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ABSTRAK

Indonesia menghadapi masalah serius terkait pencemaran lingkungan akibat
limbah plastik sehingga menduduki peringkat kedua sebagai negara penghasil
sampah plastik laut terbanyak di dunia. Perusahaan seperti Unilever telah
melakukan inovasi dengan menghadirkan produk ramah lingkungan, seperti Rinso
yang menjadi pelopor detergen kemasan sachet daur ulang pertama di Indonesia.
Penelitian ini bertujuan untuk menganalisis pengaruh Green Product, Green
Awareness, dan Aktivitas Corporate Social Responsibility terhadap Green
Purchase Intention pada Produk Rinso pada generasi Z. Jenis peneclitian yang
digunakan adalah kuantitatif dengan metode analisis kausal. Sampel yang diambil
berjumlah 170 responden, menggunakan teknik purposive sampling. Analisis data
dilakukan dengan menggunakan Partial Least Square (PLS) versi 4.0. Hasil
penelitian menunjukkan bahwa Green Product memiliki pengaruh positif dan
signifikan terhadap Green Purchase Intention, Green Awareness memiliki
pengaruh positif dan signifikan terhadap Green Purchase Intention, dan Aktivitas
Corporate Social Responsibility memiliki pengaruh positif dan signifikan terhadap
Green Purchase Intention pada produk Rinso.

Kata Kunci: Green Product, Green Awareness, Corporate Social Responsibility,
Green Purchase Intention

\%

https://lib.mercubuana.ac.id



ABSTRACT

Indonesia faces a serious problem related to environmental pollution due to plastic
waste, making it the second largest producer of marine plastic waste in the world.
Companies such as Unilever have innovated by presenting environmentally friendly
products, such as Rinso, which is the pioneer of the first recycled sachet detergent
in Indonesia. This study aims to analyze the influence of Green Product, Green
Awareness, and Corporate Social Responsibility Activities on Green Purchase
Intention on Rinso products among Generation Z. The type of research used is
quantitative with a causal analysis method. The sample taken was 170 respondents,
using a purposive sampling technique. Data analysis was carried out using Partial
Least Square (PLS) version 4.0. The results of the study indicate that Green Product
has a positive and significant influence on Green Purchase Intention, Green
Awareness has a positive and significant influence on Green Purchase Intention,
and Corporate Social Responsibility Activities have a positive and significant
influence on Green Purchase Intention on Rinso products.

Keywords: Green Product, Green Awareness, Corporate Social Responsibility
Activities, Green Purchase Intention
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