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PENGARUH BRAND IMAGE, KUALITAS LAYANAN, DAN 

KEPERCAYAAN KONSUMEN TERHADAP KEPUTUSAN 

PEMBELIAN PADA PRODUK VIRTUAL BUKALAPAK 

(Studi di Wilayah Tangerang) 

FARRAS APIKMUMTAZAH 

ABSTRAK 
 

Penelitian ini bertujuan untuk mengetahui seberapa besar pengaruh dari 

brand image, kualitas layanan dan kepercayaan konsumen terhadap keputusan 

pembelian. Populasi dalam penelitian ini adalah konsumen yang pernah membeli 

produk virtual Bukalapak di wilayah Tangerang. Sampel yang dipergunakan 

adalah sebanyak 300 respoden, dihitung berdasarkan rumus Hair, et al. Metode 

pengambilan sampel menggunakan Non Probability Sampling dengan teknik yang 

digunakan adalah Purposive Sampling. Metode pengumpulan data dalam 

penelitian ini menggunakan metode survei, dengan instrument penelitian 

kuesioner melalui google form. Metode analisis data menggunakan Partial Least 

Square. Hasil penelitian menunjukkan bahwa Brand Image berpengaruh positif 

dan signifikan terhadap keputusan pembelian. Kualitas layanan berpengaruh 

positif dan signifikan terhadap keputusan pembelian. Kepercayaan konsumen 

berpengaruh positif dan signifikan terhadap keputusan pembelian. 

 

Kata Kunci: Brand Image, Kualitas Layanan, kepercayaan Konsumen, 

Keputusan Pembelian 
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THE INFLUENCE OF BRAND IMAGE, SERVICE QUALITY, AND 

CUSTOMER TRUST ON PURCHASING DECISIONS FOR BUKALAPAK 

VIRTUAL PRODUCTS 

(Study in the Tangerang Area) 

FARRAS APIKMUMTAZAH 

ABSTRACT 

 

This study aims to examine the effect of brand image, service quality, and 

consumer trust on purchase decisions. The population of this study consists of 

consumers who have purchased Bukalapak virtual products in the Tangerang 

area. A total of 300 respondents were selected as the research sample, determined 

based on the formula proposed by Hair et al. The sampling method used was non-

probability sampling with a purposive sampling technique. Data were collected 

using a survey method through a questionnaire distributed via Google Forms. The 

data analysis technique employed in this study was Partial Least Squares (PLS). 

The results of the study indicate that Brand Image has a positive and significant 

effect on purchase decisions. Service quality also has a positive and significant 

effect on purchase decisions. In addition, consumer trust is proven to have a 

positive and significant effect on purchase decisions. 

 

 

 

Keywords : Brand Image, Service Quality, Consumer Trust, Purchase Decisions 
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