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merupakan pihak utama yang mempersiapkan sarana dan prasarana, baik fisik
maupun non-fisik. Seperti pada umunya perusahaan lain, dalam perusahaan
penyelenggara pameran, terdapat aktivitas pekerjaan rutin yang dilakukan oleh
karyawan dan manajemen sesuai dengan job desk dan tanggung jawab masing-
masing bagian, salah satunya adalah project sales executive.

Project sales excutive bertanggung jawab langsung terhadap komunikasi
perusahaan dengan klien sebagai perusahaan calon peserta dalam pameran yang
akan diselenggarakan. Komunikasi yang dilakukan adalah untuk memberikan
informasi sejelas-jelasnya mengenai pameran tersebut dan agar calon perusahaan
peserta ataupun Klien tertarik dan tetap secara rutin turut serta dalam ajang
tahunan yang digelar oleh perusahaan penyelenggara. Untuk itu, project sales



executive harus mampu membangun maupun mempertahankan persepsi terhadap
citra event pameran yang disampaikan.

Dalam membangun dan mempertahankan citra event pameran dapat
dilakukan melalui aktivitas Marketing Public Relations. Maka tujuan penelitian
ini adalah untuk mengetahui peran Marketing Public Relations dalam
merepresentasikan citra pameran iFMAC 2014 yang dilakukan oleh project sales
executive di PT. Wahana Kemalaniaga.

Penelitian yang dilakukan ini untuk mengetahui, mendeskripsikan, dan

menguraikan tentang peran Marketing Public Relations dalam merepresentasikan
Cltra pamf\rﬂn ICAAAC 9N1 4 viann Ailalzinlzan Alnh Arninet ealac nvncutlve dl PT.

Wahan: in Marketing
Public uslan, yaitu
Manaja ! nenggunakan
pendek: > pegelit nelitian yang
digunal 3 qansm &l lalam kepada
narasur

les executive
dalam | ' ikukan dalam
mereprt 1 melakukan
identifi les executive
terhada meran event
pamera

lic Relations
dalam r ibiksh ¢itryfpaerph I8 P B 1 0leh project
sales e ations secara

% MERCU BUANA



ABSTRACT

The exhibition is an event held in the business world in order to bring
together sellers and buyers from many countries with diverse products. The
exhibition was held in order to raise the image of the companies that participate in
it, both the image of the product or the company. Successful exhibitions is capable
of providing satisfaction to companies of participants and visitors. The success of
the exhibition is an image that is expected, which add value in the process of
implementation of the exhibition. The success of an event, in addition to the
preparation, also depends on the individual actors as the executor of the event.
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Research carried out to find out, describe, and elaborates on the role of
Marketing and Public Relations in 2014 to represent the image of the exhibition
IFMAC conducted by project sales executive at PT. Kemalaniaga rides by using
the theoretical basis of the role of Marketing and Public Relations by Philip Kotler
according Rosady book Ruslan, namely Manajamen Public Relations and Media
Communications. This study used a qualitative approach with descriptive type.
The method used is a case study to conduct in-depth interview to the informant.

Results of the research is to discuss the role of project sales executive in
relation to the role of Marketing and Public Relations done in representing the
image of the exhibition iIFMAC 2014. Where to perform the activities identified in
the role carried out by project sales executive to clients in establishing and
maintaining the image of the exhibition event iFMAC 2014 exhibition ,



The study concluded that the role of Marketing and Public Relations in
2014 to represent the image of the exhibition iFMAC been done by project sales
executive. Suggestions of researchers, the position of Marketing and Public
Relations are specifically needed in order to achieve the company's image and
maximum communication exhibition event.
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