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ABSTRAK 

 

Dokter Detektif memanfaatkan akun media sosial TikTok @dokterdetektif 

untuk membangun personal branding sebagai figur edukator skincare yang tegas 

dan kredibel. Penelitian ini bertujuan untuk mengetahui bagaimana resepsi 

khalayak terhadap personal branding @dokterdetektif di media sosial TikTok. 

Penelitian ini menggunakan pendekatan kualitatif dengan paradigma 

konstruktivisme. Metode yang digunakan adalah analisis resepsi berdasarkan teori 

Stuart Hall serta konsep personal branding dari Peter Montoya. Data dikumpulkan 

melalui wawancara mendalam dengan sepuluh informan yang merupakan khalayak 

aktif pengguna TikTok yang mengetahui konten @dokterdetektif, dengan teknik 

keabsahan data berupa triangulasi sumber. 

Hasil penelitian menunjukkan bahwa mayoritas informan berada pada posisi 

hegemonik dominan, yaitu menerima personal branding @dokterdetektif sebagai 

sosok yang edukatif, tegas, dan kredibel dalam menyampaikan informasi skincare 

berbasis bukti. Sebagian informan berada pada posisi negosiasi, yang memaknai 

pesan secara kritis akibat perbedaan pengalaman pribadi dan penilaian terhadap 

gaya komunikasi. Sementara itu, beberapa informan berada pada posisi oposisi 

karena menilai gaya penyampaian konten tertentu terlalu keras dan berpotensi 

menggeser fokus edukasi. 

Temuan ini menunjukkan bahwa personal branding @dokterdetektif berhasil 

membentuk citra sebagai figur yang memiliki spesialisasi dan kredibilitas dalam 

edukasi skincare. Namun, pemaknaan khalayak tetap beragam dan dipengaruhi oleh 

latar belakang pengetahuan serta pengalaman masing-masing individu. 

  

 

 Kata kunci: Analisis Resepsi, Personal Branding, @dokterdetektif, TikTok, 

Stuart Hall. 
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ABSTRACT 

 

Dokter Detektif utilizes the TikTok account @dokterdetektif to build personal 

branding as an assertive and credible skincare educator. This study aims to 

examine audience reception of @dokterdetektif’s personal branding on TikTok. 

This research employs a qualitative approach within a constructivist 

paradigm. Reception analysis based on Stuart Hall’s theory is applied, along with 

Peter Montoya’s personal branding concept. Data were collected through in-depth 

interviews with ten informants who are active TikTok users and audiences familiar 

with @dokterdetektif’s content, and data validity was ensured through source 

triangulation. 

The results show that most informants occupy a dominant-hegemonic 

position, fully accepting @dokterdetektif’s personal branding as educational, 

assertive, and credible in delivering evidence-based skincare information. Some 

informants adopt a negotiated position by interpreting the messages critically due 

to differences in personal experiences and evaluations of communication style, 

while a small number of informants take an oppositional position, perceiving 

certain content as overly harsh. 

These findings indicate that @dokterdetektif’s personal branding 

successfully establishes an image of specialization and credibility in skincare 

education. However, audience interpretations vary depending on individual 

background knowledge and experiences. 

 

 

Keywords: Reception Analysis, Personal Branding, @dokterdetektif, TikTok, Stuart 

Hall. 

 

  

http://lib.mercubuana.ac.id 
Menteng



 

xi 

DAFTAR ISI 

 

HALAMAN SAMPUL ........................................................................................... i 

HALAMAN JUDUL ............................................................................................. ii 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI  TUGAS AKHIR 

DI REPOSITORI UMB ....................................................................................... iii 

PERNYATAAN SIMILARITU CHECK ............................................................ iv 

HALAMAN PENGESAHAN ............................................................................... v 

KATA PENGANTAR .......................................................................................... vi 

ABSTRAK ............................................................................................................ ix 

ABSTRACT ............................................................................................................ x 

DAFTAR ISI ......................................................................................................... xi 

DAFTAR TABEL............................................................................................... xiv 

DAFTAR GAMBAR ........................................................................................... xv 

DAFTAR LAMPIRAN ...................................................................................... xvi 

BAB I PENDAHULUAN ...................................................................................... 1 

1.1 Latar Belakang Penelitian .................................................................. 1 

1.2 Fokus Penelitian ............................................................................... 11 

1.3 Tujuan Penelitian ............................................................................. 11 

1.4 Manfaat Penelitian ........................................................................... 11 

1.4.1 Manfaat Akademis .......................................................... 11 

1.4.2 Manfaat Praktis ............................................................... 12 

BAB II TINJAUAN PUSTAKA ......................................................................... 13 

2.1 Penelitian Terdahulu ........................................................................ 13 

2.2 Kajian Teoritis ................................................................................. 21 

2.2.1 Encoding Decoding ......................................................... 21 

2.2.2 Resepsi ............................................................................ 23 

2.2.3 Personal branding ........................................................... 30 

2.2.4 Media Sosial .................................................................... 32 

2.2.5 TikTok ............................................................................. 33 

BAB III METODOLOGI PENELITIAN ......................................................... 36 

http://lib.mercubuana.ac.id 
Menteng



 

