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STRATEGI MARKETING CLUB LIL TIGER DI INSTAGRAM DALAM
MENINGKATKAN PENGUNJUNG KALANGAN GENERASI Z
MAHYAR DELILA

ABSTRAK

Perkembangan media sosial telah mengubah strategi pemasaran berbagai industri, termasuk
industri hiburan malam. Instagram menjadi salah satu media yang efektif dalam menjangkau
Generasi Z karena memiliki karakteristik visual, interaktif, dan mampu membangun keterlibatan
audiens. Club Lil Tiger memanfaatkan Instagram sebagai media utama dalam menjalankan
aktivitas pemasaran untuk meningkatkan jumlah pengunjung dari kalangan Generasi Z. Penelitian
ini bertujuan untuk mengetahui strategi marketing yang diterapkan Club Lil Tiger melalui

Instagram dalam meningkatkan jumlah pengunjung Generasi Z.

Penelitian ini menggunakan pendekatan kualitatif dengan metode deskriptif. Teknik
pengumpulan data dilakukan melalui wawancara mendalam, observasi, dan dokumentasi.
Informan penelitian terdiri atas tiga informan internal, yaitu Supervisor, Assistant Marketing
Communications, dan Creative Specialist Club Lil Tiger, serta tiga informan eksternal yang
merupakan pengunjung sekaligus pengikut aktif akun Instagram @]lil_tigerclub. Analisis data
dilakukan melalui tahapan reduksi data, penyajian data, dan penarikan kesimpulan. Keabsahan

data diuji menggunakan teknik triangulasi sumber.

Hasil penelitianmenunjukkan bahwa strategi marketing Club Lil Tiger di Instagram dilakukan
melalui enam tahapan Digital Marketing Strategy menutut Kingsnorth, yaitu Situational Analysis,
Objective Setting, Strategy Formulation, Tactical Planning, Execution, serta Measurement and
Evaluation. Implementasi strategi tersebut diwujudkan melalui penentuan target pasar Generasi Z,
pemanfaatan Instagram sebagai media utama promosi, penyelenggaraan thematic event, kolaborasi
dengan komunitas, penggunaan konten visual dan real-time, serta evaluasi berdasarkan Instagram
Insights dan peningkatan jumlah pengunjung. Strategi tersebut dinilai berhasil meningkatkan

brand awareness, engagement, serta minat berkunjung Generasi Z terhadap Club Lil Tiger.

Kata Kunci: Strategi Marketing, Instagram, Digital Marketing Strategy, Generasi Z, Club Lil
Tiger
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MARKETING STRATEGY OF LIL TIGER CLUB ON INSTAGRAM IN INCREASING
THE NUMBER OF GENERATION Z VISITORS
MAHYAR DELILA

ABSTRACT

The rapid development of digital technology has encouraged businesses to utilize social media
as a marketing communication medium, including businesses in the nightlife entertainment
industry. Instagram has become one of the most relevant platforms for reaching Generation Z due
to its visual, interactive, and trend-oriented characteristics. Club Lil Tiger utilizes Instagram as
its primary marketing platform to increase visitor numbers among Generation Z through various
digital content and promotional strategies.

This study aims to analyze the Instagram marketing strategy implemented by Club Lil Tiger
in attracting Generation Z visitors. The research employed a descriptive qualitative approach
using in-depth interviews, observation, and documentation techniques. The research involved
three key informants from Club Lil Tiger's management and three supporting informants
consisting of active visitors and followers of the Instagram account @lil_tigerclub. Data were
analyzed using the interactive model of Miles and Huberman, including data reduction, data
display, and conclusion drawing. The theoretical framework applied in this study is Simon
Kingsnorth's Digital Marketing Strategy, consisting of six stages: Situational Analysis, Objective
Setting, Strategy Formulation, Tactical Planning, Execution, and Measurement and Evaluation.

The findings indicate that Club Lil Tiger has successfully implemented Instagram as its
primary digital marketing platform by producing visually appealing content tailored to Generation
Z's characteristics, utilizing Instagram features such as Reels, Stories, and Feed, collaborating
with influencers and communities, applying real-time marketing, and encouraging user-generated
content (UGC). These strategies effectively increased brand awareness, audience engagement, and
visitor interest. The evaluation process was conducted regularly through Instagram Insights by
measuring engagement rate.reach, impressions, follower growth, direct messages, inquiries, and
visitor traffic during events« Overall, the implementation of the digital marketing strategy has
strengthened Club' Lil Tiger's ‘brandwpositioning ‘as” an-"Exclusive Under 30" nightclub while
successfully attracting Generation Z through creative, interactive, and experience-based
marketing communication.

Keywords: Digital Marketing Strategy, Instagram, Generation Z, Marketing Communication,
Club Lil Tiger.
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