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ABSTRAK

Nama : Dina Amalia

NIM : 44122010023

Fakultas/Program Studi  : [lmu Komunikasi/Ilmu Komunikasi

Judul Laporan Skripsi : Pengaruh Trailer Film Jumbo Di Media Sosial Instagram
Terhadap Minat Menonton Pada Followers Akun
@Jumbofilm_Id Di Bioskop.

Pembimbing : Andri Budiwidodo, S.Si,M.Ikom

Perkembangan media digital, khususnya Instagram, menjadikan media sosial
sebagai sarana efektif dalam kegiatan promosi film. Trailer film yang dipublikasikan
melalui Instagram tidak hanya berfungsi sebagai media informasi, tetapi juga sebagai
strategi komunikasi pemasaran untuk membangun ketertarikan dan minat menonton
audiens di bioskop. Berdasarkan fenomena tersebut, penelitian ini bertujuan untuk
mengetahui pengaruh trailer film Jumbo di media sosial Instagram terhadap minat
menonton pada followers akun @jumbofilm _id di bioskop.

Penelitian ini menggunakan model Stimulus-Organism-Response (S-O-R)
sebagai landasan teoritis. Dalam penelitian ini, trailer film di Instagram diposisikan
sebagai stimulus (variabel X), yang memengaruhi aspek kognitif dan afektif audiens
sebagai organism, sehingga menghasilkan respons berupa minat menonton (variabel
Y).dianalisis melalui dimensi perhatian, ketertarikan, dan keinginan untuk menonton.

Jenis penelitian ini |adalah eksplanatif dengan pendekatan kuantitatif,
paradigma positivistik dan metode survei. Populasi penelitian adalah followers akun
Instagram (@jumbofilm id dengan jumlah sampel sebanyak 136 responden yang
ditentukan melalui teknik penarikan sampel. Data dikumpulkan melalui kuesioner
dan dianalisis meliputi analisis deskriptif dan analisis inferensial, yaitu uji asumsi
klasik (uji normalitas), uji korelast Pearson Product Moment, regresi linear
sederhana, koefisien determinasi, dan uji hipotesis_(uji t)._ Hasil uji normalitas
menggupakan Koelmogorov-Smirnov menunjukkan nilai signifikansi sebesar 0,074
(>0,05), sehingga.data dinyatakanberdisteibusinormal dan memenuhi asumsi klasik.

Hasil penelitian menunjukkan bahwa trailer film Jumbo di media sosial
Instagram berpengaruh positif dan signifikan terhadap minat menonton pada
followers akun @jumbofilm id di bioskop. Nilai koefisien korelasi sebesar 0,826
menunjukkan hubungan yang sangat kuat antara kedua variabel. Nilai koefisien
determinasi sebesar 68,2% menunjukkan bahwa variabel trailer film memberikan
kontribusi terhadap minat menonton, sedangkan 31,8% dipengaruhi oleh faktor lain
di luar penelitian ini. Hasil uji t menunjukkan nilai t hitung sebesar 16,955 dengan
tingkat signifikansi < 0,05, sehingga hipotesis penelitian diterima.

Berdasarkan hasil tersebut, dapat disimpulkan bahwa trailer film melalui
Instagram memiliki peran penting dalam meningkatkan minat menonton audiens di
bioskop melalui penyajian pesan yang menarik, informatif, dan mampu
memengaruhi aspek kognitif serta afektif followers.

Kata kunci: trailer film, film jumbo, instagram, model s-o-r, minat menonton.

viii

http://lib.mercubuana.ac.id
Menteng



ABSTRACT

Name : Dina Amalia

NIM : 44122010023

Faculty / Study Program : Communication Studies / Communication Studies
Thesis Title : The Influence of the Promotion of the Jumbo Film

Trailer on Instagram on the Viewing Interest of
Followers of the @jumbofilm id Account in
Cinemas

Counsellor : Andri Budiwidodo, S.Si,M.IKom

The development of digital media, particularly Instagram, has positioned
social media as an effective platform for film promotion. Film trailers published on
Instagram function not only as informational media but also as marketing
communication strategies to build audience interest and intention to watch films in
cinemas. Based on this phenomenon, this study aims to examine the effect of the
Jumbo film trailer on Instagram on the viewing interest of followers of the
@jumbofilm_id account in cinemas.

This study employs the Stimulus-Organism-Response (S-O-R) model as its
theoretical framework. In this research, the film trailer on Instagram is positioned
as the stimulus (independent variable), which influences the cognitive and affective
aspects of the audience as the organism, thereby generating a response in the form
of viewing interest (dependent variable). Viewing interest is analyzed through the
dimensions of attention, interest, and intention to watch.

This study employs an explanatory research design with a quantitative
approach, positivistic paradigm and a survey method. The population consists of
followers of the (@jumbofilm id Instagram account, with a sample of 136
respondents selected through a sampling technique. Data were collected using
questionnaires and analyzed through descriptive and inferential statistics, including
the classical assumption test(normality test), £earsonmProduct-Mement correlation,
simple linear regression, coefficient of determination.-and t-testi-The normality test
using the Kolmogorov-Smiirnov-method showed a" significance value of 0.074 (>
0.05), indicating that the data were normally distributed and met the classical
assumptions.

The results indicate that the Jumbo film trailer on Instagram has a positive and
significant effect on viewing interest among followers of the @jumbofilm_id account
in cinemas. The correlation coefficient of 0.826 indicates a very strong relationship
between the variables. The coefficient of determination of 68.2% shows that the
trailer variable contributes 68.2% to viewing interest, while the remaining 31.8% is
influenced by other factors outside this study. The t-test result shows a t-value of
16.955 with a significance level of < 0.05, meaning that the research hypothesis is
accepted.

Based on these findings, it can be concluded that film trailer promotion through
Instagram plays an important role in increasing audience viewing interest in cinemas
by delivering attractive and informative messages that influence followers’ cognitive
and affective aspects.

Keywords: film trailer, Instagram, S-O-R model, viewing interest, Jumbo film.
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