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ABSTRAK 

Nama   : Amira Devi Apriliana 

NIM   : 44322010039 

Program Studi  : Ilmu Komunikasi 

Judul Skripsi : Pengaruh Reputasi Universitas Mercu Buana Terhadap 

Keputusan Mendaftar Mahasiswa Tahun Ajaran 2024/2025 

Pembimbing : Dr. Irmulansati Tomohardjo, SH. M.Si. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh reputasi Universitas 

Mercu Buana terhadap keputusan mendaftar mahasiswa tahun ajaran 2024/2025. 

Dalam konteks persaingan ketat antar perguruan tinggi swasta serta 

diberlakukannya kebijakan Permendikbudristek No.48 Tahun 2022 yang 

memperbesar peluang masuk ke PTN melalui jalur mandiri, reputasi institusi 

menjadi faktor strategis dalam menarik minat calon mahasiswa.  

Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei 

terhadap mahasiswa baru Universitas Mercu Buana. Teori yang digunakan adalah 

Stimulus-Organism-Response (SOR) yang menjelaskan bagaimana reputasi 

(stimulus) dipersepsi calon mahasiswa (organism) dan memengaruhi keputusan 

mendaftar (response).  

Hasil penelitian menunjukkan bahwa reputasi berpengaruh positif dan 

signifikan terhadap keputusan mendaftar. Secara statistik, hal ini dibuktikan dengan 

nilai t hitung (12,625) yang lebih besar dari t tabel (1,985). Selain itu, analisis 

koefisien determinasi (𝑅2) menghasilkan angka 0,632, yang berarti variabel 

reputasi memberikan kontribusi sebesar 63,2% terhadap keputusan mendaftar, 

sedangkan 36,8% sisanya dipengaruhi oleh faktor lain di luar penelitian ini. 

Penelitian ini menyimpulkan bahwa reputasi institusi merupakan faktor strategis 

dalam menarik minat calon mahasiswa di tengah dinamika kebijakan pendidikan 

yang kompetitif. 

 

Kata Kunci: Reputasi Institusi, Keputusan Mendaftar, Universitas Mercu Buana, 

Teori SOR, Komunikasi Pemasaran. 
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ABSTRACT 

Name   : Amira Devi Apriliana 

NIM   : 44322010039 

Study Program : Ilmu Komunikasi 

Thesis Report Title : The Influence of Universitas Mercu Buana’s Reputation on 

the Enrollment Decision of Student for the 2024/2025 

Academic Year 

Advisor : Dr. Irmulansati Tomohardjo, SH. M.Si. 

 

This research aims to analyze the influence of Universitas Mercu Buana’s 

reputation on the enrollment decisions of students for the 2024/2025 academic 

year. Amid the intense competition among private universities and the enactment 

of Ministry of Education and Culture Regulation No. 48 of 2022, which increases 

the admission quota for public universities through the independent selection 

pathway, institutional reputation has become a strategic factor in attracting 

prospective students. 

This study employs a quantitative approach using a survey method 

conducted on new students at Universitas Mercu Buana. The theoretical framework 

used is the Stimulus-Organism-Response (SOR) theory, which explains how 

reputation (stimulus) is perceived by prospective students (organism) and 

influences their decision to enroll (response). 

The results of the study indicate that reputation has a positive and 

significant effect on enrollment decisions. Statistically, this is evidenced by the 

calculated t-value (12.625), which exceeds the critical t-value (1.985). 

Furthermore, the coefficient of determination (R²) is 0.632, indicating that 

reputation accounts for 63.2% of the variance in enrollment decisions, while the 

remaining 36.8% is explained by other factors not examined in this study. The 

findings conclude that institutional reputation constitutes a strategic factor in 

attracting prospective students amid the increasingly competitive dynamics of 

educational policy. 

