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IMPLEMENTASI ONLINE PERSONAL BRANDING MUA DI
INSTAGRAM @bercaauditamakeup: PENDEKATAN TEORI
THE CIRCULAR MODEL OF SOCIAL MEDIA
COMMUNICATION.

AJENG JIHAN SALSA NA’ILAH

ABSTRAK

Perkembangan media sosial saat ini menjadikannya sebagai media yang penting
untuk membangun Online personal branding. Online personal branding
merupakan strategi bagi individu atau profesional, termasuk Makeup Artist, dalam
membangun identitas dan reputasi. Instagram sebagai media sosial berbasis visual
dimanfaatkan sebagai sarana untuk menampilkan keahlian dan karakter
profesional. Penelitian ini bertujuan untuk mendeskripsikan Implementasi Online
personal branding yang dilakukan oleh akun Instagram @bercaauditamakeup.
Penelitian ini menggunakan paradigma konstruktivisme dengan metode kualitatif
deskriptif. Kajian pustaka mengacu pada konsep Online personal branding menurut
Ryan M. Frischmann yang meliputi skill set, aura, dan Identity, serta teori The
Circular Model of Social Media Communication dari Regina Luttrell. Teknik
pengumpulan data dilakukan melalui wawancara tidak terstruktur, observasi
terhadap konten Instagram, dan dokumentasi. Hasil penelitian menunjukkan bahwa
@bercaauditamakeup menerapkan Implementasi Online personal branding melalui
konsistensi visual, penggabungan konten profesional dan personal, serta interaksi
aktif dengan audiens. Penelitian ini menyimpulkan bahwa penerapan implementasi
Online personal branding melalui Instagram mendukung keberlanjutan profesional

sebagai Makeup Artist.

Kata Kunci: Online personal branding, Makeup Artist, Instagram, Media Sosial
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IMPLEMENTASI ONLINE PERSONAL BRANDING OF A
MAKEUP ARTIST ON INSTAGRAM @bercaauditamakeup: AN
APPROACH TO THE CIRCULAR MODEL OF SOCIAL
MEDIA COMMUNICATION

AJENG JIHAN SALSA NA’ILAH

ABSTRACT

The rapid development of social media has made it an important platform for
building online personal branding. Online personal branding is a strategic effort
by individuals or professionals, including Makeup Artists, to build their identity
and reputation. Instagram, as a visual-based social media platform, is utilized as a
medium to showcase professional skills and character. This study aims to describe
the implementation of online personal branding carried out by the Instagram
account @bercaauditamakeup. The research employs a constructivist paradigm
with a descriptive qualitative method. The literature review refers to the concept of
online personal branding by Ryan M. Frischmann, which includes skill set, aura,
and identity, as well as The Circular Model of Social Media Communication theory
by Regina Luttrell. Data collection techniques were conducted through
unstructured interviews, observation of Instagram content, and documentation. The
results show that @bercaauditamakeup implements online personal branding
through visual consistency, a combination of professional and personal content,
and active interaction with the audience. This study concludes that the
implementation of online personal branding through Instagram supports

professional sustainability as a Makeup Artist.

Keywords: Online personal branding, Makeup Artist, Instagram, Social Media.

http://digilib.mercubuana.ac.id/



DAFTAR ISI

HALAMAN SAMPUL ...ttt 0
HALAMAN JUDUL ...ooiii ettt et e e e i
HALAMAN PENYATAAN KARYA SENDIRI ..., i
HALAMAN SURAT KETERANGAN HASIL UJI TURNITIN.......ccovevnee. iii
HALAMAN PENGESAHAN ..ottt iv
KATA PENGANTAR ..ttt naae e e e e e snaa e e snnee e e v
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS
AKHIR DI REPOSITORI UMB ......cooiiiiiiiciseseee e vii
ABSTRAK .o ettt viii
ABSTRACT .ottt sttt n et e s iX
DAFTAR ISL. ..ot a e e e e anes X
DAFTAR TABEL ...ttt i
DAFTAR GAMBAR ..ottt Xiv
DAFTAR LAMPIRAN ..ottt XV
BAB | PENDAHULUAN ..ot 1
L.l Latar Belakang .......ccooeiiiiiiiiiieeeee s 1
1.2 FOKUS PENEIITIAN. .......oiiiiiieiiciecee e 5
1.3 TUJUAN PENEIITIAN ..ot 5
1.4 Manfaat Penelitian ..........cccoviieiieie e 5
1.4.1 Manfaat AKAdEMIS .....cveveeiiie e 5
1.4.2 Manfaat PraktiS.........ccooiieriiiiiiiiiieese e 6
BAB Il TINJAUAN PUSTAKA ...ttt 7
2.1 Penelitian TerdahulU ..........ccocoiiiiiiiiii 7
2.2 The Circular Model of SOME.........ccoooveiiiiiieecee e 12
2.3 Media SOSIAL ..o s 15
2.3.1 Karakteristik Media SOSIal...........cccoovieiiiiiiniiieee s 16
2.3.2 Jenis-jenis Media SOSIal .........cccccveveiiieiieiece e 17
2.4 INSTAGIAIM ...ttt 18
2.5Personal Branding ... 22
X

