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ABSTRAK 

 
Penelitian ini bertujuan untuk merancang dan menerapkan strategi branding 

dan engagement melalui media sosial guna meningkatkan jangkauan audiens pada 

UMKM Es Teller Bang Alex. Meskipun memiliki produk berkualitas dan dikenal 

di lingkungan lokal, UMKM ini belum memanfaatkan media sosial secara optimal. 

Proyek ini menggunakan pendekatan System Development Life Cycle (SDLC) 

dalam mengelola konten serta strategi pemasaran melalui Platform Instagram, 

TikTok, dan WhatsApp Business. Fokus strategi meliputi perencanaan konten 

(content planner), pilar konten (content pillar), pemanfaatan tren dan iklan 

berbayar, serta evaluasi performa media sosial secara berkala. Hasil dari proyek ini 

menunjukkan bahwa penerapan strategi yang terstruktur mampu meningkatkan 

brand awareness dan engagement audiens secara signifikan. Selain itu, proyek ini 

juga memberikan kontribusi nyata bagi mahasiswa sebagai portofolio digital 

marketing serta bagi UMKM dalam membangun identitas merek yang lebih 

profesional dan berkelanjutan di era digital. 

Kata kunci: branding, engagement, media sosial, UMKM, Es Teller Bang Alex, 

 

content planner 
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ABSTRACT 

 
This research aims to design and implement branding and engagement strategies 

through social media to increase audience reach for the UMKM Es Teller Bang 

Alex. Although it has quality products and is known in the local community, this 

UMKM has not optimally utilized social media. This project uses the System 

Development Life Cycle (SDLC) approach to manage content and marketing 

strategies through Instagram, TikTok, and WhatsApp Business Platforms. The 

strategy focuses on content planning, content pillars, leveraging trends and paid 

advertising, as well as periodic evaluation of social media performance. The results 

of this project indicate that the implementation of a structured strategy can 

significantly enhance brand awareness and audience engagement. Additionally, 

this project also provides a tangible contribution to students as a digital marketing 

portfolio and for UMKM in building a more professional brand identity. 

Keywords: branding, engagement, social media, UMKM, Es Teller Bang Alex, 

content planner 
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