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ABSTRAK 

 

 

Surat terbuka yang dirilis Falcon Pictures melalui akun Instagram 
@falconpictures menjadi bentuk respons organisasi dalam menghadapi krisis 
reputasi akibat kontroversi yang melibatkan salah satu aktor film produksinya. 
Fenomena ini menarik untuk dikaji karena media sosial berfungsi sebagai ruang 
publik digital yang memungkinkan khalayak menafsirkan pesan krisis secara 
beragam. Penelitian ini bertujuan untuk memahami bagaimana praktisi Public 
Relations sebagai khalayak profesional memaknai fase krisis, kluster krisis, serta 
strategi respons krisis yang disampaikan melalui surat terbuka tersebut. Fokus 
kajian meliputi persepsi terhadap tanggung jawab organisasi, strategi respons 
primer dan sekunder, serta proses encoding-decoding pesan krisis. Penelitian ini 
menggunakan pendekatan kualitatif dengan metode analisis resepsi Stuart Hall. 
Teknik pengambilan informan dilakukan secara purposive sampling terhadap 
sembilan praktisi Public Relations yang memiliki pengalaman profesional di 
bidang komunikasi. Data dikumpulkan melalui wawancara mendalam dan 
dianalisis secara tematik. Hasil penelitian menunjukkan adanya tiga posisi resepsi, 
yaitu dominan, negosiasi, dan oposisi. Posisi dominan memandang surat terbuka 
sebagai strategi yang relevan secara kanal, posisi negosiasi menilai upaya respons 
telah dilakukan namun belum optimal, sementara posisi oposisi menilai pesan 
krisis gagal memenuhi prinsip empati, tanggung jawab, dan pemulihan reputasi. 
Temuan ini menunjukkan bahwa latar belakang profesional informan memengaruhi 
cara khalayak mengevaluasi efektivitas komunikasi krisis di media sosial, serta 
menegaskan pentingnya integrasi pesan, medium, dan strategi jangka panjang 
dalam praktik Public Relations. 

 
Kata Kunci: Komunikasi krisis, Surat Terbuka, Resepsi khalayak, Public relations, 
Instagram. 
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PUBLIC RELATIONS PRACTITIONERS’ INTERPRETATIONS OF AN 

OPEN LETTER AS A FORM OF CRISIS RESPONSE ON INSTAGRAM: THE 
CASE OF @FALCONPICTURES_ 

 
LATISYA PARADES 

 

 

 

ABSTRACT 

 
The open letter released by Falcon Pictures through its Instagram account 

@falconpictures represents an organizational response to a reputational crisis 
surrounding a controversy involving one of its film actors. This phenomenon is 
significant as social media functions as a digital public sphere where crisis 
messages are interpreted in diverse ways. This study aims to explore how Public 
Relations practitioners, as professional audiences, interpret the crisis phase, 
crisis cluster, and crisis response strategies conveyed through the open letter. The 
analysis focuses on perceptions of organizational responsibility, primary and 
secondary response strategies, and the encoding-decoding process of crisis 
messages. A qualitative approach was employed using Stuart Hall’s reception 
analysis method. Data were collected through in-depth interviews with nine 
Public Relations practitioners selected using purposive sampling. Thematic 
analysis was applied to interpret the data. The findings reveal three reception 
positions: dominant, negotiated, and oppositional. The dominant position views 
the open letter as an appropriate channel-based response, the negotiated position 
acknowledges the response but considers it insufficient, while the oppositional 
position perceives the message as lacking empathy, accountability, and long-term 
reputation recovery efforts. These results indicate that professional background 
shapes audience interpretations of crisis communication on social media and 
highlight the importance of message clarity, media integration, and strategic 
consistency in effective Public Relations crisis management. 

 
Keywords: Crisis communication, open letter, audience reception, public 
relations, Instagram. 
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