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PENGARUH GREEN PRODUCT, GREEN PERCEIVED VALUE, DAN
GREEN PROMOTION TERHADAP PURCHASE INTENTION STUJA
COFFEE CIPETE

(STUDI PADA KALANGAN GENERASI Z DI JAKARTA)

SITI NUR KHOFIFAH

ABSTRAK

Tujuan penelitian ini adalah untuk mengkaji bagaimana niat pembelian
pelanggan Generasi Z di Stuja Coffee Cipete dipengaruhi oleh produk ramah
lingkungan, nilai persepsi ramah lingkungan, dan promosi ramah lingkungan.
Kebutuhan untuk mengadopsi teknik pemasaran ramah lingkungan dalam bisnis
makanan dan minuman (F&B), khususnya di kedai kopi perkotaan yang melayani
pelanggan muda, dan meningkatnya kesadaran Generasi Z mengenai keberlanjutan
dan kepedulian terhadap lingkungan merupakan alasan urgensi penelitian ini.
Sebagai generasi digital, Generasi Z dikenal mudah menerima iklan media sosial
dan idealisme keberlanjutan. Penelitian ini menggunakan desain penjelasan kausal
dan metodologi kuantitatif. Pelanggan Generasi Z Jakarta yang tertarik pada barang
ramah lingkungan merupakan demografi penelitian ini. Anggota Generasi Z yang
telah melihat iklan Stuja Coffee di media sosial merupakan demografi penelitian
ini. Pengambilan sampel bertujuan digunakan sebagai teknik pengambilan sampel,
dan terdapat 100 responden. Survei online digunakan untuk memperoleh data.
Pemodelan Persamaan Struktural Kuadrat Terkecil Parsial (PLS-SEM) adalah
teknik analisis data yang digunakan. Temuan penelitian menunjukkan bahwa Niat
Pembelian di Stuja Coffee Cipete dipengaruhi secara positif dan signifikan oleh
Produk Hijau, Nilai yang Dirasakan Hijau, dan Promosi Hijau.

Kata Kunci: Green Product, Green Perceived Value, Green Promotion, Purchase
Intention, Generasi Z.
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THE INFLUENCE OF GREEN PRODUCT, GREEN PERCEIVED VALUE,
AND GREEN PROMOTION ON PURCHASE INTENTION AT STUJA
COFFEE CIPETE
(ASTUDY ON GENERATION Z IN JAKARTA)

SITI NUR KHOFIFAH

ABSTRACT

The purpose of this study is to examine how Generation Z customers’
purchase intentions at Stuja Coffee Cipete are impacted by green products, green
perceived value, and green promotions. The need of adopting green marketing
techniques in the food and beverage (F&B) business, particularly in urban coffee
shops that cater to younger customers, and the growing awareness of Generation Z
regarding sustainability and environmental concerns are the reasons for the
urgency of this study. As digital natives, Generation Z is noted for being receptive
to social media advertisements and sustainability ideals. This study employs a
causal explanatory design and a quantitative methodology. Jakartan Generation Z
customers who are interested in eco-friendly goods make up the study's
demographic. This study employs a causal explanatory design and a quantitative
methodology. Generation Z members who have seen Stuja Coffee advertisements
on social media make up the study's demographic. Purposive sampling was used as
the sample technique, and there were 100 respondents in all. An online survey was
used to obtain the data. Partial Least Squares Structural Equation Modeling (PLS-
SEM) is the data analysis technique employed. The study's findings demonstrate
that Purchase Intention at Stuja Coffee Cipete is positively and significantly
impacted by Green Product, Green Perceived Value, and Green Promotion.

Keywords: Green Product, Green Perceived Value, Green Promotion, Purchase
Intention, Generation Z.

https://lib.mercubuana.ac.id



DAFTAR ISI

HALAMAN SAMPUL......ccovienressnncsnessans 0
HALAMAN JUDUL ..uuciuiiennninsnissensaisssnssesssesssssssssasssssssssssssssssssssassssssssssssssassssssas i
HALAMAN PERNYATAAN KARYA SENDIRI ii
HALAMAN SURAT KETERANGAN HASIL UJI TURNITIN ....ccceeceeeunnenns iii
HALAMAN PENGESAHAN......coccenvinruicrercaesnces iv
KATA PENGANTAR ....couiitiiintinsnissensisssnssesssessssssssssssssssssssssssssssssssssssssssssssssssss v
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS AKHIR
DI REPOSITORI UMB.........ccccevervueerurcnennnes . vii
DN 3 I 2 viii
ABSTRACT ....uuuouuionnviinniinniieiicnnicsnnisssnsssesssissssssssssssssssssssssssssssssssssssssssssassssasnss ix
DAFTAR IS ..uucuiiiiiiinninninnecssississssssnssassssssssssssssssssssssssssssssssssssssssssassssssassssssssss X
DAFTAR TABEL .....cuoouiiuississnisisssnsnisansssssaesssecsssssssssesssssssssssssssssssssssssssssssasses xii
DAFTAR GAMBAR ......coiiiisninniinsninsntissnnsssnssnicssessssesssnsssssessessssssssssssasssssssssss Xiii
DAFTAR LAMPIRAN ...octvniicsssariessssnncessssssssacssssssscssssssssssssssssssssssssssssssssssssssse Xiv
BAB I PENDAHULUAN ...ccitiensicssnmssnnscsssssssossessssssssssssssssssssssssssssssssossssssasossassssse 1
1.1  Latar Belakang .......coocoeiiiiiiniii et 1
1.2 Rumusan Masalah.......c...coceiiri oo 14
1.3 Tujuan Penelitian..........ccccveeiiiiiiiie et 14
1.4  Kontribusi Penelitian...........ccccceceriiiiiiiiiiniieiiineeeecee e 15
BAB 11 KAJIAN PUSTAIKA ..c..cccineineiiiiineisieeiinnsesttonseissessessasestssssssssssssssssassses 16
2.1 Kajian Pustaka. ......o.ieoomteiiiiinnen i it i e i e e 16

