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ABSTRACT

This research is to know what Influence of Product Quality and Brand
Image to Purchase Decision of PT. NIPRESS Motor Accu. The object of this
research is Accu Motor's cosumen at PT. NIPRESS. This research was conducted
on 68 respondents by using quantitative descriptive approach. Therefore, the data
analysis used is statistical analysis in the form of multiple linear regression test.
The results of this study show that partially and simultaneously, the variable of
Quality and Brand Image influence on Purchasing Decision of Accu Motor PT.
NIPRESS. While the partial test results (Test T) shows that the Brand image
partially affect the purchase decision Accu Motor PT. NIPRESS. This is indicated
by the t test obtained t count ~ttable (2.271- 1.997), so Ho is rejected. Product
Quality partially influence to the p ing decision of Accu Motor PT.
NIPRESS. This is indicated by ined tcount ttable (2.190~ 1.997),
so Ho is rejected. The value of t e, it means a positive effect that
is increasing the quality o, image then the increasing
purchasing decision Accu
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ABSTRAK

Penelitian ini untuk megetahui apakah Pengaruh Kualitas Produk dan
Brand Image terhadap Keputusan Pembelian Accu Motor PT.NIPRESS . Objek
penelitian ini adalah kosumen Accu Motor di PT. NIPRESS. Penelitian ini
dilakukan terhadap 68 responden dengan menggunakan pendekatan deskriptif
kuantitatif. Karena itu, analisis data yang digunakan adalah analisis statistik dalam
bentuk uji regresi linear berganda. Hasil penelitian ini menunjukan bahwa secara
parsial dan simultan, variabel Kualitas dan Brand Image berpengaruh terhadap
Keputusan Pembelian Accu Motor PT. NIPRESS. Sedangkan hasil uji parsial (Uji
T) menunjukan bahwa brand image secara parsial berpengaruh terhadap
keputusan pembelian Accu Motor PT. NIPRESS. Hal ini ditunjukkan oleh uji t
yang didapat nilai thiung < tubel ( 2, )97 ). sehingga Ho ditolak. Kualitas
Produk secara pars1al berpengaruh terh eputusan pembelian Accu Motor PT.
NIPRESS. Hal ini ditunjukkan oleh wji t yang didapat nilai thiung > tibe ( 2,190 >
1,997 ), sehingga Ho ditolak ai if, artinya berpengaruh positif
vaitu semakin meningkat nd image maka semakin
meningkat keputusan pem SS.

Kata Kunci : Kualitas Prog Pembelian
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