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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh health consciousness, ecological
motives, dan environmental knowledge terhadap purchase intention pada produk
green cosmetics. Objek penelitian ini adalah masyarakat yang berdomisili di Jakarta
dan memiliki niat untuk membeli produk green cosmetics. Penelitian ini
menggunakan pendekatan kuantitatif dengan teknik pengambilan sampel purposive
sampling. Jumlah sampel yang digunakan dalam penelitian ini sebanyak 195
responden. Pengumpulan data dilakukan melalui survei dengan menggunakan
kuesioner sebagai instrumen penelitian. Data yang diperoleh dianalisis
menggunakan metode Structural Equation Modeling (SEM) berbasis Partial Least
Squares (PLS) dengan bantuan perangkat lunak SmartPLS 4.0. Hasil penelitian
menunjukkan bahwa health consciousness, ecological motives, dan environmental
knowledge berpengaruh positif dan signifikan terhadap purchase intention pada
produk green cosmetics.

Kata Kunci: Health Consciousness, Ecological Motives, Environmental
Knowledge, Purchase Intention
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ABSTRACT

This study aims to examine the effect of health consciousness, ecological motives,
and environmental knowledge on purchase intention toward green cosmetics
products. The object of this study is individuals residing in Jakarta who have an
intention to purchase green cosmetics. This research employs a quantitative
approach using a purposive sampling technique. The sample used in this study
consists of 195 respondents. Data were collected through a survey using a
questionnaire as the research instrument. The collected data were analyzed using
Structural Equation Modeling (SEM) based on Partial Least Squares (PLS) with
the assistance of SmartPLS 4.0 software. The results indicate that health
consciousness, ecological motives, and environmental knowledge have a positive
and significant effect on purchase intention toward green cosmetics products.

Keywords: Health Consciousness, Ecological Motives, Environmental

Knowledge, Purchase Intention
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