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ABSTRAK 

Penelitian ini bertujuan untuk mengoptimalkan pengelolaan media sosial dalam 
meningkatkan brand awareness UMKM Toko Kue Mpok Rukiah di Kota Jakarta 
Barat. Sebelum dilaksanakannya proyek UMKM belum memanfaatkan media 
sosial secara strategis sehingga jangkauan pasar dan visibilitas masih terbatas. 
Metode yang digunakan Adalah model perencanaan SOSTAC (Situation, 
Objectives, Strategy, Tactic, Action, Control) yang didukung analisis SWOT 
untuk mengidentifikasi kondisi eksternal dan internal usaha. Strategi yang 
diterapkan meliputi segmenting, targeting, dan positioning (STP) serta penerapan 
konsep AIDA (Attention, Interest, Desire, Action) dalam perencanaan konten. 
Optimalisasi dilakukan melalui pemanfaatan platform Instagram dan Tiktok, 
pembuatan identitas visual, produksi konten yang terstruktur hingga evaluasi 
performa insight media sosial. Hasil menunjukkan adanya peningkatan jangkauan, 
keterlibatan audiens, serta penguatan citra merek secara digital. Dengan demikian, 
pengelolaan media sosial yang terencana dan konsisten terbukti efektif dalam 
memperluas jangkauan pasar dan meningkatkan brand awareness di era digital. 
 
Kata kunci: Media Sosial, UMKM, Kreator Konten, Identitas Brand, Strategi 
Digital, SOSTAC. 
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ABSTRACT 

Tis study aims to optimize social media management in increasing brand 
awareness of  Toko Kue Mpok Rukiah MSME in West Jakarta.Prior to the 
implementation of the project, MSMEs had not utilized social media strategically, 
resulting in limited market reach and visibility. The method used is SOSTAC 
planning model (Situation, Objectives, Strategy, Tactics, Action,Control), 
supported by SWOT analysis to identify the external and internal conditions of the 
business. The strategies implemented include segmenting, targeting, positioning 
(STP) as well as the application of the AIDA concept (Attention, Interest, Desire, 
Action) in content planning. Optimization was carried out through the utilization 
of Instagram and Tiktok platforms, the creations of visual identity, the production 
of structured content, and the evaluation of social media performance insight. The 
resul show an increase in each audience engagement, and strengthening of the 
brand image digitally. Thus, planned and consistent social media management 
has proven to be effective in expanding market reach and increasing brand 
awareness in this digital era. 
 
Keywords: Social Media, MSME, Content Creator, Brand Identity, Digital 
Strategy, SOSTAC. 
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