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ABSTRACT

This research is intended to analyze the influence of Service Quality and
Promotion toward the Customer (Reseller) Satisfaction at NetApp product team
PT. Synnex Metrodata Indonesia. The research data are the primary data
compiled directly from the population consisting of 117 peoples. 117 peoples to
be the sample using non probability sampling method. Collecting data through
questionnaires. Data were analyvzed using the validity and reliabilities data then
checking with classical assumptions and core analysis using linear regression.
The result showed that Service Quality and Promotion simultaneously are having
significant influence to Customer (Reseller) Satisfaction at NetApp product team
PT. Synnex Metrodata Indonesia. Partially Service Quality had significantly
influenced on customer satisfaction. Partially Promotion had significantly
influenced on customer satisfaction. Service Quality is the biggest significant
variable in influencing Customer (Reseller) Satisfaction at NetApp product team
PT. Synnex Metrodata Indonesia.
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Kualitas Pelayanan dan
Promosi terhadap Kepuasan Pelanggan (Reseller) pada tim produk NetApp di PT.
Synnex Metrodata Indonesia. Data penelitian merupakan data primer yang
diperoleh secara langsung dari populasi keseluruhan sebanyak 117 orang. Total
sampel sebanyak 117 responden menggunakan metode sampel jenuh.
Pengumpulan data melalui pengisian kuesioner. Data yang terkumpul dianalisa
menggunakan pengujian validitas dan realibilitas data, selanjutnya dilakukan
pengecekan dengan asumsi klasik dan analisa inti dengan menggunakan regresi
linier berganda. Hasil penelitian menunjukkan bahwa Kualitas Pelayanan dan
Promosi secara bersama-sama (simultan) berpengaruh secara signifikan terhadap
Kepuasan Pelanggan (Reseller) tim produk NetApp di PT. Synnex Metrodata
Indonesia. Secara parsial Kualitas Pelayanan berpengaruh signifikan positif
terhadap Kepuasan Pelanggan. Secara parsial Promosi berpengaruh signifikan
positif terhadap Kepuasan Pelanggan. Kualitas Pelayanan merupakan variabel
yang paling besar pengaruhnya terhadap Kepuasan Pelanggan (Reseller) tim
produk NetApp di PT. Synnex Metrodata Indonesia.

Kata kunci: Kualitas Pelayanan, Promosi, Kepuasan Pelanggan
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