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PENGARUH GREEN MARKETING STRATEGY DAN 

POSITIONING INDUSTRI PENERBANGAN TIMOR-LESTE 

TERHADAP STANDAR MRV INTERNASIONAL DENGAN 

COMPETITIVE ADVANTAGE SEBAGAI VARIABEL MEDIASI 
 

MUHAMMAD AGUNG INDRA BAKTI 

 

 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Green Marketing Strategy 

dan Positioning terhadap Standar Monitoring, Reporting, and Verification (MRV) 

Internasional pada industri penerbangan Timor-Leste dengan Competitive 

Advantage sebagai variabel mediasi. 50 jurnal ilmiah terakreditasi yang relevan 

dengan variabel digunakan. Kajian ini diperkuat oleh Dimitriou dan Karagkouni 

(2022) serta Alnasser dan Alhijris (2025). Keduanya menjadi representasi utama 

dalam membangun kerangka konseptual penelitian. Populasi terdiri dari pelaku dan 

pemangku kepentingan industri penerbangan di Timor-Leste. Penentuan jumlah 

sampel mengacu pada ketentuan minimal lima kali jumlah indikator penelitian, 

sehingga dengan 22 indikator diperoleh 110 responden sebagai sampel. Teknik 

pengambilan sampel menggunakan purposive sampling untuk memastikan 

responden memiliki pengetahuan yang relevan. Data dikumpulkan melalui 

kuesioner online menggunakan Google Form dengan instrumen pernyataan 

berskala Likert. Analisis data menggunakan metode Partial Least Squares 

Structural Equation Modeling (PLS-SEM). Hasil penelitian menunjukkan, Green 

Marketing Strategy tidak berpengaruh signifikan terhadap Standar MRV 

Internasional maupun Competitive Advantage. Positioning tidak berpengaruh 

langsung terhadap Standar MRV Internasional, berpengaruh positif dan signifikan 

terhadap Competitive Advantage. Competitive Advantage berpengaruh positif dan 

signifikan terhadap Standar MRV Internasional serta memediasi penuh hubungan 

Positioning dan Standar MRV Internasional. Temuan menunjukkan, penerapan 

MRV lebih efektif apabila dikaitkan dengan penciptaan Competitive Advantage 

melalui efisiensi operasional dan penguatan positioning dalam konteks regulasi 

lingkungan global. 

 

Kata Kunci: Green Marketing Strategy, Positioning, Competitive Advantage, 

Standar MRV Internasional, Penerbangan 

 

 

 

 

 

 

 

https://lib.mercubuana.ac.id



 

 

viii 

 

THE INFLUENCE OF GREEN MARKETING STRATEGY AND 

POSITIONING OF THE TIMOR-LESTE AVIATION INDUSTRY ON 

INTERNATIONAL MRV STANDARDS WITH COMPETITIVE 

ADVANTAGE AS A MEDIATING VARIABLE 

 

 

MUHAMMAD AGUNG INDRA BAKTI 

 

 

ABSTRACT 

This study aims to analyze the influence of Green Marketing Strategy and 

Positioning on International Monitoring, Reporting, and Verification (MRV) 

Standards in the Timor-Leste aviation industry, with Competitive Advantage as a 

mediating variable. A total of 50 accredited scientific journals relevant to the 

research variables were utilized. The conceptual framework is primarily supported 

by Dimitriou and Karagkouni (2022) and Alnasser and Alhijris (2025). These 

studies serve as the main references in constructing the theoretical foundation of 

this research. The population consists of aviation industry actors and stakeholders 

in Timor-Leste. The sample size was determined based on the minimum requirement 

of five times the number of research indicators; thus, with 22 indicators, 110 

respondents were obtained. Purposive sampling was employed to ensure 

respondents possessed relevant knowledge. Data were collected through an online 

questionnaire using Google Forms with Likert-scale statements. Data analysis was 

conducted using Partial Least Squares Structural Equation Modeling (PLS-SEM). 

The findings indicate that Green Marketing Strategy does not have a significant 

effect on International MRV Standards nor on Competitive Advantage. Positioning 

does not directly affect International MRV Standards but has a positive and 

significant effect on Competitive Advantage. Competitive Advantage has a positive 

and significant effect on International MRV Standards and fully mediates the 

relationship between Positioning and International MRV Standards. The results 

suggest that MRV implementation becomes more effective when linked to the 

creation of Competitive Advantage through operational efficiency and strengthened 

positioning within the context of global environmental regulation. 

Keywords: Green Marketing Strategy, Positioning, Competitive Advantage, 

International MRV Standard, Aviation 
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