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PENGELOLAAN PROGRAM PUBLIC RELATIONS DIGITAL AKUN
INSTAGRAM @mop.beauty PADA PROGRAM MOP WASTE STATION

NEYSA NANDA YUMNA
ABSTRAK
Nama : Neysa Nanda Yumna
NIM : 44222010149
Program Studi : Ilmu Komunikasi

Judul Laporan Skripsi :Pengelolaan Program Public Relation Digital Akun
Instagram @mop.beauty Pada Program MOP Waste Station.
Pembimbing : Dr. Alifiah Ghaniyyu Widyaningrum S.Ikom, M.Ikom

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengelolaan program
Digital Public Relations yang dilakukan akun Instagram @mop.beauty dalam
program MOP Waste Station. Penelitian ini menggunakan model RACE
(Research, Action, Communication, dan Evaluation) yang dikemukakan oleh John
Marston sebagai landasan dalam menganalisis tahapan strategi public relations.
Paradigma penelitian ini menggunakan paradigma konstruktivisme dengan
pendekatan kualitatif deskriptif. Teknik pengumpulan data dilakukan melalui
wawancara mendalam dengan lima informan yang terdiri atas tim pemasaran
MOP Beauty dan followers akun Instagram @mop.beauty, serta data sekunder
diperoleh melalui observasi terhadap konten Instagram (@mop.beauty dan
dokumentasi program MOP Waste Station. Teknik analisis data pada penelitian
ini menggunakan analisis isi kualitatif berdasarkan tahapan model RACE. Teknik
keabsahan data menggunakan triangulasi sumber, teknik, dan teori. Hasil
penelitian menunjukkan bahwa strategi Digital Public Relations yang diterapkan
@mop.beauty telah dilaksanakan secara sistematis melalui tahapan Research,
Action, Communication, dan Evaluation. Strategi tersebut berhasil menyampaikan
pesan edukasi mengenai pengelolaan limbah kemasan produk kecantikan,
meningkatkan keterlibatan (engagement) audiens, membangun citra positif merek
sebagai brand yang peduli terhadap lingkungan, serta mendorong partisipasi
masyarakat dalam mendukung program MOP Waste Station.

Kata kunci: Digital Public Relations, Instagram, Model RACE, MOP Waste
Station, Strategi Komunikasi.
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PENGELOLAAN PROGRAM PUBLIC RELATIONS DIGITAL AKUN
INSTAGRAM @mop.beauty PADA PROGRAM MOP WASTE STATION

NEYSA NANDA YUMNA
ABSTRACT
Nama . Neysa Nanda Yumna
NIM 144222010149
Study Program : llmu Komunikasi
Title . Digital public relations Program Management of

Instagram Account @mop.beauty in MOP Waste Station Program.
Conselor : Dr. Alifiah Ghaniyyu Widyaningrum S.Ikom, M.Ikom

This study aims to identify and analyze the Digital Public Relations program
management implemented through the Instagram account @mop.beauty in the
MOP Waste Station program. This study employs the RACE model (Research,
Action, Communication, and Evaluation) proposed by John Marston as the
analytical framework for examining the stages of public relations strategy. This
research adopts a constructivist paradigm with a descriptive qualitative
approach. Data were collected through in-depth interviews with five informants
consisting of the marketing team of MOP Beauty and followers of the Instagram
account @mop.beauty. Secondary data were obtained through observation of the
Instagram account (@mop.beauty and documentation related to the MOP Waste
Station program. The data were analyzed using qualitative content analysis based
on the stages of the RACE model. Data validity was ensured through source,
technique, and theory triangulation. The findings indicate that the Digital Public
Relations strategy implemented by (@mop.beauty has been carried out
systematically through the stages of Research, Action, Communication, and
Evaluation. The strategy successfully delivered educational messages regarding
cosmetic packaging waste management, increased audience engagement,
strengthened the brand's positive image as an environmentally responsible
company, and encouraged public participation in supporting the MOP Waste
Station program.

Keywords: Reception Analysis, Instagram, Role Model
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