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ABSTRAK 

Nama                                    : Yola Aulia Rizky  

Nim                                      : 44522010068 

Program  Studi                     : Digital Comunications  

Judul Laporan Skripsi          : Pengaruh Konten Media Sosial Instagram @fikom.umb       

                                                Terhadap Pemenuhan Kebutuhan Informasi Mahasiswa 

Pebimbing                            : Melly Ridaryanthi, Ph.D    

 Perkembangan media sosial sebagai bagian dari komunikasi digital telah 

mendorong insitusi pendidikan tinggi untuk memanfaatkannya sebagai sarana informasi 

kepada mahasiswa. Instagram menjadi salah satu platform yang banyak digunakan karena 

sifatnya yang visual, interaktif dan mudah diakses. Penelitian ini bertujuan untuk 

mengetahui seberapa besar pengaruh konten media sosial instagram @fikom.umb terhadap 

pemenuhan kebutuhan informasi mahasiswa. Penelitian ini menggunakan penedekatan 

kuantitatif dengan metode survei non probabilty sampling yaitu teknik penarikan saple 

purposive sampling dengan menggunakan rumus slovin.  Populasi dalam penelitian ini 

adalah pengikut akun instagram @fikom.umb sebanyak 2.833 orang dari, diambil sample 

100 orang. teknik pengumpulan data dilakukan melalui penyebaran kuesioner secara 

online. Variable independen dalam penelitian ini adalah konten media sosial yang diukur 

menggunakan dimensi atau indikator 4C, yaitu (context, communication, collaboration, 

connection). Variable dependen adalah pemenuhan kebutuhan infomrasi yang diukur 

melalui pendekatan current need approach, everyday need approach, dan exhautic need 

approach. Teknik analisis data yang digunakan meliputi uji validitas, uji reabilitas, analisis 

kolerasi analisis koefisiensi determinasi, regresi linear sederhana melalui SPSS 27, dan uji 

Hipotesis (Uji T). Hasil penelitian ini menunjukan bahwa ada atau terdapat pengaruh yang 

signifikan antara variable Konten Media Sosial Instagram @fikom.umb terhadap 

Pemenuhan Kebutuhan Informasi Mahasiswa. Penelitian ini, hasil dari uji koefisien 

kolerasi sebesar 0,726 menunjukan adanya pengaruh yang kuat antara variable Konten 

Media Sosial dan Pemenuhan Kebutuhan Informasi. Selain itu, hasil dari uji koefisien 

determintasi (R Square) adalah sebesar 0,528. Angka tersebut mempunyai makna bahwa 

pengaruh konten (independent) terhadap variable pemenuhan kebutuhan (dependent) 

adalah sebesar 52,8% sedangkan sisanya 47,2% (100-47,2) dipengaruhi oleh variable-

variable lain yang tidak di jelaskan di dalam penelitian.  

 Kata Kunci : Konten Media Sosial, Instagram, Kebutuhan Informasi, 

Mahasiswa                  
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ABSTRACT  

Name                                    : Yola Aulia Rizky  

Nim                                      : 44522010068 

Study Program                     : Digital Comunications   

Thesis Report Title              : The Influence of Instagram @fikom.umb Social Media  

                                               Content on Fullfillng Student’s Information Needs 

Caounsellor                          : Melly Ridaryanthi, Ph.D    

 The development of social media as part of digital communication has encouraged 

higher education institutions to utilize it as a medium for delivering information to students. 

Instagram has become one of the most widely used platforms due to its visual, interactive, 

and easily accessible characteristics. This study aims to examine the extent to which social 

media content on the Instagram account @fikom.umb influences the fulfillment of 

students’ information needs.This study employs a quantitative approach using a survey 

method with non-probability sampling, specifically purposive sampling, and the Slovin 

formula. The population of this study consists of 2,833 followers of the Instagram account 

@fikom.umb, from which a sample of 100 respondents was selected. Data were collected 

through the distribution of online questionnaires. The independent variable in this study is 

social media content, measured using the 4C dimensions: context, communication, 

collaboration, and connection. The dependent variable is the fulfillment of information 

needs, measured through the current need approach, everyday need approach, and 

exhaustive need approach. Data analysis techniques include validity testing, reliability 

testing, correlation analysis, coefficient of determination analysis, simple linear regression 

using SPSS version 27, and hypothesis testing (t-test). The results indicate that there is a 

significant influence of social media content on the Instagram account @fikom.umb on the 

fulfillment of students’ information needs. The correlation coefficient value of 0.726 

indicates a strong relationship between social media content and the fulfillment of 

information needs. Furthermore, the coefficient of determination (R Square) value of 0.528 

indicates that social media content accounts for 52.8% of the variance in the fulfillment of 

information needs, while the remaining 47.2% is influenced by other variables not 

examined in this study 

 Keywords: Social Media Conten, Instagram, Information Needs, Students   

https://lib.mercubuana.ac.id



 

xi 
 

DAFTAR ISI 

 

