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 ABSTRAK 

Korea International Women’s Invention Exposition (KIWIE) 2025 merupakan ajang 
pameran dan kompetisi internasional yang berfungsi sebagai wadah bagi penemu 
perempuan untuk mempresentasikan dan mempromosikan inovasi kepada audiens 
global, termasuk juri, peserta pameran, dan pengunjung umum. Laporan Tugas Akhir 
Prestasi ini membahas penerapan konsep komunikasi pemasaran dalam kegiatan 
promosi platform edukasi Writeen pada ajang KIWIE 2025. Writeen merupakan 
platform literasi digital yang ditujukan bagi remaja dan dewasa muda sebagai upaya 
meningkatkan minat baca dan kemampuan menulis melalui pendekatan berbasis 
teknologi. Fokus pembahasan meliputi proses persiapan komunikasi, pelaksanaan 
promosi di booth pameran, serta evaluasi hambatan dan penyesuaian komunikasi yang 
dilakukan selama kegiatan berlangsung. Penerapan komunikasi pemasaran diwujudkan 
melalui komunikasi interpersonal, promosi langsung, serta konsistensi pesan untuk 
membangun brand awareness pada tahap pengenalan inovasi. Kegiatan ini 
memberikan manfaat dalam memperluas eksposur inovasi edukasi di tingkat 
internasional, meningkatkan kompetensi mahasiswa dalam praktik komunikasi 
pemasaran, serta memperkuat pengalaman pembelajaran berbasis prestasi. Selain itu, 
partisipasi dalam KIWIE 2025 selaras dengan visi Universitas Mercu Buana dalam 
mendorong pengembangan inovasi, daya saing global, dan peran aktif mahasiswa 
dalam forum internasional. Capaian kegiatan menunjukkan bahwa mahasiswa mampu 
menerapkan konsep komunikasi pemasaran secara kontekstual dalam lingkungan 
pameran internasional serta menyesuaikan penyampaian pesan dengan karakteristik 
audiens yang beragam. 

Kata Kunci: Korea International Women’s Invention Exposition (KIWIE), Writeen, 
komunikasi pemasaran, promosi pameran, brand awareness. 
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ABSTRACT 

The Korea International Women’s Invention Exposition (KIWIE) 2025 is an 
international exhibition and competition that serves as a platform for women inventors 
to present and promote their innovations to a global audience, including judges, 
exhibitors, and the general public. This Final Project Report on Achievement examines 
the application of marketing communication concepts in the promotion of the 
educational platform Writeen at KIWIE 2025. Writeen is a digital literacy platform 
designed for adolescents and young adults to enhance reading interest and writing 
skills through a technology-based approach. The discussion focuses on the 
communication preparation process, the implementation of promotional activities at 
the exhibition booth, as well as the evaluation of challenges and communication 
adjustments made during the event. The application of marketing communication was 
carried out through interpersonal communication, direct promotion, and message 
consistency to build brand awareness at the innovation introduction stage. This activity 
provided benefits in expanding the international exposure of educational innovation, 
enhancing students’ competencies in practical marketing communication, and 
strengthening achievement-based learning experiences. Furthermore, participation in 
KIWIE 2025 aligns with the vision of Universitas Mercu Buana in promoting 
innovation development, global competitiveness, and active student engagement in 
international forums. The outcomes of the activity indicate that the student was able to 
apply marketing communication concepts contextually within an international 
exhibition environment and to adjust message delivery according to the diverse 
characteristics of the audience. 

Keywords: Korea International Women’s Invention Exposition (KIWIE), Writeen, 
marketing communication, exhibition promotion, brand awareness.  

https://lib.mercubuana.ac.id



 

 x  

DAFTAR ISI 

HALAMAN SAMPUL ............................................................................................ 0 
HALAMAN JUDUL ................................................................................................ i 
HALAMAN PERNYATAAN HASIL KARYA SENDIRI .................................... ii 
PERNYATAAN SIMILARITY CHECK .............................................................. iii 
HALAMAN PENGESAHAN ................................................................................ iv 
KATA PENGANTAR .............................................................................................. v 
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS AKHIR 
DI REPOSITORI UMB ........................................................................................ vii 
ABSTRAK ............................................................................................................ viii 
ABSTRACT ............................................................................................................ ix 
DAFTAR ISI ............................................................................................................ x 
DAFTAR TABEL .................................................................................................. xii 
DAFTAR GAMBAR ............................................................................................ xiii 
DAFTAR LAMPIRAN ........................................................................................ xiv 

BAB I  PENDAHULUAN ....................................................................................... 1 
1.1 Latar Belakang ........................................................................................ 1 
1.2 Tujuan ................................................................................................... 13 
1.3 Manfaat ................................................................................................. 13 

1.3.1 Manfaat Akademis ........................................................................... 13 
1.3.2 Manfaat Praktis ............................................................................... 13 

BAB II  TINJAUAN PUSTAKA .......................................................................... 14 
2.1 Komunikasi Pemasaran (Marketing Communication) ......................... 14 

2.1.1 Definisi dan Konsep Dasar .............................................................. 14 
2.1.2 Penerapan Konsep Integrated Marketing Communication (IMC) .. 17 

