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PENGARUH GREEN PRODUCT, GREEN AWARENESS, DAN GREEN 

LIFESTYLE TERHADAP KEPUTUSAN PEMBELIAN KONSUMEN PADA 

INDUSTRI FASHION UNIQLO DI JAKARTA BARAT 

ALDI SESA WIBOWO 

 

ABSTRAK 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh Green Product, 
Green Awareness, dan Green Lifestyle terhadap keputusan pembelian konsumen 
pada produk Fashion Uniqlo di Jakarta Barat. Penelitian ini melibatkan 115 
responden yang berdomisili di Jakarta Barat serta telah melakukan pembelian 
produk Uniqlo. Pendekatan yang digunakan adalah pendekatan kuantitatif dengan 
teknik purposive sampling. Pengolahan data dilakukan menggunakan metode 
Structural Equation Modeling (SEM) melalui pendekatan Partial Least Square 
(PLS) dengan bantuan aplikasi SmartPLS 4. Hasil penelitian menunjukkan bahwa 
seluruh variabel independen, yaitu Green Product, Green Awareness, dan Green 
Lifestyle, terbukti berpengaruh positif dan signifikan terhadap keputusan pembelian 
konsumen. Temuan ini mengindikasikan bahwa aspek keberlanjutan dan gaya hidup 
ramah lingkungan menjadi faktor penting yang mendorong konsumen dalam 
menentukan keputusan pembelian terhadap produk Fashion Uniqlo. 

Kata kunci: Green Product, Green Awareness, Green Lifestyle, Keputusan 

Pembelian, Uniqlo. 

https://lib.mercubuana.ac.id



 
 

ix 
 

THE INFLUENCE OF GREEN PRODUCT, GREEN AWARENESS, AND 

GREEN LIFESTYLE ON CONSUMER PURCHASE DECISIONS IN THE 

UNIQLO FASHION INDUSTRY IN WEST JAKARTA 

ALDI SESA WIBOWO 

 

ABSTRACT 

This study aims to examine and analyze the influence of Green Product, Green 
Awareness, and Green Lifestyle on consumer purchase decisions for Uniqlo 
Fashion products in West Jakarta. The study involved 115 respondents residing in 
West Jakarta who had previously purchased Uniqlo products. A quantitative 
approach was employed using purposive sampling technique. Data were analyzed 
using Structural Equation Modeling (SEM) with the Partial Least Squares (PLS) 
approach through SmartPLS 4 software. The results indicate that all independent 
variables Green Product, Green Awareness, and Green Lifestyle have a positive and 
significant effect on consumer purchase decisions. These findings suggest that 
sustainability aspects and environmentally friendly lifestyles play an important role 
in influencing consumers’ decisions to purchase Uniqlo Fashion products. 

Keywords: Green Product, Green Awareness, Green Lifestyle, Purchase 

Decision, Uniqlo.
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