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ABSTRACT  

The purpose of this research is to know : the effect of pricing strategy towards customer 

satisfaction, the effect of pricing strategy towards purchase decision, the effect of product 

quality towards customer satisfaction, the effect of product quality towards purchase 

decision, the effect of purchase decision towards customer satisfaction, the effect of pricing 

strategy through the purchase decision towards customer satisfaction, and the effect of 

product quality through the purchase decision towards customer satisfaction, this research 

is done with quantitative descriptive approach that held in April until June 2020, using 

samples from 75 company with simple random sampling technique. Data was obtained by 

using questionnaire and processed by SEM analysis PLS 3.0, the research result showing 

that pricing strategy does positive effect and significant toward customer satisfaction, 

pricing strategy does not affect positively and significant toward purchase decision, 

product quality does positive effect and significant toward customer satisfaction, product 

quality does positive effect and significant toward purchase decision, purchase decision 

does not affect positively toward customer satisfaction, pricing strategy through purchase 

decision does not affect positively and significant toward customer satisfaction and product 

quality through purchase decision does not affect positively and significant toward 

customer satisfaction. 

 

Key Indicator: Pricing Strategy, Product Quality, Purchase Decision, Customer 

Satisfaction. 
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ABSTRAK 

Penelitian bertujuan untuk mengetahui : Strategi harga terhadap kepuasan pelanggan, 

pengaruh strategi harga terhadap keputusan pembelian, pengaruh kualitas produk 

terhadap kepuasan pelanggan, pengaruh kualitas produk terhadap keputusan pembelian, 

pengaruh keputusan pembelian terhadap kepuasan pelanggan, dan untuk mengetahui 

berapa besar pengaruh strategi harga melalui keputusan pembelian terhadap kepuasan 

pelanggan, serta pengaruh kualitas produk melalui keputusan pembelian terhadap 

kepuasan pelanggan, penelitian ini dengan pendekatan deskriptif kuantitatif yang 

dilaksanakan pada bulan April s/d bulan juni tahun 2020, Sampel yang digunakan 

sebanyak 75 perusahaan dengan teknik pengambilan sampel dilakukan secara simple 

random sampling. Data diperoleh dengan menggunakan kuesioner diolah menggunakan 

analisis SEM menggunakan PLS versi 3.0, Hasil penelitian memperlihatkan bahwa strategi 

harga berpengaruh positif dan signifikan terhadap kepuasan pelanggan, strategi harga 

tidak berpengaruh positif dan signifikan terhadap keputusan pembelian produk, kualitas 

produk berpengaruh positif dan signifikan terhadap kepuasan pelanggan, kualitas produk 

berpengaruh positif dan signifikan terhadap keputusan pembelian, keputusan pembelian 

tidak berpengaruh positif dan signifikan terhadap kepuasan pelanggan, strategi harga 

melalui keputusan pembelian tidak berpengaruh positif dan signifikan terhadap kepuasan 

pelanggan dan kualitas produk melalui keputusan pembelian tidak berpengaruh positif dan 

signifikan terhadap kepuasan pelanggan.  

 

Kata Kunci : Strategi Harga, Kualitas Produk, Keputusan Pembelian, Kepuasan 

Pelanggan 
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