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ABSTRAK 

Penelitian ini bertujuan merancang strategi digital marketing untuk meningkatkan brand awareness 

dan engagement Institut Pariwisata Tedja Indonesia (Tedja Indonesia) melalui platform digital, 

khususnya Instagram. Metode perancangan menggunakan pendekatan Design Thinking, yang 

meliputi tahapan empathize, define, ideate, prototype, dan testing. Hasil perancangan berupa 

strategi konten media sosial, roadmap implementasi, dan rencana iklan berbayar (Meta Ads & 

Google Ads) untuk target audiens di Jawa, Sumatra, dan Sulawesi. 

Kata kunci: Digital Marketing, Design Thinking, Branding, Strategi Media Sosial, Hospitality 
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ABSTRACT 

 

This research aims to design a digital marketing strategy to increase brand awareness and 

engagement of Institut Pariwisata Tedja Indonesia  (Tedja Indonesia) through digital platforms, 

particularly Instagram. The design method uses a Design Thinking approach, including empathize, 

define, ideate, prototype, and testing stages. The result is a social media content strategy, 

implementation roadmap, and paid advertising plan (Meta Ads & Google Ads) targeting audiences 

in Java, Sumatra, and Sulawesi. 

Keywords: Digital Marketing, Design Thinking, Branding, Social Media Strategy, Hospitality 
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