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PELECEHAN SEKSUAL YANG TERJADI DI COMMUTER LINE 

MELALUI MEDIA SOSIAL X 

 

 

HISKIA ANDERSEN GIRSANG 

 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk memahami resepsi khalayak terhadap respons PT 

Kereta Api Indonesia (PT KAI) atas kasus pelecehan seksual yang terjadi di layanan 

Commuter Line melalui media sosial X. Objek yang diteliti dalam penelitian ini 

meliputi respons komunikasi PT KAI di media sosial X serta pemaknaan khalayak 

terhadap respons tersebut. Penelitian ini menggunakan paradigma konstruktivisme 

dengan pendekatan kualitatif dan metode analisis resepsi berdasarkan teori encoding– 

decoding Stuart Hal.Teknik pengumpulan data dilakukan melalui wawancara 

mendalam dan studi dokumentasi terhadap unggahan serta komentar di media sosial 

X. 

 

Teknik analisis data menggunakan model analisis interaktif Miles dan Huberman 

yang meliputi reduksi data, penyajian data, serta penarikan dan verifikasi kesimpulan. 

Hasil penelitian menunjukkan bahwa resepsi khalayak terhadap respons PT KAI 

beragam dan terbagi ke dalam tiga posisi pemaknaan, yaitu dominant-hegemonic, 

negotiated, dan oppositional. Sebagian informan memaknai respons PT KAI sebagai 

bentuk tanggung jawab institusi, sementara informan lainnya menilai respons tersebut 

belum sepenuhnya menunjukkan empati, kejelasan informasi, dan keseriusan dalam 

menangani isu pelecehan seksual. Kesimpulan penelitian ini menunjukkan bahwa 

khalayak bersifat aktif dalam memaknai pesan institusional, serta komunikasi krisis 

PT KAI di media sosial sangat dipengaruhi oleh pengalaman personal, sensitivitas 

isu, dan ekspektasi publik terhadap keamanan serta perlindungan di transportasi 

publik. 

 
Kata Kunci: PT Kereta Api Indonesia, Pelecehan Seksual, Media Sosial X, Analisis 
Resepsi 
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ABSTRACT 

This study aims to examine audience reception toward the response of PT Kereta Api 

Indonesia (PT KAI) to a sexual harassment case that occurred on Commuter Line services 

as communicated through social media platform X. Object examined in this study include 

PT KAI’s communication response on social media X and the audience’s interpretation of 

that response. This research adopts a constructivist paradigm with a qualitative approach and 

employs reception analysis based on Stuart Hall’s encoding– decoding theory. 

 

The sampling technique used is purposive sampling, with informants selected based 

on criteria relevant to the research focus. Data collection techniques include in-depth 

interviews and documentation studies of posts and public responses on social media X. Data 

analysis was conducted using Miles and Huberman’s interactive analysis model, which 

includes data reduction, data display, and conclusion drawing and verification. The findings 

indicate that audience reception toward PT KAI’s response varies and can be categorized 

into three interpretive positions: dominant-hegemonic, negotiated, and oppositional. Some 

informants interpret PT KAI’s response as a form of institutional responsibility, while others 

perceive it as lacking empathy, clarity, and seriousness in addressing sexual harassment 

issues. The conclusion of this study shows that audiences actively construct meaning in 

interpreting institutional messages, and PT KAI’s crisis communication on social media is 

strongly influenced by personal experiences, issue sensitivity, and public expectations 

regarding safety and protection in public transportation services. 

Keywords: PT Kereta Api Indonesia, Sexual Harassment, Social Media X, Reception 
Analysis 
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