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ABSTRAK

Penelitian tujuannya menganalisis Pengaruh Social Media Marketing,
Brand image dan Product Packaging terhadap Keputusan Pembelian produk Sari
Ayu Martha Tilaar di Generasi Z. Populasi yakni konsumen generasi Z di daerah
Jakarta Barat yang pernah membeli produk Sari Ayu Martha Tilaar, dengan sampel
sebanyak 206 responden yang diambil menggunakan rumus hair. memanfaatkan
pendekatan deskriptif kuantitatif. Metode penarikan sampel memanfaatkan
purposive sampling. Metode analisis data dipergunakan yakni PLS (Partial Least
Square) lewat software instrumen SmartPLS versi 4.0, penelitian kuesioner.
Variabel dipergunakan yakni variabel pemasaran social media, brand image,
product packaging menjadi variabel independen, keputusan pembelian menjadi
variabel dependen. Temuan penelitian menegaskan variabel Social Media
Marketing memiliki dampak signifikan terhadap Keputusan Pembelian, variabel
Brand image berperan penting terhadap Keputusan Pembelian, variabel Product
Packaging signifikan memengaruhi Keputusan Pembelian produk Sari Ayu Martha
Tilaar di Generasi Z.

Kata Kunci: Social Media Marketing, Brand image, Product Packaging,
Keputusan Pembelian
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ABSTRACT

This research goals to measure the result of Social Media Marketing, Brand image
and Product Packaging on purchasing decisions for Sari Ayu Martha Tilaar
products in Generation Z. The population were Generation Z customers in West
Jakarta who had bought Sari Ayu Martha Tilaar products, with a group of 206
participants determined by the Hair formula. The sampling process employs
purposive sampling, utilizing a quantitative descriptive framework. The analysis
method implemented is the PLS (Partial Least Square) technique via the SmartPLS
version 4.0 software, aided by a questionnaire instrument. The variables utilized
are Social Media Marketing, Brand image and Product Packaging variables as
independent variables, purchasing decisions as dependent variables. The findings
of this research show that the Social Media Marketing variable significantly
influences Purchasing Decisions, the Brand image variable significantly impacts
Purchasing Decisions, and the Product Packaging variable significantly affects
Purchasing Decisions for Generation Z.

Keywords: Social Media Marketing, Brand image, Product Packaging,
Purchasing Decisions
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