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ABSTRAK 

Bisnis tertentu telah menerapkan strategi pemasaran ramah lingkungan, 

dan salah satu perusahaan tersebut adalah Innisfree, yang melakukannya melalui 

kampanye ramah lingkungan. Sampah plastik menjadi limbah paling banyak 

dbandingkan jenis sampah lainnya. Salah satunya berasal dari kemasan produk 

sekali pakai. Permasalahan sampah plastik yang jumlahnya semakin banyak ini 

tentu saja berkaitan pula dengan industri kecantikan yang melahirkan banyak 

kemasan sekali pakai. Penelitian ini untuk menguji pengaruh social factor dan 

green awareness terhadap purchase decision melalui green attitude sebagai 

variabel mediasi pada green produk. Subjek penelitian ini adalah konsumen 

Innisfree yang minimal melakukan sekali pembelian. Penelitian ini dilakukan 

terhadap 150 responden dengan menggunakan pendekatan deskriptif kuantitatif. 

Pendekatan yang digunakan dalam penelitian ini adalah Structural Equation 

Model (SEM) dengan alat analisis Smart-PLS. Hasil penelitian ini menyatakan 

bahwa variabel social factor berpengaruh positif dan signifikan terhadap green 

attitude, green awareness berpengaruh positif signifikan terhadap green attitude, 

social factor berpengaruh positif signifikan terhadap purchase decision, green 

awareness berpengaruh positif signifikan terhadap purchase decision, green 

attitude berpengaruh positif signifikan terhadap purchase decision, green attitude 

sebagai mediasi mampu mempengaruhi social factor terhadap purchase decision 

dan green attitude sebagai mediasi mampu mempengaruhi green awareness 

terhadap purchase decicion pada konsumen Innisfree. 

 

Kata Kunci: Social Factor, Green Awareness, Green Attitude, Purchase Decision  
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ABSTRACT 

Certain businesses have implemented eco-friendly marketing strategies, 

and one such company is Innisfree, which does so through an eco-friendly 

campaign. Plastic waste is the most waste compared to other types of waste. One 

of them comes from single-use product packaging. The problem of increasing 

plastic waste is of course also related to the beauty industry which produces a lot 

of single-use packaging. This research is to test the influence of social factors and 

green awareness on purchase decisions through green attitude as a mediating 

variable in green products. The subjects of this research are Innisfree consumers 

who have made at least one purchase. This research was conducted on 150 

respondents using a quantitative descriptive approach. The approach used in this 

research is the Structural Equation Model (SEM) with the Smart-PLS analysis 

tool. The results of this research state that social factor variables have a positive 

and significant effect on green attitude, green awareness has a significant positive 

effect on green attitude, social factors have a significant positive effect on 

purchase decisions, green awareness has a significant positive effect on purchase 

decisions, green attitude has a significant positive effect on purchase decisions, 

green attitude as mediation is able to influence social factors on purchase 

decisions and green attitude as mediation is able to influence green awareness on 

purchase decisions in Innisfree consumers. 

Keywords: Social Factor, Green Awareness, Green Attitude, Purchase Decision 
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