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ABSTRACT

The purpose of this research is to analyze the influence of brand image.
service quality, place and promotion on choice decision. Dimension of every
variable were taken from various of sources. Sample was collected from
patient’s BPJS Kesehatan in Klinik Mutiara 1. Number of sample who success
recruited in this study was 400 respondens. The data was collected by the
questionnaire filling After that it was analyzed by the test validity and reliability
data and then checked by the classical asumptions and the core analysis by
using Sample Linear Regression and Multiple Regression The result of research
indicated that variable brand image, service quality, place and promotion
simultaneously have the impact towards choice decision variable. From the test
analysis of correlation dimension obtained result that all dimension at the
variable brand image, service quality, place and promotion has the strong
corerelation towards dimesion on the Choice decision variable.

Key Word : Brand Image, Service Quality, Place, Promotion. Choice Decision
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh citra merek.
kualitas pelayanan, lokasi dan promosi terhadap keputusan memilih. Dimensi
tiap-tiap variabel diambil dari berbagai sumber. Sample dikumpulkan dari
peserta BPJS Kesehatan yang memilih Klinik Mutiara 1 sebagai fasilitas
kesehatan tingkat primer (FKTP). Total sampel yang dikumpulkan sebanyak
400 responden. Pengumpulan data melalui pengisian kuesioner. Data yang
terkumpul dianalisis menggunakan pengujian validitas dan reliabilitas data,
selanjutnya dilakukan pengujian dengan asumsi klasik dan Analisa inti
menggunakan sergresi linier sederhana dan berganda. Hasil penelitian
menunjukan citra merek. kualitas pelayanan, lokasi dan promosi secara
bersama-sama berpengaruh terhadap keputusan memilih. Dari hasil uji korelasi
dimensi didapatkan hasil bahwa dimensi variabel citra merek, kualitas
pelayanan, lokasi dan promosi memiliki korelasi yang kuat terhadap semua
dimensi keputusan memilih.

Kata Kunci: Citra Merek. Kualitas Layanan, Lokasi, Promosi, Keputusan
Memilih
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