HALAMAN SAMPUL .......................................................................................... 0 

HALAMAN JUDUL .............................................................................................. i 

HALAMAN PERNYATAAN ............................................................................... ii 

PERNYATAAN SIMIALARITY CHECK........................................................ iii 

HALAMAN PENGESAHAN .............................................................................. iv 

KATA PENGANTAR ........................................................................................... v 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS 

AKHIR DI REPOSITORI UMB ...................................................................... viii 

ABSTRAK ............................................................................................................ ix 

ABSTRACT ........................................................................................................... x 

DAFTAR ISI ......................................................................................................... xi 

DAFTAR TABEL............................................................................................... xiv 

DAFTAR GAMBAR .......................................................................................... xvi 

DAFTAR LAMPIRAN ..................................................................................... xvii 

BAB I PENDAHULUAN ...................................................................................... 1 

1.1. Latar Belakang.......................................................................................... 1 

1.2. Rumusan Masalah .................................................................................. 18 

1.3. Tujuan Penelitian .................................................................................... 18 

1.4. Manfaat Penelitian .................................................................................. 18 

1.4.1. Manfaat Akademis .......................................................................... 18 

1.4.2. Manfaat Praktis ............................................................................... 18 

BAB II TINJAUAN PUSTAKA ......................................................................... 20 

2.1. Penelitian Terdahulu ............................................................................... 20 

2.2. Kajian Teoritis ........................................................................................ 35 

2.2.1 Teori Informasi ..................................................................................... 35 

2.2.2 Konten ................................................................................................... 36 

2.2.3 Media Sosial ......................................................................................... 37 

2.2.4 Instagram .............................................................................................. 38 

2.2.5 Komunikasi Digital ............................................................................... 40 

https://lib.mercubuana.ac.id



 

xii 
 

2.2.6 Konten Media Sosial ............................................................................. 42 

2.2.7 Kebutuhan Informasi ............................................................................ 43 

2.3.1 Hipotesis Penelitian ............................................................................ 44 

BAB III METODOLOGI PENELITIAN ......................................................... 46 

3.1. Paradigma Penelitian .............................................................................. 46 

3.2. Populasi dan Sampel ........................................................................... 48 

3.3.1. Populasi ........................................................................................... 48 

3.3.2. Sampel ............................................................................................. 48 

3.3.3. Teknik Penarikan Sampel ............................................................... 50 

3.3. Definisi dan Operasionalisasi Konsep .................................................... 51 

3.4.1. Definisi Konsep ............................................................................... 51 

3.4.2. Operasionalisasi Konsep ................................................................. 54 

3.4. Teknik Pengumpulan Data ..................................................................... 59 

3.5.1. Data Primer ..................................................................................... 59 

3.5.2. Data Sekunder ................................................................................. 60 

3.5. Uji Validitas dan Reliabilitas.................................................................. 60 

3.6.1. Uji Validitas .................................................................................... 60 

3.6.2. Uji Reliabilitas ................................................................................ 67 

3.6. Analisis Data .......................................................................................... 69 

BAB IV HASIL DAN PEMBAHASAN............................................................. 74 

4.1 Hasil Penelitian ........................................................................................ 74 

4.1.1 Karakteristik Data Responden .............................................................. 74 

4.2  Hasil Penelitian Variable X (Konten Media Sosial) ............................... 75 

4.2.1 Data Mean Variable Konten Media Sosial (X) ................................... 91 

4.2.2 Data Mean Variable Pemenuhan Kebutuhan Informasi (Y) ................. 93 

4.3 Hasil Uji Kualitas Data ............................................................................ 94 

4.3.1 Analisis Kofisiensi Kolerasi ................................................................. 94 

4.3.2 Analisis Kofisiensi Determinasi ........................................................... 95 

4.3.3 Uji Regresi Linear Sederhana ............................................................... 95 

4.3.4 Uji Hipotesis T ...................................................................................... 97 

4.4 Pembahasan ............................................................................................. 97 

https://lib.mercubuana.ac.id



 

xiii 
 

BAB V KESIMPULAN DAN SARAN ............................................................ 104 

5.1 Kesimpulan ........................................................................................... 104 

5.2 Saran ..................................................................................................... 106 

5.2.1 Saran Akademis ................................................................................ 106 

5.2.2 Saran Praktis ..................................................................................... 106 

DAFTAR PUSTAKA ........................................................................................ 108 

LAMPIRAN ....................................................................................................... 111 

 

 

  

 

 

https://lib.mercubuana.ac.id



 

xiv 
 

DAFTAR TABEL 

 

Tabel 2. 1 Penelitian Terdahulu ............................................................................ 25 

Tabel 3. 1 Operasionalisasi Konsep ...................................................................... 54 

Tabel 3. 2 Tabel Skala Likert ................................................................................ 59 

Tabel 3. 3 Uji Korelasi .......................................................................................... 70 

Tabel 4. 1 Frekuensi Berdasarkan Jurusan ............................................................ 74 

