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PENGARUH ELECTRONIC WORD OF MOUTH (E-WOM), GREEN 

PACKAGING, DAN GREEN TRUST TERHADAP KEPUTUSAN 

PEMBELIAN AIR MINUM DALAM KEMASAN CLEO. 

ASHIELA AZKA NUGRAHA 

ABSTRAK 

 

Penelitian ini mempunyai tujuan untuk menguji serta menganalisis 
pengaruh Electronic Word of Mouth (E-WOM), Green Packaging, serta Green Trust 
terhadap keputusan pembelian air minum dalam kemasan Cleo. Studi ini 
mempergunakan pendekatan kuantitatif, berdasarkan survei terhadap 110 
responden di Jakarta yang sebelumnya sudah membeli produk merek Cleo. Teknik 
pengambilan sampel mempergunakan purposive sampling, serta analisis data 
dilaksanakan melalui Structural Equation Modeling (SEM) berbasis Partial Least 
Square (PLS) mempergunakan SmartPLS 4. Temuan studi memperlihatkan 
bahwasanya Electronic Word of Mouth (E-WOM), Green Packaging, serta Green 
Trust memberi pengaruh positif signifikan terhadap Keputusan Pembelian. Green 
Packaging dan Green Trust memperkuat preferensi konsumen terhadap produk 
ramah lingkungan, sementara Electronic Word of Mouth (E-WOM) menaikkan 
keyakinan konsumen melalui ulasan digital. 

 

Kata Kunci: Electronic Word of Mouth, Green Packaging, Green Trust, 
Keputusan Pembelian, Cleo. 
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THE INFLUENCE OF ELECTRONIC WORD OF MOUTH (E-WOM), 

GREEN PACKAGING, AND GREEN TRUST ON PURCHASE DECISIONS 

OF CLEO BOTTLED DRINKING WATER 

ASHIELA AZKA NUGRAHA 

ABSTRACT 

 

This study aims to examine and analyze the influence of Electronic Word of 
Mouth (E-WOM), Green Packaging, and Green Trust on the purchase decision for 
Cleo bottled water. This study employs a quantitative approach, based on a survey 
of 110 respondents in Jakarta who had previously purchased Cleo products. The 
sampling technique employed was purposive sampling, and data were analyzed 
using Structural Equation Modeling (SEM) based on Partial Least Squares (PLS) 
with SmartPLS 4. The results indicate that Electronic Word of Mouth (E-WOM), 
Green Packaging, and Green Trust have a positive and significant effect on 
Purchase Decision. Green Packaging and Green Trust strengthen consumer 
preferences toward environmentally friendly products, while Electronic Word of 
Mouth (E-WOM) enhances consumer confidence through digital reviews. 

 

Keywords: Electronic Word of Mouth, Green Packaging, Green Trust, Purchase 
Decisions, Cleo
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