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ANALISIS PERSONAL BRANDING PELUKIS PADA AKUN 

MEDIA SOSIAL TIKTOK @ERIKARICHARDO 

 

Dinar Indrani 

 

ABSTRAK 

 

Personal Branding merupakan strategi penting bagi seniman pelukis dan 

konten kreator dalam membangun citra diri serta memperluas jangkauan audiens di 

era digital. Media sosial, khususnya TikTok, menjadi platform yang strategis karena 

memungkinkan individu menampilkan karya secara kreatif, membangun interaksi 

dengan audiens, serta membentuk identitas digital secara konsisten Penelitian ini 

berfokus pada pemanfaatan akun TikTok @erikarichardo sebagai media Personal 

Branding, TikTok dalam membangun Personal Branding Erika Richardo sebagai 

pelukis. 

Penelitian ini menggunakan kerangka teori Eight Laws of Personal Branding 

dari Montoya dan Vandehey, yaitu Law of Specialization, Distinctiveness, 

Visibility, Leadership, Persistence, Personality, Unity, and Goodwill. Paradigma 

penelitian yang digunakan adalah konstruktivisme dengan pendekatan kualitatif 

dan metode analisis isi kualitatif. Data penelitian diperoleh melalui analisis 

terhadap konten video TikTok Erika Richardo yang memiliki jumlah penonton 

tertinggi pada periode 5 Januari 2025 sampai 5 Maret 2025, kemudian dilakukan 

pengkodean dan kategorisasi untuk mengidentifikasi elemen Personal Branding 

yang ditampilkan. 

Hasil penelitian ini menunjukkan bahwa Erika Richardo dapat membangun 

Personal Branding secara konsisten sebagai pelukis muda yang kreatif, edukatif, 

autentik, serta memiliki kedekatan emosional dengan audiens. Temuan penelitian 

memperlihatkan bahwa konten @erikarichardo terdistribusi ke dalam tiga kategori 

utama, yaitu konten proses kreatif dan eksperimen media lukis, konten edukasi seni 

dan literasi budaya, serta konten kepribadian dan kedekatan personal. Personal 

Branding yang dibangun mencerminkan penerapan Eight Laws of Personal 

Branding yang muncul secara kontekstual sesuai karakteristik masing-masing 

konten. 

Kata Kunci: Personal Branding, TikTok, Erika Richardo, Eight Laws of Personal 

Branding, Analisis Isi Kualitatif 
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A PERSONAL BRANDING ANALYSIS OF A PAINTER ON THE 

@ERIKARICHARDO TIKTOK SOCIAL MEDIA ACCOUNT 

 

Dinar Indrani 

 

ABSTRACT 

 

Personal branding is a crucial strategy for artists and content creators in 

building their self-image and expanding their audience reach in the digital age. 

Social media, particularly TikTok, is a strategic platform because it allows 

individuals to creatively showcase their work, engage with their audience, and 

establish a consistent digital identity. This research focuses on the use of the TikTok 

account @erikarichardo as a personal branding tool, specifically TikTok, in 

developing Erika Richardo's personal branding as a pioneer. 

This research utilizes the theoretical framework of Montoya and Vandehey's 

Eight Laws of Personal Branding: the Laws of Specialization, Distinctiveness, 

Visibility, Leadership, Persistence, Personality, Unity, and Goodwill. The research 

paradigm employed is constructivism with a qualitative approach and qualitative 

content analysis methods. Data were obtained through analysis of Erika Richardo's 

TikTok video content, which had the highest number of views between January 5, 

2025, and March 5, 2025. Data were then coded and categorized to identify the 

personal branding elements displayed. 

The results of this study indicate that Erika Richardo can consistently build 

a Personal Brand as a young educator who is creative, educational, authentic, and 

has an emotional closeness with the audience. The research findings show that 

@erikarichardo's content is distributed into three main categories, namely creative 

process content and painting media experiments, art education and cultural literacy 

content, and personality and personal closeness content. The Personal Branding that 

is built reflects the application of the Eight Laws of Personal Branding that emerge 

contextually according to the characteristics of each content. 

 

Keywords: Personal Branding, TikTok, Erika Richardo, Eight Laws of Personal 

Branding, Qualitative Content Analysis 
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