Tabel 4. 2 Followers Instagram @fikom.umb ...................................................... 75 

Tabel 4. 3 Pertanyaan Dimensi Context (X1) ....................................................... 76 

Tabel 4. 4 Pertanyaan Dimensi Context (X2) ....................................................... 76 

Tabel 4. 5 Pertanyaan Dimensi Context (X3) ....................................................... 77 

Tabel 4. 6 Pertanyaan Dimensi Communication (X4) .......................................... 78 

Tabel 4. 7 Pertanyaan Dimensi Communication (X5) .......................................... 79 

Tabel 4. 8 Pertanyaan Dimensi Communication (X6) .......................................... 79 

Tabel 4. 9 Pertanyaan Dimensi Communication (X7) .......................................... 80 

Tabel 4. 10 Pertanyaan Dimensi Collaboration (X8) ............................................ 81 

Tabel 4. 11 Pertanyaan Dimensi Collaboration (X9) ............................................ 82 

Tabel 4. 12 Pertanyaan Dimensi Connection (X10) ............................................. 82 

Tabel 4. 13 Pertanyaan Dimensi Connection (X11) ............................................. 83 

Tabel 4. 14 Pertanyaan Dimensi Connection (X12) ............................................. 84 

Tabel 4. 15 Pertanyaan Dimensi Current Need Approach (Y1) ........................... 85 

Tabel 4. 16 Pertanyaan Dimensi Current Need Approach (Y2) ........................... 86 

Tabel 4. 17 Pertanyaan Dimensi Current Need Approach (Y3) ........................... 86 

Tabel 4. 18 Pertanyaan Dimensi Everday Need Approach (Y4) .......................... 87 

Tabel 4. 19 Pertanyaan Dimensi Everday Need Approach (Y5) .......................... 88 

Tabel 4. 20 Pertanyaan Dimensi Exhautic Need Approach (Y6) ......................... 89 

Tabel 4. 21 Pertanyaan Dimensi Exhautic Need Approach (Y7) ......................... 89 

Tabel 4. 22 Pertanyaan Dimensi Exhautic Need Approach (Y8) ......................... 90 

Tabel 4. 23 Hasil Mean Variabel Konten Media Sosial (X) ................................. 91 

Tabel 4. 24 Hasil Mean Variabel Pemenuhan Kebutuhan Informasi (Y) ............. 93 

https://lib.mercubuana.ac.id



 

xv 
 

Tabel 4. 25 Hasil Uji Kolerasi............................................................................... 94 

Tabel 4. 26 Hasil Uji Kofesiensi Determinasi ...................................................... 95 

Tabel 4. 27 Hasil Uji Regresi Linear Sederhana ................................................... 95 

Tabel 4. 28 Hasil Uji T .......................................................................................... 97 

  

https://lib.mercubuana.ac.id



 

xvi 
 

DAFTAR GAMBAR 

 

Gambar 1. 1 Jumlah Pengguna Internet Semakin Meningkat di Setiap Tahunnya . 3 

Gambar 1. 2 Statistik Penggunaan Instagram pada Febuari 2025 .......................... 5 

Gambar 1. 3 Profil Instagram Fakultas Ilmu Komunikasi ...................................... 9 

Gambar 1. 4 Profil Instagram Fakultas Ekonomi dan Bisnis, Fakultas Desain dan 

Seni Kreatif, dan Fakultas Psikologi ..................................................................... 11 

Gambar 1. 5 Profil Instagram Fakultas Teknik, dan FakultasIlmu Komputer ...... 12 

 

https://lib.mercubuana.ac.id



 

xvii 
 

DAFTAR LAMPIRAN 

Lampiran 1 Lembar kuisioner ............................................................................. 111 

Lampiran 2 Hasil Data Tabulasi Instrumen Penelitian Konten Media Sosial       

(X) .................................................................................................. 116 

Lampiran 3 Hasil Data Tabulasi Instrumen Penelitian Pemenuhan Kebutuhan 

Informasi (Y) ................................................................................. 117 

Lampiran 4 Hasil Uji Koefisien Kolerasi............................................................ 120 

Lampiran 5 Hasil Uji Koefisien Determinasi...................................................... 120 

Lampiran 6 Hasil Uji Regresi Linear Sederhana ................................................ 120 

Lampiran 7 Hasil Uji Hipotesis T ....................................................................... 120 

Lampiran 8 Hasil Uji Reabilitas Variable Konten Media Sosial (X).................. 121 

Lampiran 9 Hasil Uji Reabilitas Variable Pemenuhan Kebutuhan Informasi       

(Y) .................................................................................................. 121 

Lampiran 10 Hasil Uji Validitas Variable Konten Media Sosial (X) ................. 121 

Lampiran 11 Hasil Uji Validitas Variable Pemenuhan Kebutuhan Informasi      

(Y) .................................................................................................. 122 

Lampiran 12 Biodata Diri ................................................................................... 123 

https://lib.mercubuana.ac.id




