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PENGGAMBARAN PROFESI PUBLIC RELATIONS DALAM DIRI 

KARAKTER UTAMA “PARK YOON-JOO”  DALAM DRAMA KOREA 

“RACE” 

(ANALISIS SEMIOTIKA ROLAND BARTHES) 

 

ANGGITA BUDI PANGESTI 

 

ABSTRAK  

Penelitian ini dilatarbelakangi oleh meningkatnya drama Korea sebagai 

fenomena budaya populer global melalui Korean Wave (Hallyu) yang tidak hanya 

berfungsi sebagai hiburan, tetapi juga sebagai media representasi sosial terhadap 

profesi tertentu, salah satunya Public Relations. Penelitian ini bertujuan untuk 

menganalisis penanda, petanda, makna denotasi, konotasi, serta mitos 

penggambaran profesi Public Relations yang direpresentasikan melalui karakter 

utama Park Yoon-Joo dalam drama Korea Race.  

Penelitian ini merujuk pada lima penelitian terdahulu yang menggunakan 

teori semiotika sebagai pendekatan analisis. Kajian teoritis dalam penelitian ini 

membahas konsep Public Relations, peran dan fungsi profesi Public Relations, etika 

profesi PR, serta drama Korea sebagai media komunikasi massa yang membentuk 

persepsi publik. 

Penelitian ini menggunakan paradigma konstruktivis dengan metode 

kualitatif dan teknik analisis semiotika Roland Barthes yang mencakup tiga lapisan 

makna, yaitu denotasi, konotasi, dan mitos. Unit analisis terdiri dari sepuluh scene 

yang dipilih berdasarkan relevansinya dengan penggambaran profesi Public 

Relations dalam drama Race. Data dianalisis melalui unsur verbal yang meliputi 

dialog dan teks pada layar (subtitle), serta unsur nonverbal yang mencakup ekspresi 

wajah, gestur atau bahasa tubuh, gaya busana, warna, teknik pengambilan kamera, 

simbol, dan mitos. Teknik pengumpulan data dilakukan melalui data primer berupa 

observasi langsung dan data sekunder berupa studi literatur serta sumber daring dan 

media massa. 

Hasil penelitian menunjukkan bahwa drama Korea Race merepresentasikan 

profesi Public Relations sebagai peran strategis yang menekankan kemampuan 

komunikasi, profesionalisme, integritas, serta tanggung jawab etis dalam 

menghadapi dinamika dunia industri dan pengelolaan reputasi organisasi  

 

Keywords: Public Relations, Semiotika, Roland Barthes, Race, Representasi 

Media, Drama Korea 
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THE REPRESENTATION OF THE PUBLIC RELATIONS PROFESSION 

IN THE MAIN CHARACTER "PARK YOON-JOO" IN THE KOREAN 

DRAMA RACE (A ROLAND BARTHES SEMIOTIC ANALYSIS) 

 

ANGGITA BUDI PANGESTI 

 

ABSTRACT  

This Research is motivated by the growing prominence of Korean dramas 

as a global popular culture phenomenon through the Korean Wave (Hallyu), which 

functions not only as entertainment but also as a medium for representing 

professional practices, particularly Public Relations. This research aims to analyze 

signifiers, signifieds, denotative meanings, connotative meanings, and myths 

related to the representation of the Public Relations profession as portrayed 

through the main character, Park Yoon-Joo, in the Korean drama Race. 

This Research refers to five previous studies that employ semiotic theory as 

an analytical approach. The theoretical framework discusses the concept of Public 

Relations, the roles and functions of the Public Relations profession, professional 

ethics, and Korean dramas as mass communication media that shape public 

perception. 

This research adopts a constructivist paradigm with a qualitative research 

method and applies Roland Barthes’ semiotic analysis, which consists of three 

levels of meaning: denotation, connotation, and myth. The unit of analysis 

comprises escenes selected based on their relevance to the representation of the 

Public Relations profession in the drama Race. The data are analyzed through 

verbal elements, including dialogues and on-screen text (subtitles), as well as 

nonverbal elements such as facial expressions, gestures or body language, 

costumes, colors, camera techniques, symbols, and myths. Data collection 

techniques include primary data obtained through direct observation and 

secondary data derived from literature studies, online sources, and mass media. 

The results show that the Korean drama Race represents the Public 

Relations profession as a strategic role that emphasizes communication 

competence, professionalism, integrity, and ethical responsibility in addressing the 

dynamics of the industrial environment and organizational reputation 

management.  

Keywords: Public Relations, Semiotics, Roland Barthes, Race, Media 

Representation, Korean Drama 
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