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ABSTRAK

Nama : Rahmalia Septiana

NIM 44322010025

Program Studi : llmu Komunikasi

Judul Skripsi : Pengaruh viral marketing Gaya Rambut Merah oleh Geng
Awkarin di TikTok terhadap Minat Beli Produk Sasha Pewarna Rambut di
Kalangan Generasi Z

Pembimbing : Zulmi Savitri, S.Ikom, M.lkom

Perkembangan media sosial, khususnya TikTok, mendorong munculnya
strategi viral marketing yang mampu menciptakan tren dengan cepat di kalangan
Generasi Z. Tren gaya rambut merah yang dipopulerkan oleh Geng Awkarin dan
dikaitkan dengan produk Sasha Pewarna Rambut menjadi fokus penelitian ini
untuk menganalisis pengaruhnya terhadap minat beli Generasi Z. Data
dikumpulkan melalui kuesioner online dan dianalisis menggunakan regresi linear
sederhana dengan bantuan SPSS.

Penelitian ini menggunakan metode survei Kkuantitatif dengan tipe
eksplanatif dan paradigma positivistik. Populasi penelitian adalah Generasi Z
pengikut aktif akun TikTok @Sashahair_id, dengan sampel sebanyak 100
responden perempuan yang dipilih menggunakan teknik purposive sampling.

Hasil penelitian menunjukkan bahwa viral marketing gaya rambut merah
oleh Geng Awkarin di TikTok berpengaruh positif dan signifikan terhadap minat
beli produk Sasha Pewarna Rambut. Hal ini dibuktikan melalui nilai t hitung
12,628 yang lebih besar dari t tabel 1,984. Nilai koefisien determinasi sebesar
62% menunjukkan bahwa viral marketing memberikan kontribusi sebesar 62%
terhadap minat beli konsumen Generasi Z, sedangkan sisanya dipengaruhi faktor
lain di luar penelitian.

Kata kunci: viral marketing, TikTok, Minat Beli, Geng Awkarin, Sasha

Pewarna Rambut.
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ABSTRACT

Name : Rahmalia Septiana

Student ID 44322010025

Study Programme : Communication Science

Thesis Title . The Influence of viral marketing of the Red Hair Trend by

Geng Awkarin on TikTok on Purchase Intention of Sasha Hair Dye Products
among Generation Z

Counsellor : Zulmi Savitri, S.Ikom, M.Ikom

The development of social media, particularly TikTok, has encouraged the
emergence of viral marketing strategies that rapidly create trends among
Generation Z. The red hair trend popularised by Geng Awkarin and associated
with Sasha Hair Dye products is the focus of this study, which aims to analyse its
influence on Generation Z’s purchase intention. Data were collected through an
online questionnaire and analysed using simple linear regression with SPSS.

This study employed a quantitative survey method with an explanatory
research type based on a positivist paradigm. The population consisted of
Generation Z individuals who actively follow the TikTok account @Sashahair id,
with a sample of 100 female respondents selected using purposive sampling.

The results show that viral marketing of the red hair trend by Geng
Awkarin on TikTok has a positive and significant effect on purchase intention
towards Sasha Hair Dye products. This is supported by the t-test result, where the
calculated t-value of 12.628 exceeds the t-table value of 1.984. The coefficient of
determination of 62% indicates that viral marketing contributes 62% to
Generation Z consumers’ purchase intention, while the remaining percentage is

influenced by other factors outside this study.

Keywords: viral marketing, TikTok, Purchase Intention, Geng Awkarin, Sasha

Hair Dye.
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