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ABSTRAK 

 

Nama   : Nuraini Hasana 
NIM   : 4312010137 
Progra Studi  : Manajemen 
Judul Skripsi  : Pengaruh Invasi Produk, Prsepsi Harga, Electonic Word 
     of Mouth dan Kualitas Pelayanan Terhadap Minat Beli 
     Ulang Pada Kop Jago di Jakrta 
Pembimbing  : Dr. Catur Widayati, S.E.,M.M 

 

Penelitian ini bertujuan untuk menganalisis pengaruh inovasi produk, persepsi 
harga, electronic word of mouth dan kualitas pelayanan terhadap minat beli ulang 
pada Kopi Jago di Jakarta. Populasi dalam penelitian ini yaitu masyarakat di 
Jakarta yang pernah membeli Kopi Jago. Sampel yang digunakan adalah 190 
responden di Jakarta. Penelitian ini menggunakan pendekatan kuantitatif dengan 
metode penarikan sampel menggunakan purposive sampling. Metode 
pengumpulan data menggunakan metode survei, dengan instrumen penelitian 
berupa kuesioner. Metode analisis data menggunakan Partial Least Square (PLS).  
Hasil penelitian adalah (1) inovasi produk berpengaruh positif terhadap minat beli 
ulang, (2) Persepsi Harga berpengaruh positif terhadap minat beli ulang, (3) 
Electronic Word of Mouth berpengaruh positif terhadap minat beli ulang, dan (4) 
Kualitas Pelayanan berpengaruh positif terhadap minat beli ulang. 
 

Kata Kunci: Inovasi Produk, Persepsi Harga, Electronic Word of Mouth, Kualitas 

Pelayanan, Minat Beli Ulang 
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ABSTRACT 

 

Name   : Nuraini Hasana 

Student ID  : 43120010137 

Study Program : Management 

Thesis Title  : The Ifluence of Product Innovatin, Price Perception, 

     Electronic Word f Mout and Service Quality on 

     Repurchase Intention for Coffee Jago in Jakarta 

Supervisor  : Dr. Catur Widayati, S.E.,M.M 

 

This study aims to analyze the effect of product innovation, price perception, 

electronic word of mouth, and service quality on repurchase intention for Kopi 

Jago in Jakarta. The population in this study is people in Jakarta who have 

purchased Kopi Jago. The sample used is 190 respondents in Jakarta. This study 

employs a quantitative approach with a purposive sampling method. Data 

collection was conducted using a survey method, with a questionnaire as the 

research instrument. Data analysis was performed using Partial Least Square 

(PLS). The results of the study are (1) product innovation has a positive effect on 

repurchase intention, (2) price perception has a positive effect on repurchase 

intention, (3) electronic word of mouth has a positive effect on repurchase 

intention, and (4) service quality has a positive effect on repurchase intention. 

 

Keywords: Product Innovation, Price Perception, Electronic Word of Mouth, 

Service Quality, Repurchase Intention 
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