2. 1.1 Theory of Planned BeRAVIOF .............cccccvueeeveeeecieaniieeeeeeeeieeenens 16

2. 1.2 Manajemen Pemasaran ...........cccceevveeriieniienieeniieeieenee e eiee e 18
2.1.3 Green Product...............cccoueeeeieeiiiieiiieeiieeeee et 20

2. 1.4 Green Perceived Value...............ccueecveeeeeieeciieeeiieeeieeeeee e 22

2. 1.5 Green PrOmMOLION. ..........ccccuueeeecueeeeeiiiieeeeeiieeeeesieeeeesveeaessnseeeeenns 25

2. 1.6 Purchase INtENtion ..............cccueeeeueeecueieeiieeeciee e 27

2. 1.7 Sustainable Development Goals (SDGS).......ccccevvueeneeriieseenieannnn. 28

2.2 Penelitian Terdahulu............oocoeiiiiiiiiiiiee e 30
2.3 Pengembangan Hipotesis ........cccereireriiiniinieiienienieeieeieerieeee e 39
2.3.1 Pengaruh Green Product terhadap Purchase Intention................... 39

2. 3.2 Pengaruh Green Perceived Value terhadap Purchase Intention...... 40

X

https://lib.mercubuana.ac.id



2.3.3

Pengaruh Green Promotion terhadap Purchase Intention ..............

2.4 Kerangka Konseptual.........ccoccvieiiiiiiieiieniieiecie e

BAB III METODE PENELITIAN. ......ccccceeveeiiueecnecsnnnee

3.1 Waktu dan Tempat Penelitian ...........cccceeeeviieeciieeciieeciie e

3.2 DESAIN PENEITIAI ... eeeneees

3.3 Definisi dan Operasionalisasi Variabel............ccccoeeieviieniiiiniieniienieeenne

3.1
.3.2

2501
5.2

Definisi Variabel Penelitian ........ccoovvummmeeeeeeeeeeeeeeeee e

Operasionalisasi Variabel...........cccveeevieeiiieeiiiecciie e

Populasi dan Sampel Penelitian ...........ccccceeveiiiiiiiiiiiieeiieceee e,

Populasi Penelitian............ccoevieiiiiieniiieiieecce e

3
3
3.4 Skala Pengukuran Variabel...........ccccoocooiiniiiiniiiniiniiicecece
5
3
3

Sampel Penelitian ........cccceeicieeiiieiiiieiieeieceeeee e

3.6 Metode Pengumpulan Data .........ccceeeeviieeiiiiiiiiiecieceeecee e,
3.7 Metode Analisis Data ........ccceeeiiiiiiiiiiiiiiiiicceee e
3.7.1 Analisis Deskriptif.......ccciiiiiiiiiiiiiiiii e

3.7.2
3.7.3

UJ1 INSTIUMEN 11ititiiti et et e et e e s
Analisis Partial Least Square (PLS)...........cccccccoovvivviiiiiinieereenen.

BAB IV HASIL DAN PEMBAHASAN ...uiiciiiitiinnneicnsnnicssnnissssssssssssssonssssnsss
4.1 Gambaran Umum Objek Penelitian.................c..cccocoviiiiniiiinnnnnnnn.

4. 1.1 Statistik DesKriptif ............cccooooi i,

4. 1.2 Hasil Analisis Data Partial Least Square (PLS)..........................
4.1.3 Pembahasan Hasil Penelitian ............cc......oo i,
BAB V KESIMPULAN DAN SARAN ...viiinnuiicssnncsssescssanscssasssssssessasesssasssssas
5.1 KeSimpulam .........cccooooiiiiiiiiiiiieeceee e

