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Resepsi Khalayak pada Kualitas Fillm Merah Putih: One For All 

Tri Wahyuni 

 

ABSTRAK 

Film merupakan media komunikasi yang berfungsi sebagai sarana hiburan 
sekaligus penyampaian pesan dan informasi kepada khalayak. Perkembangan 
animasi Indonesia melahirkan film-film lokal bertema nasionalisme, salah satunya 
Merah Putih: One For All. Film ini menimbulkan beragam tanggapan khalayak 
terkait kualitas film yang ditampilkan. Perbedaan tersebut menunjukkan adanya 
variasi pemaknaan khalayak terhadap kualitas pesan pada film. Oleh karena itu, 
penelitian ini berfokus pada resepsi khalayak terhadap kualitas film Merah Putih: 
One For All dengan tujuan mengetahui bagaimana khalayak memaknai kualitas 
informasi dalam film tersebut. 

Penelitian ini menggunakan teori resepsi Stuart Hall melalui konsep 
encoding–decoding yang memandang khalayak sebagai subjek aktif dalam 
pemaknaan pesan media. Terdapat tiga posisi pemaknaan khalayak, yaitu dominant-
hegemonic, negotiated, dan oppositional. Penelitian ini mengacu pada teori kualitas 
informasi  

Penelitian ini berada dalam paradigma konstruktivis dengan pendekatan 
kualitatif dan menggunakan metode analisis resepsi. Data diperoleh melalui 
wawancara semi terstruktur terhadap kelima informan. Analisis data dilakukan 
melalui reduksi data, penyajian data, dan penarikan kesimpulan dan verifikasi 
penarikan kesimpulan. 

Hasil penelitian menunjukkan bahwa resepsi khalayak terhadap kualitas 
film Merah Putih: One For All didominasi oleh posisi negosiasi, yaitu film dinilai 
memiliki niat menampilkan keberagaman budaya, tetapi dalam visual nya kurang 
maksimal serta pendalaman karakter yang tidak kuat. Momentum rilis dianggap 
tepat, namun substansi pesan kurang kontekstual dengan isu aktual. Terdapat 
informan yang berada pada posisi oposisi, sedangkan tidak ditemukan informan 
yang sepenuhnya berada pada posisi dominan-hegemonic. 

 

Kata Kunci: Resepsi Khalayak, Kualitas Informasi, Film Animasi, Stuart Hall 
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Audience Reception of the Film Quality Merah Putih: One For All 

Tri Wahyuni 

 

ABSTRACT 

Film is a communication medium that functions as a means of entertainment 
while also conveying messages and information to the audience. The development 
of Indonesian animation has given rise to local films with nationalist themes, one 
of which is Merah Putih: One For All. This film has generated diverse audience 
responses regarding the quality of the film. These differences indicate the variation 
in audience interpretations of the film's message quality. Therefore, this study 
focuses on audience reception of the film's quality with the aim of understanding 
how audiences interpret the quality of the information contained in the film. 

This study uses Stuart Hall's reception theory through the concept of 
encoding-decoding, which views audiences as active subjects in interpreting media 
messages. There are three audience interpretation positions: dominant-hegemonic, 
negotiated, and oppositional. This research is based on the theory of information 
quality. 

This research is based on a constructivist paradigm with a qualitative 
approach and uses reception analysis methods. Data were obtained through semi-
structured interviews with five informants. Data analysis was conducted through 
data reduction, data presentation, drawing conclusions, and verifying conclusions. 

The results show that audience reception of the film Merah Putih: One For 
All was dominated by a negotiating position. The film was considered to have the 
intention of showcasing cultural diversity, but its visuals were less than optimal and 
its character development was weak. The release timing was considered 
appropriate, but the message's substance lacked contextual relevance to current 
issues. Some informants held an oppositional position, while no informants were 
found to be entirely in a dominant-hegemonic position. 

 

Keywords: Audience Reception, Information Quality, Animated Film, Stuart Hall 
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