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ABSTRAK

Nama : Ridho Triaji

NIM 43122010001

Program Studi : Manajemen

Judul Skripsi : Pengaruh Green Brand Image, Environmental Awareness,

dan Green Perceived Value Terhadap Niat Beli Konsumen
Generasi Milenial pada Produk IKEA di DKI Jakarta

Pembimbing : Andriansyah Bachtillah Putra, S.E., M.M

Penelitian ini bertujuan untuk menganalisis pengaruh green brand image,
environmental awareness, dan green perceived value terhadap niat beli generasi
milenial pada IKEA di DKI Jakarta. Populasi dalam penelitian ini adalah generasi
milenial di DKI Jakarta yang belum pernah membeli produk IKEA. Sampel yang
digunakan sebanyak 105 responden. Metode penarikan sampel menggunakan non-
probability sampling dengan teknik purposive sampling. Pengumpulan data
dilakukan melalui metode survei menggunakan kuesioner sebagai instrumen
penelitian. Analisis data dilakukan dengan metode Structural Equation Modeling
(SEM) berbasis Partial Least Square (PLS) menggunakan SmartPLS versi 4.0.
Hasil penelitian menunjukkan bahwa green brand image tidak berpengaruh dan
tidak signifikan terhadap niat beli, sedangkan environmental awareness dan green
perceived value berpengaruh positif dan signifikan terhadap niat beli generasi
milenial pada IKEA di DKI Jakarta.

Kata Kunci: Green Brand Image, Environmental Awareness, Green Perceived
Value, Niat Beli, IKEA
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ABSTRACT

Name : Ridho Triaji

Student ID 243122010001

Study Program : Management

Thesis Title . The Influence of Green Brand Image, Environmental

Awareness, and Green Perceived Value on Millennial
Consumer Purchase Intentions for IKEA Products in DKI
Jakarta

Supervisor . Andriansyah Bachtillah Putra, S.E., M.M

This study aims toanalyze the influence of green brand image,
environmental awareness,and green perceived value on the purchasing interest of
millennials in IKEA in DKI Jakarta. The population in this study is millennials
inDKI Jakarta who have never purchased IKEA products. The sample
usedconsisted of 105 respondents. The sampling method used non-
probabilitysampling with the purposive sampling technique. Data collection was
carried outthrough a survey method using a questionnaire as a research
instrument.Data analysis was performed using the Structural Equation Modeling
(SEM)method based on Partial Least Square (PLS) using SmartPLS version 4.0.The
results showed that green brand image had no effectand was not significant on
purchasing interest, while environmental awarenessand green perceived value had
a positive and significant effect onthe purchasing interest of millennials at IKEA in
DKI Jakarta.

Keywords: Green Brand Image, Environmental Awareness, Green Perceived
Value, Purchase Intention, IKEA
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