2.2 Komunikasi Persuasi ............................................................................ 20 
2.2.1 Definisi Konsep Komunikasi Persuasi ............................................ 20 
2.2.2 Tujuan Komunikasi Persuasif dan Penerapannya ........................... 20 

2.3 Promosi ................................................................................................. 22 
2.3.1 Definisi Promosi .............................................................................. 22 
2.3.2 Tujuan Promosi ............................................................................... 22 
2.3.3 Perapan promosi Writeen bersadarkan konsep Product Life Cycle 
(PLC) ........................................................................................................ 23 
2.3.4 Promosi pada sebuah Ajang (Exhibition/Expo) .............................. 24 

2.4 Brand Awareness .................................................................................. 26 
2.4.1 Definisi dan Pentingnya Brand Awareness ..................................... 26 
2.4.2 Dimensi Brand Awareness ............................................................... 27 

2.5 Inovasi dan Penemu perempuan ........................................................... 29 
2.5.1 Definisi dan Jenis Inovasi ............................................................... 29 
2.5.2 Peran komunikasi dalam penyebarserapan inovasi. ........................ 30 

https://lib.mercubuana.ac.id



 

 xi  

2.5.3 Inovasi dari penemu perempuan ..................................................... 31 
2.6 Literasi .................................................................................................. 32 

2.6.1 Definisi dan Konsep Literasi ........................................................... 32 
2.6.2 Dampak rendahnya literasi .............................................................. 33 
2.6.3 Peran teknologi dalam meningkatkan literasi. ................................ 35 

BAB III METODE PELAKSANAAN KEGIATAN ........................................... 37 
3.1 Metode Pelaksanaan Kegiatan .............................................................. 37 

3.1.1 Tujuan Pelaksanaan Kegiatan .......................................................... 38 
3.1.2 Informasi Umum Kegiatan .............................................................. 39 

3.2 Gambaran Umum Penyelenggara ......................................................... 46 
3.2.1 Profil Organisasi Penyelenggara Utama (KWIA) ........................... 46 
3.2.2 Struktur Organisasi Penyelenggara ................................................. 48 
3.2.3 Kolaborator Utama di Indonesia (INNOPA) ................................... 51 

BAB IV HASIL PELAKSANAAN KEGIATAN ................................................ 55 
4.1 Capaian Kegiatan .................................................................................. 55 
4.2 Evaluasi ................................................................................................ 58 

BAB V KESIMPULAN & SARAN ...................................................................... 67 
5.1 Kesimpulan ........................................................................................... 67 
5.2 Saran ..................................................................................................... 67 

DAFTAR PUSTAKA ............................................................................................. 69 
LAMPIRAN ........................................................................................................... 74 

 

https://lib.mercubuana.ac.id



 

 xii  

DAFTAR TABEL 
Tabel 3.1 List negara yang mengikuti KIWIE 2025. .................................................. 38 

Tabel 3.2 List kategori jenis inovasi KIWIE 2025. ..................................................... 41 

Tabel 3.3 Jadwal Harian Kegiatan KIWIE 2025. ........................................................ 42 

Tabel 3.4 Ketentuan submission pendaftaran KIWIE 2025. ....................................... 43 

 

  

https://lib.mercubuana.ac.id



 

 xiii  

DAFTAR GAMBAR 

Gambar 1.1 Top 15 Skills for 2025. ............................................................................... 2 

Gambar 1.2 Grafik tingkat literasi Indonesia berdasarkan laporan PISA 2022.. .......... 8 

Gambar 1.3 Teori "Hispter, Hacker, Hustler" oleh Rei Inamoto. ................................ 11 

Gambar 2.1 Tahapan Product Life Cycle by Theodore Levitt. ................................... 24 

Gambar 2.2 Tingkat Kesadaran Merek. ...................................................................... 28 

Gambar 3.1 Poster Informasi Kegiatan KIWIE. ......................................................... 40 

Gambar 3.2 Informasi Struktur Organisasi KWIA. .................................................... 50 

Gambar 3.3 Logo Official INNOPA. .......................................................................... 51 

Gambar 3.4 Struktur Organisasi INNOPA. ................................................................. 52 

Gambar 4.1 Medali dan Piagam Penghargaan dari kompetisi KIWIE.. ..................... 56 

Gambar 4.2 Informasi lengkap stand kegiatan KIWIE.. ............................................. 59 

Gambar 4.3 Tampilan visual booth Writeen. ............................................................... 61 

   

https://lib.mercubuana.ac.id



 

 xiv  

DAFTAR LAMPIRAN 

Lampiran 1. Surat Keterangan Lolos Kegiatan KIWIE 2025 oleh INNOPA ............. 74 

Lampiran 2. Panduan Kegiatan KIWIE oleh INNOPA ............................................... 75 

Lampiran 3. Foto Dokumentasi Kegiatan ................................................................... 78 

Lampiran 4. Sertifikat dan Piagam Penghargaan ........................................................ 80 

Lampiran 5. Produk atau Portofolio Kompetisi .......................................................... 82 

 

  

https://lib.mercubuana.ac.id




