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THE INFLUENCE OF THE @OCTATANNN (BAYEM) ACCOUNT'S
COMMUNICATION STYLE ON THE LEVEL OF AUDIENCE
ENGAGEMENT ON TIKTOK SOCIAL MEDIA
HANUM AULIA PRAMESWARI

ABSTRACT

This study aims to determine and analyze the influence of the communication style
of the TikTok account @octatannn (Bayem) on the level of audience engagement
on the TikTok platform. The evolution of social media has shifted communication
patterns, with Gen Z audiences increasingly demanding authentic, entertaining,
and highly relatable content. This research employs an explanatory quantitative
approach with a positivistic paradigm and a survey method utilizing
questionnaires. The population of the study consists of @octatannn's followers,
with a sample size of 400 respondents selected through purposive sampling based
on the Taro Yamane formula. The communication style concept is measured based
on Norton's Communicator Style Theory (1978), focusing on the Dramatic,
Relaxed, Animated, and Friendly dimensions, while audience engagement is
analyzed through the lens of the Uses and Gratifications Theory.

The results indicate that the communication style variable falls into the high
category with a mean score of 3.93, and audience engagement is also categorized
as high with a mean score of 3.96. The coefficient of determination test reveals that
communication style contributes to a 53.0% influence on audience engagement,
while the remaining 47.0% is driven by external factors outside the research
variables, such as the For You Page (FYP) algorithm and production quality. The
hypothesis testing (T-Test) yields a t-count of 21.174 > t-table of 1.966 with a
significance level of 0.000, meaning SH 18§ is accepted. In conclusion, there is a
massive and significant influence of a relaxed, dramatic, friendly, and animated
communication style on the high level of active participation and audience loyalty
toward the @octatannn account.

Keywords: Communication Style, Audience Engagement, Social Media, TikTok,
Social interaction.
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