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ABSTRACT

This study aims to examine the effect to analyze the influence of Personal Selling
and Corporate Image on Purchase Decision and its Impact on Customer
Satisfaction. This research i1s motivated by the fact that construction is an
economic sector that is very important for the Indonesian economy, especially as
a significant contributor of Gross Domestic Product (GDP). Referring to the
contribution of the construction business sector to the national economy, it is
expected that the development of construction services business can have the
competitiveness and ability in conducting construction work more efficiently and
effectively. Sampling in this study addressed 1o PT Bumi Karya Saranamas
customer amounted to 93 respondents. The analytical tool used is Partial Least
Square (PLS) Version 3. The results show that @ (1) Personal Selling has
significant effect on Purchasing Decision, (2) Corporate Image has significant
effect on Purchase Decision(3) Purchase Decision has significant effect on
Customer Satisfaction, 4) Personal Selling and Corporate Image have a total
effect on Purchase Decision, (3) Personal Selling and Corporate Image have total
effect on Customer Satisfaction.
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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh untuk menganalisis pengaruh
Personal Selling dan Corporate Image terhadap Keputusan Pembelian serta
Dampaknya terhadap Kepuasan Pelanggan. Penelitian ini dilatarbelakangi oleh
kenyataan bahwa konstruksi merupakan sektor perekonomian yang sangat penting
bagi perekonomian Indonesia, Khususnya sebagai penyumbang Produk Domestik
Bruto (PDB) yang signifikan. Mengacu pada besarnya kontribusi sektor usaha
konstruksi terhadap pereckonomian nasional, maka diharapkan pengembangan
usaha jasa Konstruksi mampu memiliki daya saing dan kemampuan dalam
menyelenggarakan pekerjaan konstruksi secara lebih efisien dan efektif.
Pengambilan sampel pada penelitian ini ditujukan kepada pelanggan PT Bumi
Karya Saranamas berjumlah 95 responden. Adapun alat analisis vang digunakan
adalah Partial Least Square (PLS) Versi 3. Hasil penelitian menunjukkan bahwa :
(1) Personal Selling berpengaruh signifikan terhadap Keputusan Pembelian, (2)
Corporate Image berpengaruh signifikan terhadap Keputusan Pembelian, (3)
Keputusan Pembelian berpengaruh signifikan terhadap Kepuasan Pelanggan,
(4) Personal Selling dan Corporate Image berpengaruh total terhadap Keputusan
Pembelian, (5) Personal Selling dan Corporare Image berpengaruh total terhadap
Kepuasan Pelanggan.

Kata Kunci: Keputusan Pembelian, Kepuasan Pelanggan, Partial Least Square
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