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PENGARUH BRAND AMBASSADOR, BRAND IMAGE DAN 

BRAND LOYALTY TERHADAP KEPUTUSAN PEMBELIAN 

PADA MARKETPLACE TOKOPEDIA 

SERLLY MELIAYUNITA 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Brand Ambassador, 

Brand Image, dan Brand Loyalty terhadap Keputusan Pembelian pada marketplace 

Tokopedia, dengan fokus pada pengguna Generasi Z. Populasi dalam penelitian ini 

adalah pengguna Tokopedia yang berdomisili di Jakarta Timur dan tergolong 

Generasi Z (usia 13–28 tahun). Sampel berjumlah 230 responden yang dipilih 

dengan teknik purposive sampling. Metode pengumpulan data menggunakan 

kuesioner online melalui Google Form. Data dianalisis secara kuantitatif dengan 

metode Smart- PLS 4.1. Hasil uji hipotesis pada penelitian menunjukkan bahwa 

brand ambassador, brand image, dan brand loyalty berpengaruh positif dan 

signifikan terhadap keputusan pembelian. 

Kata Kunci: Brand Ambassador, Brand Image, Brand Loyalty, Keputusan 

Pembelian 
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THE INFLUENCE OF BRAND AMBASSADOR, BRAND 

IMAGE, AND BRAND LOYALTY ON PURCHASE 

DECISIONS ON THE TOKOPEDIA MARKETPLACE 

SERLLY MELIAYUNITA 

ABSTRACT 

This study aims to analyze the influence of Brand Ambassador, Brand 

Image, and Brand Loyalty on Purchasing Decisions on the Tokopedia marketplace, 

with a focus on Generation Z users. The population in this study were Tokopedia 

users residing in East Jakarta and belonging to Generation Z (aged 13–28 years). 

The sample consisted of 230 respondents selected using purposive sampling. Data 

collection was conducted using an online questionnaire via Google Form. Data 

were analyzed quantitatively using the Smart-PLS 4.1 method. The results of the 

hypothesis testing in this study indicate that brand ambassadors, brand image, and 

brand loyalty have a positive and significant effect on purchasing decisions. 

 

Keywords: Brand Ambassador, Brand Image, Brand Loyalty, Purcahase Decisions 
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