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ABSTRAK 

 

 

“Penelitian ini bertujuan untuk menganalisis pengaruh Celebrity 

Endorsement, Citra Merek Ramah Lingkungan, dan Kesadaran Lingkungan 

terhadap Keputusan Pembelian Produk Scarlett Whitening di wilayah DKI Jakarta. 

Variabel independen dalam penelitian ini meliputi Celebrity Endorsement, Citra 

Merek Ramah Lingkungan, dan Kesadaran Lingkungan, sedangkan variabel 

dependen adalah Keputusan Pembelian. Populasi penelitian mencakup konsumen 

yang berdomisili di wilayah DKI Jakarta dan telah atau sedang menggunakan 

produk Scarlett Whitening. Sampel penelitian terdiri atas 119 responden yang 

dipilih menggunakan metode purposive sampling. Data dikumpulkan melalui 

survei dengan instrumen kuesioner, kemudian dianalisis menggunakan aplikasi 

SmartPLS 4.0. Metode analisis yang digunakan mencakup uji outer model, yang 

meliputi Convergent Validity, Discriminant Validity, Composite Reliability, dan 

Cronbach’s Alpha, serta uji inner model, yang terdiri dari R-Square, Model Fit, 

Effect Size (F2), Predictive Relevance (Q2), dan pengujian hipotesis. Hasil 

penelitian menunjukkan bahwa Celebrity Endorsement, Citra Merek Ramah 

Lingkungan, dan Kesadaran Lingkungan memiliki pengaruh positif dan signifikan 

terhadap Keputusan Pembelian produk Scarlett Whitening di wilayah DKI Jakarta.” 

 

 

Kata Kunci: Celebrity Endorsement, Citra Merek Ramah Lingkungan, 

Kesadaran Lingkungan, Keputusan Pembelian 
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ABSTRACT 

 

 

“This study aims to analyze the influence of Celebrity Endorsement, 

Environmentally Friendly Brand Image, and Environmental Awareness on 

Purchasing Decisions of Scarlett Whitening Products in the DKI Jakarta area. The 

independent variables in this study include Celebrity Endorsement, 

Environmentally Friendly Brand Image, and Environmental Awareness, while the 

dependent variable is Purchasing Decisions. The study population includes 

consumers who live in the DKI Jakarta area and have or are currently using 

Scarlett Whitening products. The research sample consisted of 119 respondents 

selected using a purposive sampling method. Data were collected through a survey 

with a questionnaire instrument, then analyzed using the SmartPLS 4.0 application. 

The analysis methods used include outer model tests, which include Convergent 

Validity, Discriminant Validity, Composite Reliability, and Cronbach's Alpha, as 

well as inner model tests, which consist of R-Square, Model Fit, Effect Size (𝐹2), 

Predictive Relevance (𝑄2), and hypothesis testing. The results of the study show 

that Celebrity Endorsement, Environmentally Friendly Brand Image, and 

Environmental Awareness have a positive and significant influence on the Purchase 

Decision of Scarlett Whitening products in the DKI Jakarta area.” 

 

 

Keywords: Celebrity Endorsement, Environmentally Friendly Brand Image, 

Environmental Awareness, Purchasing Decision 
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