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PENGARUH KREDIBILITAS MAUDY AYUNDA TERHADAP 
PERILAKU PENGEMBANGAN DIRI MAHASISWA DI JAKARTA  

AQILLAH GALVA MAULIDA 
 
 
 

ABSTRAK 

 
  Penelitian ini bertujuan untuk menganalisis pengaruh kredibilitas Maudy 

Ayunda terhadap perilaku pengembangan diri mahasiswa di Jakarta dengan 
menggunakan kerangka Teori Stimulus–Organism–Response (S-O-R) dan Teori 
Kredibilitas Sumber. Dalam perspektif S-O-R, kredibilitas Maudy Ayunda sebagai 
publik figur diposisikan sebagai stimulus (S) yang diterima mahasiswa, kemudian 
diproses secara kognitif dan afektif dalam diri individu organism (O), sehingga 
menghasilkan respons (R) berupa perilaku pengembangan diri. Variabel 
independen dalam penelitian ini adalah kredibilitas publik figur yang 
dioperasionalisasikan melalui dimensi keahlian (expertise), kepercayaan 
(trustworthiness), dan daya tarik (attractiveness). Variabel dependen adalah 
perilaku pengembangan diri mahasiswa yang mencakup motivasi belajar, 
peningkatan kompetensi, serta pengelolaan diri dan waktu. Penelitian ini 
menggunakan pendekatan kuantitatif dengan metode survei terhadap 100 
responden yang merupakan mahasiswa di Jakarta dan followers akun Instagram 
Maudy Ayunda, dengan teknik purposive sampling. Analisis data dilakukan melalui 
uji validitas, reliabilitas, serta regresi linear sederhana menggunakan SPSS. Hasil 
penelitian menunjukkan bahwa kredibilitas Maudy Ayunda berpengaruh positif dan 
signifikan terhadap perilaku pengembangan diri mahasiswa, dengan nilai koefisien 
determinasi (R²) sebesar 0,588, yang berarti 58,8% variasi perilaku pengembangan 
diri dapat dijelaskan oleh kredibilitas tersebut, sedangkan 41,2% dipengaruhi oleh 
faktor lain di luar model penelitian. Dimensi keahlian menjadi aspek dominan 
dalam membentuk persepsi kredibilitas, sedangkan motivasi belajar menjadi 
indikator terkuat dalam perilaku pengembangan diri. Dengan demikian, penelitian 
ini membuktikan bahwa stimulus berupa kredibilitas publik figur di media sosial 
mampu mempengaruhi respons perilaku audiens dalam konteks pengembangan 
diri. 

 
 
 
 
 
 

Kata Kunci : Kredibilitas Publik Figur, Perilaku Pengembangan Diri, Mahasiswa, 
Media Sosial. 
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THE INFLUENCE OF MAUDY AYUNDA'S CREDIBILITY ON 
STUDENTS' SELF-DEVELOPMENT BEHAVIOR IN JAKARTA 

AQILLAH GALVA MAULIDA 
 
 
 

ABSTRACT 

 
This study aims to analyze the influence of Maudy Ayunda’s credibility on 

students’ self-development behavior in Jakarta by applying the Stimulus–
Organism–Response (S-O-R) Theory and Source Credibility Theory. From the S-
O-R perspective, Maudy Ayunda’s credibility as a public figure is positioned as the 
stimulus (S) received by students, which is then processed cognitively and 
affectively within the individual (organism/O), resulting in a response (R) in the 
form of self-development behavior. The independent variable in this study is public 
figure credibility, operationalized through the dimensions of expertise, 
trustworthiness, and attractiveness. The dependent variable is students’ self-
development behavior, which includes learning motivation, competency 
improvement, and self- and time-management. This research uses a quantitative 
approach with a survey method involving 100 respondents who are university 
students in Jakarta and followers of Maudy Ayunda’s Instagram account, selected 
through purposive sampling. Data analysis was conducted using validity and 
reliability tests, as well as simple linear regression with SPSS. The results show 
that Maudy Ayunda’s credibility has a positive and significant effect on students’ 
self-development behavior, with a coefficient of determination (R²) of 0.588, 
meaning that 58.8% of the variance in self-development behavior can be explained 
by credibility, while 41.2% is influenced by other factors outside the research 
model. The expertise dimension is the most dominant factor in shaping credibility 
perception, while learning motivation is the strongest indicator of self-development 
behavior. Therefore, this study proves that credibility as a stimulus on social media 
can influence audience behavioral responses in the context of self-development. 

 

 

 

Keywords: Public Figure Credibility, Self-Development Behavior, Students, Social 
Media. 
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