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RESEPSI KHALAYAK ATAS REPRESENTASI KONFLIK 

FANDOM TRANSNASIONAL DALAM KONTEN TIKTOK (Analisis 

Resepsi Atas Konten "K-netz VS SEAblings" Di Akun @ghosty_comic) 

 

Naufal Maqbul Romadhan 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis resepsi khalayak terhadap representasi 
konflik fandom transnasional dalam konten TikTok “K-netz vs SEAblings” pada 
akun @ghosty_comic. Subjek penelitian terdiri atas delapan informan yang 
merupakan pengguna TikTok serta memiliki pengetahuan dan ketertarikan terhadap 
budaya K-Pop dan fandom digital. Penelitian ini menggunakan teori Encoding-
Decoding Stuart Hall dengan pendekatan kualitatif dan metode analisis resepsi. 
Data diperoleh melalui wawancara mendalam, observasi terhadap konten TikTok, 
dan dokumentasi, kemudian dianalisis melalui proses encoding untuk 
mengidentifikasi preferred meaning dan proses decoding untuk memahami 
pemaknaan informan terhadap pesan media. Hasil penelitian menunjukkan adanya 
variasi resepsi khalayak terhadap representasi konflik fandom transnasional. Lima 
informan berada pada posisi dominant-hegemonic, dua informan berada pada posisi 
negotiated, dan satu informan berada pada posisi oppositional. Posisi dominant-
hegemonic muncul karena representasi konflik yang dikonstruksi kreator dianggap 
sesuai dengan pengetahuan dan pengalaman informan mengenai dinamika fandom 
di media sosial. Posisi negotiated muncul ketika informan menerima makna utama 
tetapi menyesuaikannya berdasarkan pengalaman dan pemahaman pribadi, 
sedangkan posisi oppositional ditunjukkan melalui penolakan terhadap generalisasi 
perilaku seluruh anggota fandom. Penelitian juga menunjukkan bahwa konflik “K-
netz vs SEAblings” tidak hanya dipahami sebagai fanwar, tetapi sebagai konflik 
fandom transnasional yang melibatkan identitas budaya, identitas fandom, dan 
identitas nasional dalam ruang digital. Dengan demikian, pemaknaan khalayak 
terhadap pesan media tidak bersifat tunggal, melainkan dipengaruhi oleh 
pengalaman, pengetahuan, dan konteks sosial budaya khalayak sebagaimana 
dijelaskan dalam teori Encoding-Decoding Stuart Hall. 

Kata Kunci : Resepsi Khalayak, Konflik Fandom, TikTok, Stuart Hall, Fandom 
Digital   
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Audience Reception of Transnational Fandom Conflict Representation 

in TikTok Content (Analysis of Reception of "K-netz VS SEAblings" 

Content on @ghosty_comic Account) 

 

Naufal Maqbul Romadhan 

 

ABSTRACT 

 

 

This study aims to analyze audience reception of the representation of transnational 
fandom conflict in the TikTok content “K-netz vs SEAblings” on the 
@ghosty_comic account. The research subjects consisted of eight informants who 
were TikTok users with knowledge of and interest in K-Pop culture and digital 
fandom. This study employed Stuart Hall’s Encoding-Decoding theory using a 
qualitative approach and reception analysis method. Data were collected through 
in-depth interviews, observation of the TikTok content, and documentation. The 
data were analyzed through the encoding process to identify the preferred meaning 
and the decoding process to understand how informants interpreted the media 
message. The findings reveal variations in audience reception of the representation 
of transnational fandom conflict. Five informants were categorized as dominant-
hegemonic, two as negotiated, and one as oppositional. The dominant-hegemonic 
position emerged because the representation of the conflict constructed by the 
creator was considered consistent with the informants’ knowledge and experiences 
of fandom dynamics on social media. The negotiated position occurred when 
informants accepted the main message but adjusted part of the representation based 
on their personal experiences and understanding, while the oppositional position 
was demonstrated through rejection of the generalization of certain behaviors to 
all fandom members. The study also shows that the “K-netz vs SEAblings” conflict 
is understood not only as a fanwar but also as a transnational fandom conflict 
involving cultural identity, fandom identity, and national identity in digital spaces. 
Therefore, audience interpretations of media messages are not uniform but are 
influenced by personal experiences, knowledge, and social-cultural contexts, as 
explained through Stuart Hall’s Encoding-Decoding theory. 

Keywords: Audience Reception, Fandom Conflict, TikTok, Stuart Hall, Digital 
Fandom 
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