T 1 1 | DS

DAFTAR PUSTAKA.......cueevvrruenrueennes

LAMPIRAN

https://lib.mercubuana.ac.id

Xi



DAFTAR TABEL

Tabel 1.1 Data Penjualan Stuja Coffee Cipete Periode 2021-2023......................... 7
Tabel 1.2 Data Jumlah Konsumen Stuja Coffee Cipete Tahun 2023 ...................... 8
Tabel 1.3 Pra SUIVET c...eiiiiiiieeieee et st 9
Tabel 2.1 Penelitian Terdahulu..........ccooiiiiiiiiiiiii e 30
Tabel 3.1 Operasionalisasi Variabel ............cccceeeviieriiiieiiiiecie e 47
Tabel 3.2 Instrumen Skala LiKert ..........ccooieiiiiiiiiiiiieee e 49
Tabel 4.1 Jenis Kelamin ........cocooiiiiiiiiiiiiiieieee e 60
TADCL 4.2 USIA....etiiiiiiieeiieteee ettt et sttt ettt 60
Tabel 4.3 DOMISIIE ....eeuviiiiiiieiecieeeee et 61
Tabel 4.4 Pendidikan ...........oooiiiiiiiiiii e 61
Tabel 4.5 PEKETJAAN ......ociiiiiiiiieiie et en 62
Tabel 4.6 Pendapatan ............cocveiiiiiiiiieiiiecie et en 62
Tabel 4.7 Deskriptif Variabel Green Product .............ccccoevveeiiiiniiiiiiniieiceieeiens 63
Tabel 4.8 Deskriptif Variabel Green Perceived Value............cccoeevieviiniiinnnnnnnns 64
Tabel 4.9 Deskriptif Variabel Green Promotion...............cccccoevvriiiiiniinciiennennnnns 65
Tabel 4.10 Deskriptif Variabel Purchase Intention...............c.cccceeeieniieiiienneennnns 65
Tabel 4.11 Hasil Pengujian Convergent Validity .............ccoccoeeviiiiiiniieiiienieeien, 66
Tabel 4.12 Uji Discriminant Validity (Cross Loading) ............ccccecveviierienveennnns 68
Tabel 4.13 Hasil Pengujian Average Variance Extracted (AVE).........cocceiieiee 69
Tabel 4.14 Hasil Pengujian Discriminant Validity (Fornell Larcker) ................... 69
Tabel 4.15 Uji Discriminant Validity (Heterotrait-Monotrait Ratio) .................... 70
Tabel 4.16 Hasil Pengujian Composite Reliability ...........ccccoeeeiiiiiiiiicieeiireeee, 70
Tabel 4.17 Hasil Uji Nilai R-Square .........c..ccccoiiiiiiiininiccceeeenee 71
Tabel 4.18 Hasil Uji Nilai F-Square..........cccooeiiiiiiiiiiiieeeeeeee 71
Tabel 4.19 Hasil Uji Nilai Q-SqUATE......covceveeteerieneibriie it she b 72
Tabel 4.20 SRMR ucci.c... i st diasten et diasten e e es ot esbe e eee e 73
TAbEL 4.21 VI ..ottt e 73
Tabel 4.22 Hasil Uji HIPOtESIS ...coueeiiriiiiiiiiiicniieicececeeecseee et 74

Xii

https://lib.mercubuana.ac.id



DAFTAR GAMBAR

Gambar 1.1 Persepsi Produk Ramah Lingkungan ............ccccccoeeviiiiiieiiiinicieeee. 2
Gambar 1.2 Data dan Proyeksi Jumlah Sampah di Indonesia .............cceeeueennnneen. 3
Gambar 1.3 Segmentasi Generasi dalam Populasi Indonesia............cccccveeevveennnee. 4
Gambar 1.4 Upaya Gen Z dalam Mengurangi Sampah ............cccceevvveivveeicieeennen. 5
Gambar 1.5 Kedai Kopi Favorit di Indonesia..........cccoeeevveeeeieeencieeeniieeiee e, 8
Gambar 2.1 Kerangka Konseptual ............ccooviieiiiiniiiiiienieeieeieceeee e 42
Gambar 4.1 Hasil Uji Convergent Validity ..........ccceeevierieeiienieiiienieeiceie e 66
Gambar 4.2 Hasil BOOtStrapping.........cccveeevierieeiieenieeiieniieeieesieesreesieeereesenesneens 75

Xiii

https://lib.mercubuana.ac.id



DAFTAR LAMPIRAN

Lampiran 1. Kuesioner...........c..ccoccooiiiiiiiiiiiiicceeeeeeeeeeee e &9
Lampiran 2. Screening Question .............cc..coooeiiiiiiiiiiiiiiinicceeeeeecene &9
Lampiran 3. Profile Responden ...............c..coooiiiiiiiiiniiiccecee 90
Lampiran 4. Kuesioner Penelitian................c..cocccooiiiiiiiinecee 90
Lampiran 5. Jawaban Kuesioner ................cccccoooiiiiiiiiiiinieceecee 93
Lampiran 6. Bukti Bimbingan Tugas AKhir..................ccccooniiinin, 98
Lampiran 7. Curriculum Vitae...........cc..ccoooiiiiiiiiniiiccceceeee, 100

Xiv

https://lib.mercubuana.ac.id