 

Keywords: Institutional Reputation, Enrollment Decision, Universitas Mercu 

Buana, SOR Theory, Marketing Communication 

 

 

 

 

 

 

 

 

 

 

https://lib.mercubuana.ac.id



 

xi 

 

DAFTAR ISI 

HALAMAN SAMPUL .......................................................................................... 0 

HALAMAN JUDUL .............................................................................................. i 

HALAMAN PERNYATAAN KARYA SENDIRI ............................................. ii 

PERNYATAAN SIMILARITY CHECK ............................................................. iii 

HALAMAN PENGESAHAN .............................................................................. iv 

KATA PENGANTAR ........................................................................................... v 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS AKHIR 

DI REPOSITORI UMB ..................................................................................... viii 

ABSTRAK ............................................................................................................ ix 

ABSTRACT ............................................................................................................ x 

DAFTAR ISI ......................................................................................................... xi 

DAFTAR TABEL .............................................................................................. xiv 

DAFTAR GAMBAR .......................................................................................... xvi 

DAFTAR LAMPIRAN ..................................................................................... xvii 

BAB I ...................................................................................................................... 1 

PENDAHULUAN .................................................................................................. 1 

1.1 Latar Belakang ............................................................................................... 1 

1.2 Rumusan Masalah .......................................................................................... 8 

1.3 Tujuan Penelitian ........................................................................................... 9 

1.4 Manfaat Penelitian ......................................................................................... 9 

1.4.1 Manfaat Akademis .................................................................................. 9 

1.4.2 Manfaat Praktis ....................................................................................... 9 

BAB II .................................................................................................................. 10 

TINJAUAN PUSTAKA ...................................................................................... 10 

2.1 Penelitian Terdahulu .................................................................................... 10 

2.2 Kajian Teoritis ............................................................................................. 20 

2.2.1 Teori S-O-R .......................................................................................... 20 

2.2.2 Komunikasi Pemasaran ........................................................................ 21 

2.2.3 Persepsi ................................................................................................. 22 

2.2.4 Word of Mouth ...................................................................................... 23 

2.2.5 Brand Image ......................................................................................... 24 

https://lib.mercubuana.ac.id



 

xii 

 

2.2.6 Reputasi ................................................................................................ 25 

2.2.7 Pengambilan Keputusan ....................................................................... 26 

2.3 Hipotesis Teori............................................................................................. 28 

BAB III ................................................................................................................. 29 

METODOLOGI PENELITIAN ........................................................................ 29 

3.1 Paradigma Penelitian ................................................................................... 29 

3.2 Metode Penelitian ........................................................................................ 29 

3.3 Populasi dan Sampel .................................................................................... 30 

3.3.1 Populasi ................................................................................................ 30 

3.3.2 Sampel .................................................................................................. 30 

3.3.3 Teknik Penarikan Sempel ..................................................................... 32 

3.4 Definisi Konsep dan Operasional Konsep ................................................... 33 

3.4.1 Definisi Konsep .................................................................................... 33 

3.4.2 Operasionalisasi Konsep ...................................................................... 35 

3.5 Teknik Pengumpulan Data .......................................................................... 38 

3.5.1 Data Primer ........................................................................................... 38 

3.5.2 Data Sekunder ...................................................................................... 39 

3.5.3 Uji Validitas .......................................................................................... 39 

3.5.4 Uji Reliabilitas ...................................................................................... 41 

3.6 Teknik Analisa Data .................................................................................... 43 

3.6.1 Analisis Regresi Linier Sederhana ....................................................... 43 

3.6.2 Analisis Kofisien Korelasi .................................................................... 44 

3.6.3 Analisis Koefisiensi Determinasi ......................................................... 44 

3.6.4 Uji Hipotesis (Uji T) ............................................................................. 45 

BAB IV ................................................................................................................. 46 

HASIL PENELITIAN DAN PEMBAHASAN ................................................. 46 

4.3 Gambaran Umum Objek Penelitian ............................................................. 46 

4.1.1 Profile Universitas Mercu Buana ......................................................... 46 

4.2 Hasil Penelitian ............................................................................................ 49 

4.2.1 Identitas Responden .............................................................................. 49 

4.2.2 Tabulasi Data Frekuensi ....................................................................... 54 

4.2.3 Hasil Uji Kualitas data .......................................................................... 79 

https://lib.mercubuana.ac.id



 

xiii 

 