xii 

3.1 Paradigma penelitian ........................................................................ 36 

3.2 Metode penelitian ............................................................................ 36 

3.3 Subjek Penelitian ............................................................................. 37 

3.4 Teknik Pengumpulan Data ............................................................... 43 

3.4.1 Data Primer ..................................................................... 44 

3.4.2 Data Sekunder ................................................................. 45 

3.5 Teknik Analisis Data ....................................................................... 45 

3.6 Teknik Pemeriksaan Keabsahan Data .............................................. 47 

BAB IV  HASIL PENELITIAN DAN PEMBAHASAN .................................. 48 

4.1 Gambaran Umum Objek Penelitian ................................................. 48 

4.1.1 Profil Dokter Detektif ...................................................... 48 

4.1.2 Akun TikTok Dokter Detektif @dokterdetektif .............. 50 

4.1.3 Analisis Konten Konten  Akun Dokter Detektif ............. 51 

4.2 Hasil Penelitian ................................................................................ 60 

4.2.1 Profil Informan ................................................................ 61 

4.2.2 Pengetahuan Informan mengenai Dokter Detektif .......... 63 

4.2.3 Analisis Resepsi Informan Mengenai Spesialisasi .......... 68 

4.2.4 Analisis Resepsi Informan Mengenai Kepemimpinan .... 72 

4.2.5 Analisis Resepsi Informan Mengenai Kepribadian ......... 77 

4.2.6 Analisis Resepsi Informan Mengenai Perbedaan ............ 82 

4.2.7 Analisis Resepsi Informan Mengenai Kenampakan ....... 87 

4.2.8 Analisis Resepsi Informan Mengenai Kesatuan .............. 91 

4.2.9 Analisis Resepsi Informan Mengenai Keteguhan ........... 96 

4.2.10 Analisis Resepsi Informan Mengenai Maksud Baik ..... 101 

4.3 Pembahasan ................................................................................... 109 

4.3.1 Encoding ........................................................................ 109 

4.3.2 Decoding ....................................................................... 112 

4.3.3 Relations of Production ................................................. 115 

4.3.4 Technical Infrastructure ................................................ 118 

BAB V  KESIMPULAN DAN SARAN ........................................................... 119 

5.1 Kesimpulan .................................................................................... 119 

http://lib.mercubuana.ac.id 
Menteng



 

xiii 

5.2 Saran .............................................................................................. 120 

5.2.1 Saran Akademis ............................................................. 120 

5.2.2 Saran Praktis .................................................................. 120 

DAFTAR PUSTAKA ........................................................................................ 122 

LAMPIRAN ....................................................................................................... 126 

CURRICULUM VITAE ................................................................................... 178 

 

  

http://lib.mercubuana.ac.id 
Menteng



 

xiv 

DAFTAR TABEL 

Tabel 2.1 Penelitian Terdahulu ............................................................................. 16 

Tabel 3.1 Subjek Penelitian................................................................................... 38 

Tabel 4.1 Tabel Posisi Khalayak dalam Memaknai Persona Branding 

@dokterdetektif di Media Sosial TikTok ........................................... 106 

 

  

http://lib.mercubuana.ac.id 
Menteng



 

xv 

DAFTAR GAMBAR 

Gambar 1.1 Account TikTok Dokter Detektif 5 Mei 2025 ..................................... 2 

Gambar 1.2 Kutipan berita terkait Dokter Detektif ................................................ 3 

Gambar 1.3 Data Diagram Media Sosia Februari 2025 .......................................... 4 

Gambar 1.4 Komentar Dominan di TikTok @dokterdetektif pada 27 Februari 2025

 ................................................................................................................................. 7 

Gambar 1.5 Komentar Negosiasi di TikTok @dokterdetektif pada 27 Februari 2025

 ................................................................................................................................. 7 

Gambar 1.6 Komentar Oposisi di TikTok @dokterdetektif pada 28 Februari 2025

 ................................................................................................................................. 7 

Gambar 4.1 Profil Dokter Detektif........................................................................ 48 

Gambar 4.2 Akun Instagram Amira Aesthetic Clinic ........................................... 49 

Gambar 4.3 Akun TikTok Dokter Detektif ........................................................... 50 

Gambar 4.4 Konten Pertama “Bahas Produk Ular SSST” Sumber: Akun Media 

Sosial TikTok @dokterdetektif ............................................................................. 51 

Gambar 4.5 Konten Kedua “Waspada Masyarakat Lampung dan Lombok! Mercury 

Mengintai Anda” ................................................................................................... 52 

Gambar 4.6 Konten Ketiga “Korban Skincare Dokter BerMerkucoy!” Sumber: 

Akun Media Sosial TikTok @dokterdetektif ........................................................ 53 

Gambar 4.7 Konten Keempat “ Dokter Detektif Review  Produk Ma****g” 

Sumber: Akun Media Sosial TikTok @dokterdetektif ......................................... 54 

Gambar 4.8 Konten Kelima “Sering Wudhu Ya Sayang Biar Ga Tantrum” Sumber: 

Akun Media Sosial TikTok @dokterdetektif ........................................................ 55 

Gambar 4.9 Konten keenam “ BPOM Sudah Ketok Palu” Sumber: Akun Media 

Sosial TikTok @dokterdetektif ............................................................................. 56 

Gambar 4.10 Konten Ketujuh “Bravo Polda Metro Jaya Gercep Banget Gaess!!”

 ............................................................................................................................... 57 

Gambar 4.11 Konten Kedelapan  “Review  Produk Skinti*** Populer” Sumber: 

Akun Media Sosial TikTok @dokterdetektif ........................................................ 59 

 

  

http://lib.mercubuana.ac.id 
Menteng



 

xvi 

DAFTAR LAMPIRAN 

Lampiran 1 Hasil Wawancara ............................................................................. 126 

Lampiran 2 Lembar Pernyataan Persetujuan Informan ...................................... 168 

 

 

http://lib.mercubuana.ac.id 
Menteng


	729ea97bd58a5ad47cef4d296d537a66c52e7ca489cbcd9d7699893a60fb3b28.pdf
	2603f911144fae00667221d590ff298342b19d10aa470cf7746b577ad3bdd8f1.pdf
	729ea97bd58a5ad47cef4d296d537a66c52e7ca489cbcd9d7699893a60fb3b28.pdf



