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ABSTRAK 
 
Sepeda motor listrik dipromosikan sebagai solusi transportasi ramah lingkungan 
untuk mengurangi emisi karbon dan mendukung pembangunan berkelanjutan. 
Namun, resistensi konsumen terhadap pembelian produk sepeda motor listrik masih 
menjadi hambatan, khususnya di negara berkembang seperti Indonesia. Penelitian 
ini bertujuan untuk menganalisis pengaruh hambatan terhadap Intention To Resist 
Electric Motorcycle Product Purchase (niat menolak pembelian motor listrik) yaitu 
yaitu Usage barrier, Value Barrier, Risk Barrier, Tradition Barrier, dan Image 
Barrier, serta menguji peran Green Trust sebagai variabel moderasi. Penelitian 
menggunakan pendekatan kuantitatif dan teknik PLS-SEM. Data dikumpulkan dari 
221 responden berusia 18–56 tahun yang berdomisili atau bekerja di wilayah 
Jabodetabek dan Yogyakarta. Hasil penelitian menunjukkan bahwa Usage barrier, 
Value Barrier, Tradition Barrier, dan Image Barrier berpengaruh positif dan 
signifikan terhadap niat resistensi pembelian motor listrik, sedangkan Risk Barrier 
tidak berpengaruh signifikan. Di antara seluruh hambatan, Tradition Barrier 
merupakan faktor yang paling dominan. Selain itu, Green Trust tidak terbukti 
memoderasi hubungan antara hambatan inovasi dan niat resistensi pembelian. 
Penelitian ini memperluas penerapan Innovation Resistance Theory (IRT) dalam 
konteks produk ramah lingkungan dan memberikan rekomendasi praktis bagi 
pelaku industri untuk membangun kredibilitas dan persepsi positif terhadap motor 
listrik. 
 
Kata kunci: Innovation Resistance Theory (IRT); sepeda motor listrik; resistensi 
konsumen; Green Trust; PLS-SEM 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

http://digilib.mercubuana.ac.id/



 

ix 
 

ABSTRACT 
 

Electric motorcycles are promoted as an environmentally friendly transportation 
solution to reduce carbon emissions and support Sustainable development. 
However, consumer resistance to purchasing electric motorcycles remains a major 
barrier, particularly in developing countries such as Indonesia. This study aims to 
analyze the effects of innovation barriers on Intention To Resist Electric Motorcycle 
Product Purchase, namely Usage barrier, Value Barrier, Risk Barrier, Tradition 
Barrier, and Image Barrier, and to examine the moderating role of Green Trust. The 
study employs a quantitative approach using PLS-SEM. Data were collected from 
221 respondents aged 18–56 who live or work in Jabodetabek and Yogyakarta. The 
findings indicate that Usage barrier, Value Barrier, Tradition Barrier, and Image 
Barrier have a positive and significant effect on consumers’ intention to resist 
purchasing electric motorcycles, while Risk Barrier is not significant. Among all 
barriers, Tradition Barrier is the most dominant factor. In addition, Green Trust is 
not proven to significantly moderate the relationships between the innovation 
barriers and intention to resist purchase. This study extends the application of 
Innovation Resistance Theory (IRT) in the context of green products and offers 
practical recommendations for industry stakeholders to strengthen credibility and 
foster more positive perceptions of electric motorcycles.. 
 
Keywords: Innovation Resistance Theory (IRT); electric motorcycle; consumer 
resistance; Green Trust; PLS-SEM 
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