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PENGARUH LEFTOVER REUSE INTENTION, WASTOPHOBIA, DAN 

PROMOTION TERHADAP OVER ORDERING BEHAVIOR ONLINE FOOD 

DELIVERY 

WIDIA NURAINY 

 

ABSTRAK  

Penelitian ini bertujuan untuk menganalisis pengaruh Leftover Reuse 

Intention, Wastophobia, dan Promotion terhadap perilaku Over Ordering pada 

pengguna layanan pesan antar makanan online, yaitu GoFood, GrabFood, dan 

ShopeeFood. Penelitian melibatkan 208 responden yang dipilih menggunakan 

teknik purposive sampling berdasarkan perhitungan G*Power versi 3.1.9.4. Data 

dikumpulkan melalui kuesioner dan dianalisis menggunakan metode Partial Least 

Square (PLS) versi 4.0. Hasil penelitian menunjukkan bahwa Leftover Reuse 

Intention berpengaruh positif dan signifikan terhadap Over Ordering Behavior, 

sedangkan Wastophobia memiliki pengaruh positif namun tidak signifikan terhadap 

Over Ordering Behavior. Sementara itu, variabel Promotion terbukti memberikan 

pengaruh positif dan signifikan terhadap perilaku over ordering pada pengguna 

layanan pesan antar makanan online. 

Kata Kunci: Leftover Reuse Intention, Wastophobia, Promotion, Over Ordering 

Behavior 
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PENGARUH LEFTOVER REUSE INTENTION, WASTOPHOBIA, DAN 

PROMOTION TERHADAP OVER ORDERING BEHAVIOR ONLINE FOOD 

DELIVERY 

WIDIA NURAINY 

 

ABSTRACT 

This study aims to analyze the effects of Leftover Reuse Intention, 

Wastophobia, and Promotion on Over-Ordering Behavior among users of online 

food delivery services, namely GoFood, GrabFood, and ShopeeFood. The study 

involved 208 respondents selected through purposive sampling based on 

calculations using G*Power version 3.1.9.4. Data were collected via 

questionnaires and analyzed using the Partial Least Square (PLS) method version 

4.0. The findings indicate that Leftover Reuse Intention has a positive and 

significant effect on Over-Ordering Behavior, while Wastophobia shows a positive 

but insignificant effect. Meanwhile, Promotion is proven to have a positive and 

significant influence on over-ordering behavior among online food delivery users. 

Keywords: Leftover Reuse Intention, Wastophobia, Promotion, Over Ordering 

Behavior 
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