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ABSTRAK 

Nama : Muhammad Rakha Fahlevi 

NIM  : 44322010001 

Fakultas/Program Studi  : Ilmu Komunikasi/Marketing Communication 

Judul Laporan Skripsi  : Pengaruh Influencer Setiawan Ade di Youtube Terhadap 

Keputusan Pembelian Produk Mykonos x Set1awanade 

Seiring dengan pergeseran perilaku konsumen ke arah belanja online dan 

besarnya minat masyarakat terhadap konten hiburan di YouTube, peran influencer 

dalam komunikasi pemasaran menjadi semakin krusial. Penelitian ini bertujuan 

untuk menganalisis pengaruh source credibility influencer Setiawan Ade di 

YouTube terhadap keputusan pembelian produk parfum kolaborasi Mykonos x 

Set1awanade. Menggunakan paradigma positivisme dengan metode survei 

kuantitatif, penelitian ini melibatkan 100 responden yang merupakan anggota 

membership channel YouTube Setiawan Ade, yang dipilih menggunakan teknik 

probability sampling. Data dianalisis menggunakan uji regresi linear sederhana.  

Hasil penelitian menunjukkan terdapat pengaruh positif dan signifikan 

antara source credibility Setiawan Ade terhadap keputusan pembelian produk 

parfum Mykonos x Set1awanade. Hal ini dibuktikan melalui nilai koefisien korelasi 

sebesar 0,854, yang mengindikasikan hubungan yang sangat kuat. Berdasarkan 

analisis koefisien determinasi, source credibility memberikan kontribusi pengaruh 

sebesar 73,0% terhadap keputusan pembelian, sementara 27,0% dipengaruhi oleh 

faktor lain yang tidak diteliti dalam model ini. Dimensi attractiveness (daya tarik) 

ditemukan sebagai faktor kredibilitas yang paling dominan dalam memengaruhi 

audiens. Kesimpulan penelitian ini menegaskan bahwa kredibilitas sumber yang 

tinggi pada influencer, terutama dalam aspek daya tarik dan kesamaan (similarity), 

berperan penting dalam memicu pengenalan masalah dan mendorong keputusan 

pembelian konsumen. 

Kata Kunci: Influencer, YouTube, Source Credibility, Keputusan 

Pembelian, Mykonos. 
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ABSTRACT 

Name : Muhammad Rakha Fahlevi 

NIM  : 44322010001 

Faculty/Study Program  : Communication Sciences/Marketing Communication 

Thesis Title  : The Influence of YouTube Influencer Setiawan Ade on 

the Purchase Decision of Mykonos x Set1awanade 

Products 

Along with the shift in consumer behavior toward online shopping and the immense 

public interest in entertainment content on YouTube, the role of influencers in 

marketing communication has become increasingly crucial. This study aims to 

analyze the influence of influencer Setiawan Ade’s source credibility on YouTube 

on the purchase decisions of the Mykonos x Set1awanade collaboration perfume 

product. Utilizing a positivism paradigm with a quantitative survey method, this 

study involved 100 respondents who are members of Setiawan Ade's YouTube 

channel membership, selected through a probability sampling technique. The data 

were analyzed using a simple linear regression test. 

The results of the study indicate that there is a positive and significant influence of 

Setiawan Ade’s source credibility on the purchase decision of Mykonos x 

Set1awanade perfume products. This is proven by a correlation coefficient value 

of 0.854, which indicates a very strong relationship. Based on the analysis of the 

coefficient of determination, source credibility contributes 73.0% to the purchase 

decision, while the remaining 27.0% is influenced by other factors not examined 

in this model. The attractiveness dimension was found to be the most dominant 

credibility factor in influencing the audience. In conclusion, a high level of source 

credibility in an influencer, particularly within aspects of attractiveness and 

similarity, plays an important role in triggering problem recognition and driving 

consumer purchase decisions. 

Keywords: Influencer, YouTube, Source Credibility, Purchase Decision, Mykonos. 
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