4.3 Pembahasan ................................................................................................. 82 

BAB V ................................................................................................................... 89 

KESIMPULAN DAN SARAN ........................................................................... 89 

5.1 Kesimpulan .................................................................................................. 89 

5.2 Saran ............................................................................................................ 90 

5.1.1 Saran Akademis .................................................................................... 90 

5.1.2 Saran Praktis ......................................................................................... 91 

DAFTAR PUSTAKA .......................................................................................... 93 

LAMPIRAN ......................................................................................................... 98 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://lib.mercubuana.ac.id



 

xiv 

 

DAFTAR TABEL 

Tabel 2. 1 Penelitian Terdahulu ............................................................................ 14 

Tabel 3. 1 Operasionalisasi Konsep ...................................................................... 35 

Tabel 3. 2 Skor Skala Likert ................................................................................. 38 

Tabel 3. 3 Interpretasi Nilai r ................................................................................ 39 

Tabel 3. 4 Hasil Uji Validitas Variabel X (Reputasi) ........................................... 40 

Tabel 3. 5 Hasil Uji Validitas Variabel Y (Keputusan Mendaftar)....................... 41 

Tabel 3. 6 Koefisien Reliabilitas ........................................................................... 42 

Tabel 3. 7 Hasil Uji Reliabilitas Variabel X (Reputasi)........................................ 42 

Tabel 3. 8 Hasil Uji Reliabilitas Variable Y (Keputusan Mendaftar) ................... 43 

Tabel 3. 9 Koefisien Korelasi................................................................................ 44 

Tabel 4. 1 Usia Responden.................................................................................... 49 

Tabel 4. 2 Jenis Kelamin Responden .................................................................... 50 

Tabel 4. 3 Fakultas Responden ............................................................................. 50 

Tabel 4. 4 Mahasiswa Aktif UMB ........................................................................ 51 

Tabel 4. 5 Pengikut Instagram @univ.mercubuana .............................................. 51 

Tabel 4. 6 Sumber Informasi Responden tentang Universitas Mercu Buana ....... 52 

Tabel 4. 7 Media Sosial yang Sering Digunakan oleh Responden ....................... 52 

Tabel 4. 8 Durasi Penggunaan Instagram dalam Sehari oleh Responden ............. 53 

Tabel 4. 9 Pernyataan Dimensi  Kredibilitas 1 ..................................................... 54 

Tabel 4. 10 Pernyataan Dimensi Kredibilitas 2 .................................................... 55 

Tabel 4. 11 Pernyataan Dimensi Kredibilitas 3 .................................................... 55 

Tabel 4. 12 Pernyataan Dimensi Kredibilitas 4 .................................................... 56 

Tabel 4. 13 Pernyataan Dimensi Kredibitas 5 ....................................................... 57 

Tabel 4. 14 Pernyataan Dimensi Kredibilitas 6 .................................................... 58 

Tabel 4. 15 Pernyataan Dimensi Terpercaya 1 ..................................................... 58 

Tabel 4. 16 Pernyataan Dimensi Terpercaya 2 ..................................................... 59 

Tabel 4. 17 Pernyataan Dimensi Terpercaya 3 ..................................................... 60 

Tabel 4. 18 Pernyataan Dimensi Terpercaya 4 ..................................................... 60 

Tabel 4. 19 Pernyataan Dimensi Terpercaya 5 ..................................................... 61 

Tabel 4. 20 Pernyataan Dimensi Keandalan 1 ...................................................... 62 

https://lib.mercubuana.ac.id



 

xv 

 

Tabel 4. 21 Pernyataan Dimensi Keandalan 2 ...................................................... 63 

Tabel 4. 22 Pernyataan Dimensi Keandalan 3 ...................................................... 63 

