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ABSTRAK

UMKM memiliki peran vital dalam perekonomian Indonesia, namun masih banyak
yang menghadapi tantangan dalam hal pemasaran digital dan pengelolaan usaha.
Pada kondisi awal (before), UMKM Rumah Makan Padang Sinar Surya Uni Seera
belum memanfaatkan media sosial secara optimal serta pencatatan keuangan yang
masih sederhana dan belum terstruktur. Penelitian ini bertujuan untuk merancang
dan mengimplementasikan strategi digital marketing serta meningkatkan brand
awareness melalui media sosial. Proyek ini dilaksanakan dari perspektif community
engagement, di mana mahasiswa terlibat secara langsung dalam mendampingi
UMKM mitra. Metode yang digunakan meliputi analisis kondisi awal, perancangan
konten media sosial, pemanfaatan platform seperti Instagram dan TikTok, serta
pencatatan transaksi keuangan melalui buku kas sederhana. Hasil dari proyek (after)
menunjukkan adanya peningkatan interaksi digital, engagement audiens, serta
kesadaran merek melalui media sosial. Selain itu, terjadi perbaikan dalam
pencatatan keuangan yang menjadi lebih terstruktur serta adanya peningkatan
pendapatan pada periode tertentu. Secara keseluruhan, proyek ini memberikan
kontribusi nyata dalam pengembangan UMKM melalui penerapan strategi digital
marketing yang lebih terarah, serta meningkatkan efektivitas promosi dan
pengelolaan usaha secara berkelanjutan.

Kata Kunci: Digital Marketing, Brand Awareness, Media Sosial, UMKM,
Engagement
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ABSTRACT

MSMEs play a vital role in Indonesia’s economy; however, many still face
challenges in digital marketing and business management. In the initial condition
(before), Rumah Makan Padang Sinar Surya Uni Seera had not utilized social
media optimally, and its financial records were still simple and unstructured. This
study aims to design and implement digital marketing strategies to increase brand
awareness through social media. This project was conducted from a community
engagement perspective, where students were directly involved in assisting the
MSME partner. The methods used include initial condition analysis, social media
content planning, utilization of platforms such as Instagram and TikTok, and
recording financial transactions using a simple cash book. The results of the project
(after) show an increase in digital interaction, audience engagement, and brand
awareness through social media. In addition, there was an improvement in _financial
recording, which became more structured, as well as an increase in revenue during
certain periods. Overall, this project provides a meaningful contribution to MSME
development through the implementation of more structured digital marketing
strategies, as well as improving promotional effectiveness and sustainable business
management.

Keywords: Digital Marketing, Brand Awareness, Social Media, MSMEs,
Engagement
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