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ABSTRAK 

Transformasi digital telah mengubah lanskap bisnis secara signifikan, 

termasuk dalam industri fashion yang kini sangat mengandalkan strategi digital 

marketing dan platform e-commerce untuk meningkatkan kinerja bisnis. Penelitian 

ini dilakukan dengan tujuan untuk mengkaji pengaruh strategi digital marketing dan 

penggunaan platform e-commerce terhadap repurchase intention dan brand 

visibility pada brand fashion lokal Pavine di pasar online Indonesia. Penelitian ini 

menerapkan pendekatan kuantitatif dengan jenis penelitian eksplanatori. Data 

dikumpulkan melalui survei online yang melibatkan 130 konsumen yang pernah 

melakukan pembelian produk fashion secara daring dan berdomisili di Tangerang. 

Selanjutnya, data yang diperoleh dianalisis dengan menggunakan metode Partial 

Least Squares–Structural Equation Modeling (PLS-SEM). Hasil penelitian 

menunjukkan bahwa strategi digital marketing dan e-commerce berpengaruh positif 

serta signifikan terhadap repurchase intention dan brand visibility. 

 

Kata Kunci: Digital marketing, E-commerce, Repurchase intention, Brand 

Visibility, Fashion Online, Pavine   
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ABSTRACT 

Digital transformation has significantly changed the business landscape, 

including in the fashion industry, which now relies heavily on digital marketing 

strategies and e-commerce platforms to improve business performance. This study 

aims to analyze the influence of digital marketing strategies and the use of e-

commerce platforms on repurchase intention and brand visibility of the local 

fashion brand Pavine in the Indonesian online market. This study applied a 

quantitative approach using an explanatory research design. Data were gathered 

through an online survey involving 130 consumers residing in Tangerang who had 

previously purchased fashion products online. The obtained data were 

subsequently analyzed using the Partial Least Squares–Structural Equation 

Modeling (PLS-SEM) technique. The results reveal that digital strategies and e-

commerce have a positive and significant effect on repurchase intention and brand 

visibility. 

 

Keywords: Digital marketing, E-commerce, Repurchase intention, Brand Visibility, 

Online Fashion, Pavine 
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