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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Live Streaming
TikTok, Social Media Influencer, dan Kualitas Produk terhadap Keputusan
Pembelian Skincare MS Glow pada konsumen yang aktif menggunakan platform
TikTok. Variabel bebas dalam penelitian mencakup Live Streaming TikTok, Social
Media Influencer, dan Kualitas Produk, sedangkan variabel terikatnya adalah
Keputusan Pembelian. Populasi penelitian terdiri dari pengguna TikTok yang
pernah menonton live streaming promosi MS Glow atau melihat konten influencer
yang membahas produk tersebut. Sampel penelitian melibatkan 105 responden
yang dipilih melalui teknik purposive sampling. Pengumpulan data dilakukan
menggunakan kuesioner, dan analisis data dilakukan dengan bantuan SmartPLS
4.0. Proses analisis meliputi pengujian outer model, termasuk validitas konvergen,
validitas diskriminan, composite reliability, dan Cronbach’s Alpha, serta
pengujian inner model, mencakup R-Square (R2), F-Square (F2), Predictive
Relevance (Q2), dan pengujian hipotesis. Hasil penelitian menunjukkan bahwa
Live Streaming TikTok dan Kualitas Produk memiliki pengaruh positif dan
signifikan terhadap keputusan pembelian skincare MS Glow. Sebaliknya, Social
Media Influencer menunjukkan pengaruh negatif dan tidak signifikan, yang
menandakan bahwa rekomendasi dari influencer tidak menjadi faktor utama yang
memengaruhi konsumen dalam melakukan pembelian produk MS Glow melalui
platform TikTok.

Kata Kunci: Live Streaming TikTok, Social Media Influencer, Kualitas Produk,
Keputusan pembelian
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ABSTRACT

This study aims to analyze the influence of TikTok Live Streaming, Social
Media Influencers, and Product Quality on the purchasing decisions of MS Glow
skincare among consumers who are active on the TikTok platform. The
independent variables in this study include TikTok Live Streaming, Social Media
Influencers, and Product Quality, while the dependent variable is Purchasing
Decision. The research population consists of TikTok users who have watched MS
Glow promotional live streams or viewed influencer content related to the
product. The research sample included 105 respondents selected using purposive
sampling. Data were collected through questionnaires and analyzed using
SmartPLS 4.0. The analysis process involved testing the outer model, which
includes convergent validity, discriminant validity, composite reliability, and
Cronbach’s Alpha, as well as testing the inner model, which comprises R-Square
(R?), F-Square (F2), Predictive Relevance (Q%), and hypothesis testing. The
results indicate that TikTok Live Streaming and Product Quality have a positive
and significant effect on the purchasing decisions of MS Glow skincare. In
contrast, Social Media Influencers showed a negative and insignificant effect,
suggesting that influencer recommendations are not a primary factor influencing
consumers’decisions to purchase MS Glow products via the TikTok platform.

Keywords: TikTok Live Streaming, Social Media Influencer, Product Quality,
Purchase Decision.
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