Tabel 4. 23 Pernyataan Dimensi Keandalan 4 ...................................................... 64 

Tabel 4. 24 Pernyataan Dimensi Tanggung Jawab Sosial 1 ................................. 65 

Tabel 4. 25 Pernyataan Dimensi Tanggung Jawab Sosial 2 ................................. 66 

Tabel 4. 26 Pernyataan Dimensi Tanggung Jawab Sosial 3 ................................. 66 

Tabel 4. 27 Pernyataan Dimensi Tanggung Jawab Sosial 4 ................................. 67 

Tabel 4. 28 Hasil Mean Variabel Reputasi (X) ..................................................... 68 

Tabel 4. 29 Pernyataan Dimensi Kebutuhan 1 ...................................................... 70 

Tabel 4. 30 Pernyataan Dimensi Kebutuhan 2 ...................................................... 70 

Tabel 4. 31 Pernyataan Dimensi Kebutuhan 3 ...................................................... 71 

Tabel 4. 32 Pernyataan Dimensi Kebutuhan 4 ...................................................... 72 

Tabel 4. 33 Pernyataan Dimensi Kebutuhan 5 ...................................................... 72 

Tabel 4. 34 Pernyataan Dimensi Keinginan 1 ....................................................... 73 

Tabel 4. 35 Pernyataan Dimensi Keinginan 2 ....................................................... 73 

Tabel 4. 36 Pernyataan Dimensi Keinginan 3 ....................................................... 74 

Tabel 4. 37 Pernyataan Dimensi Kemampuan Daya Beli 1 .................................. 75 

Tabel 4. 38 Pernyataan Dimensi Kemampuan Daya Beli 2 .................................. 75 

Tabel 4. 39 Pernyataan Dimensi Kemampuan Daya Beli 3 .................................. 76 

Tabel 4. 40 Pernyataan Dimensi Kemampuan Daya Beli 4 .................................. 76 

Tabel 4. 41 Hasil Mean Variabel Keputusan Mendaftar (Y) ................................ 77 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://lib.mercubuana.ac.id



 

xvi 

 

DAFTAR GAMBAR 

Gambar 1. 1 Jumlah Perguruan Tinggi Swasta di wilayah LLDIKTI III ............... 3 

Gambar 1. 2 Daftar PTS Terakreaditasi Unggul di wilayah LLDIKTI III ............. 3 

Gambar 1. 3 Ranking Universitas Mercu Buana .................................................... 8 

Gambar 2. 1 Model Komunikasi Pemasaran......................................................... 21 

Gambar 4. 1 Gedung Utama Universitas Mercu Buana ........................................ 46 

Gambar 4. 2 Struktur Organisasi Universitas Mercu buana ................................. 48 

Gambar 4. 3 Hasil Uji Regresi Linear Sederhana dengan SPSS........................... 79 

Gambar 4. 4 Hasil Uji Koeisien Korelasi dengan SPSS ....................................... 80 

Gambar 4. 5 Hasil Uji Koefisien Determinasi dengan SPSS ................................ 81 

Gambar 4. 6 Hasil Uji Hipotesis (Uji T) dengan SPSS ........................................ 81 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://lib.mercubuana.ac.id

file://///Users/user/Desktop/Mercu%20Buana/Semester%206/Riset%20Komunikasi/Skripsi_Amira%20Devi%20Apriliana%20.docx%23_Toc201140621
file://///Users/user/Desktop/Mercu%20Buana/Semester%206/Riset%20Komunikasi/Skripsi_Amira%20Devi%20Apriliana%20.docx%23_Toc201140630


 

xvii 

 

DAFTAR LAMPIRAN 

 
Lampiran 1. Kuesioner .......................................................................................... 98 

Lampiran 2. Tabulasi Data .................................................................................. 102 

Lampiran 3. Hasil Pengolahan Data IBM SPSS ................................................. 108 

Lampiran 4. Curriculum Vitae ............................................................................ 111 

 

https://lib.mercubuana.ac.id




