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KRISMINUN SANGEETA

ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas informasi,
kredibilitas influencer, dan kepercayaan konsumen terhadap keputusan pembelian
produk skincare serum Azarine. Latar belakang penelitian ini didasari oleh
meningkatnya tren penggunaan skincare lokal serta maraknya strategi pemasaran
digital melalui influencer. Penelitian ini menggunakan pendekatan kuantitatif
dengan metode survei. Teknik pengambilan sampel yang digunakan adalah
purposive sampling, dengan kriteria responden yaitu pada generasi Z yang aktif
menggunakanserum Azarine. Data dikumpulkan melalui penyebaran kuesioner
kepada 240 responden. Pengolahan data dilakukan dengan metode Structural
Equation Modeling (SEM) menggunakan perangkat lunak SmartPLS 4.0 berbasis
Partial Least Square (PLS). Hasil penelitian menunjukkan bahwa kualitas
informasi, kredibilitas influencer, dan kepercayaan konsumen berpengaruh positif
dan signifikan terhadap keputusan pembelian. Kualitas informasi menjadi variabel
yang paling dominan dalam memengaruhi keputusan pembelian.

Kata Kunci : Kualitas Informasi, Kredibilitas Influencer, Kepercayaan Konsumen,
Keputusan Pembelian
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KRISMINUN SANGEETA

ABSTRACT

This study aims to analyze the influence of information quality, influencer
credibility, and consumer trust on the purchase decision of Azarine skincare
serum products. The background of this research is based on the increasing trend
of using local skincare products and the widespread use of digital marketing
strategies through influencers. This research adopts a quantitative approach
using the survey method. The sampling technique employed is purposive
sampling, with respondents Generation Z that active using Azarine serum. Data
were collected through the distribution of questionnaires to 240 respondents.
Data processing was carried out using the Structural Equation Modeling (SEM)
method with the help of SmartPLS 4.0 software based on the Partial Least
Square (PLS) approach. The results indicate that information quality, influencer
credibility, and consumer trust have a positive and significant effect on purchase
decisions. Information quality is the most dominant variable influencing
purchase decisions.

Keywords : Information Quality, Influencer Credibility, Consumer
Trust, Purchase Decision
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