http://digilib.mercubuana.ac.id/



2.5.1 Dasar Pembentukan Personal branding ...........ccccoeviiinnniincne 22

2.5.2 Fungsi Personal branding ... 24
2.5.3 Manfaat Personal branding..........cccccovviiiieiii i 25
2.6 Online personal branding..........cccccevveieiii i 26
2.7 MAKEUPD ATTIST ...t 29
2.8 Kerangka BerfiKir.........ccoooiiiiiiiiiiieeesese e 30
BAB 1l METODOLOGIPENELITIAN....cccoiiiiiiieieeieie e 31
3.1 Paradigma Penelitian............cccccvevieiiiiieie e 31
3.2 Metode PENEITIAN .......cviieieieiee e 32
3.3 SUDJEK PENEITIAN ... 32
3.4 Teknik Pengumpulan Data..........c.coceieeieiienieeee e 34
34,1 Data PIIMEN ..ttt 34
3.4.2 Data SEKUNGET ..ot 34
3.5 Teknik ANAliSIS Data.........c.cccverveieiieriieieeie s e ie e nee e 35
3.6 Teknik Pemeriksaan Keabsahan Data ...........ccccveveieeieiiieniencee e 36
3.6. L TrIANQUIASE ... 36
BAB IV HASIL PENELITIAN .ot 39
4.1 Gambaran Objek Penelitian............cooviiiiieiiiiienieee e 39
4.1.1 Profil Berca AUdIta.........ccceeiieieiieiieie e 39
4.1.2 Akun Instagram Berca AUita .........cccccereeiiiinnieeneee e 40
4.2 HaSil PENEIITIAN. ......cciiiiiiee e 44
4.2.1 Skill set (Kemampuan dan Keahlian Makeup Artist)........c.cccccoevvennene. 44
4.2.2 Aura (Kesan Personal yang Ditampilkan melalui Konten) .................. 51
4.2.3 ldentity (Identitas dan Ciri Khas Personal brand)............ccccccoovveennene. 56
4.2.4 Getting Found (Upaya Agar Mudah Ditemukan dan Dikenal) ............ 59
4.2.5 Brand Experience (Pengalaman Followers terhadap Personal brand) 63
4.2.6 First Impression (Kesan Pertama yang Diterima Audiens)................. 67
4.3 PEMDANGSAN .....ovviiiieiiieie e 70
4.3.1 Skill set sebagai Strategi Online personal branding................ccccecu..... 70
4.3.2 Aura dalam Membangun Citra Personal brand ...............c.cccccoevvvenene, 75
4.3.3 ldentity sebagai Pembeda Personal brand.............ccccoovvviivininennne, 80
Xi

http://digilib.mercubuana.ac.id/



4.3.4 Getting Found dalam Strategi Branding Digital.............cc.ccoovvviiinnnn, 85

4.3.5 Brand Experience dan Loyalitas Followers.............ccooiviniiniinnn, 87
4.3.6 First Impression dalam Personal branding di Instagram..................... 90
BAB V KESIMPULAN DAN SARAN .....ooiiiierest e 97
5.1 KESIMPUIAN ..ottt 97
5.2 SAIAN ...ttt ettt r e 98
5.2.1 Saran AKaOBMIS ......ocuiiiiiiiiieie e 98
5.2.2 SAran Prakiis .....c.ccveiieiieiie e 98
DAFTAR PUSTAKA ..ttt 99
LAMPIRAN ...ttt et e e e s e e e e ae e e e e nnneaeeeans 103
Xii

http://digilib.mercubuana.ac.id/



DAFTAR TABEL

Tabel 2. 1 Perbandingan Penelitian Sebelumnya..........ccocoooviiiininniiice, 8
Tabel 4. 1 Rangkuman Pembahasan Implementasi Online Personal branding

@bercauditamakeUP ........coveieerieeiese e 95

Xiii

http://digilib.mercubuana.ac.id/



Gambar 1.
Gambar 1.
Gambar 1.
Gambar 1.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 5.
Gambar 5.
Gambar 5.
Gambar 5.
Gambar 5.
Gambar 5.

DAFTAR GAMBAR

1 Jumlah Pengguna Instagram di Indonesia..........cccccccevevveieieeieennenn, 2
2 Bercaaudita bagian dari Mon Artisan Les Stars 2022............ccccccc..... 3
3 Biography Bercaaudita...........c.cueveeerierienieieniciseeeee e 3
4 AKUN PemMBAaNdiNg ......c.ooiiiiiiieieie e 4
1 The Circular Model of SOME.........ccooiiiiiiiiie e 12
2 Dimensi Personal branding ..........ccccccevoveieiieii v 27
3 Kerangka PEMIKITaN .........ccooveriieniiesisieeee e 30
1 Profil Berca Audita Wandasari ..........ccceververeeieseenesiesee e e 40
2 Tampilan Postingan Instagram Berca .........c.ccovevvrieeiieneniiesennnns 41
3 Tampilan Feed Instagram Berca............cccoceevvevveveivieieese e 42
4 Tampilan Reels Instagram Berca............cccocveveiveeiieiesieeseee e 43
5 Tampilan Story Instagram Berca...........ccocvovvveiiienene i, 44
1 Dokumentasi Wawancara Informan ke pertama............c.ccoceevneee. 107
2 Dokumentasi Wawancara Informan ke dua..........cccceeeveiieinennnn 109
3 Dokumentasi Wawancara Informan ke tiga..........ccccceevevivervenenne. 112
4 Dokumentasi Wawancara Informan ke empat ...........ccocoevvvnnenns 114
5 Dokumentasi Wawancara Informan ke lima............cccccooeeviiiennnn 116
6 Dokumentasi Wawancara Informan ke enam .............ccccceeveieenene 117

Xiv

http://digilib.mercubuana.ac.id/



DAFTAR LAMPIRAN

LAMPIRAN 1 : PEDOMAN WAWANCARA PERTANYAAN........cccocvvirn
LAMPIRAN 2 : TRANSKIP WAWANCARA ...
LAMPIRAN 3 : CURRICULUM VITAE ..ot

http://digilib.mercubuana.ac.id/

XV





