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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis peran green trust dalam 

memediasi pengaruh green brand image dan green product terhadap purchase 

intention produk tumbler corkcicle. Objek dalam penelitian ini adalah konsumen 

yang belum pernah membeli dan memiliki minat untuk membeli tumbler corkcicle 

berdomisili di wilayah dki jakarta. Sampel yang digunakan dalam penelitian ini 

dilakukan terhadap 170 responden. Teknik pengambilan sampel menggunakan 

purposive sampling dan pendekatan yang dilakukan adalah structural equation 

modeling (sem) dengan alat analisis smartpls versi 3.0. Hasil analisis menunjukkan 

bahwa green brand image dan green product berpengaruh positif dan signifikan 

terhadap green trust dan purchase intention produk tumbler corkcicle. Green trust 

berpengaruh positif dan signifikan terhadap purchase intention produk tumbler 

corkcicle. Green brand image dan green product berpengaruh positif dan signifikan 

terhadap purchase intention melalui green trust sebagai variabel mediasi produk 

tumbler corkcicle. 

 

 

Kata kunci: Green Brand Image, Green Product, Green Trust, Purchase Intention  
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ABSTRACT 

 

This study aims to analyze the role of green trust in mediating the influence 

of green brand image and green product on the purchase intention of Corkcicle 

tumbler products. The objects in this study are consumers who have never bought 

and have an interest in buying Corkcicle tumblers domiciled in the DKI Jakarta 

area. The sample used in this study was 170 respondents. The sampling technique 

used purposive sampling and the approach used was Structural Equation Modeling 

(SEM) with the SmartPLS version 3.0 analysis tool. The analysis results show that 

green brand image and green product have a positive and significant effect on green 

trust and purchase intention of Corkcicle tumbler products. Green trust has a 

positive and significant effect on purchase intention of Corkcicle tumbler products. 

Green brand image and green product have a positive and significant effect on 

purchase intention through green trust as a mediating variable of Corkcicle tumbler 

products. 

 

 

Kata kunci: Green Brand Image, Green Product, Green Trust, Purchase Intention   
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