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ABSTRAK 

 

Nama     : Rita Ariyani 

Nim     : 44522010097 

Program Studi   : Komunikasi Digital 

Judul Laporan Skripsi  : Analisis Semiotika Charles Sanders Pierce Makna 

Ikon Aplikasi Dating Apps Tinder 

Pembimbing  : Dr. Farid Hamid, M.Si 

 

Perkembangan teknologi digital telah membawa perubahan signifikan dalam 

cara manusia berkomunikasi dan menjalin hubungan sosial, termasuk dalam praktik 

pencarian pasangan melalui aplikasi kencan daring. Tinder merupakan salah satu 

aplikasi kencan paling populer yang memanfaatkan komunikasi visual melalui ikon-

ikon fitur sebagai sarana utama interaksi pengguna. Ikon-ikon tersebut tidak hanya 

berfungsi sebagai elemen navigasi, tetapi juga mengandung makna simbolik yang 

memengaruhi persepsi, pengalaman, dan perilaku pengguna. Penelitian ini bertujuan 

untuk menganalisis tanda visual serta mengungkap makna simbolik dari ikon-ikon fitur 

utama pada aplikasi Tinder menggunakan pendekatan analisis semiotika Charles 

Sanders Peirce. Penelitian ini menggunakan metode kualitatif deskriptif dengan data 

dikumpulkan melalui observasi terhadap ikon-ikon fitur Tinder dan dokumentasi 

visual, kemudian dianalisis berdasarkan trikotomi Peirce yang meliputi 

representament, object, dan interpretant. Hasil penelitian menunjukkan bahwa analisis 

semiotika Charles Sanders Peirce untuk ikon-ikon utama pada aplikasi Tinder 

didominasi oleh kategori qualisign pada klasifikasi representament karena maknanya 

muncul dari kualitas visual yang sederhana dan mudah dipahami. Pada klasifikasi 

object, sebagian besar ikon termasuk kategori icon karena bentuk visualnya menyerupai 

objek atau aktivitas yang direpresentasikan, sehingga mendukung interaksi yang cepat 

dan intuitif. Sementara itu, pada klasifikasi interpretant, kategori argument menjadi 

yang paling dominan karena setiap ikon memiliki fungsi dan alasan yang jelas dalam 

sistem aplikasi, sehingga memudahkan pengguna memahami tindakan yang harus 

dilakukan. 

 

Kata kunci : Charles Sanders Peirce, Semiotika, Tinder 
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ABSTRACT 

 

Nama     : Rita Ariyani 

Nim     : 44522010097 

Program Studi   : Komunikasi Digital 

Judul Laporan Skripsi  : Charles Sanders Peirce’s Semiotic Analysis of Feature 

Tinder Dating App Aplication 

Pembimbing  : Dr. Farid Hamid, M.Si 

 

The rapid development of digital technology has brought significant changes to the way 

people communicate and build social relationships, including in the practice of seeking 

partners through online dating applications. Tinder is one of the most popular dating 

apps that utilizes visual communication through feature icons as the primary means of 

user interaction. These icons not only function as navigational elements but also carry 

symbolic meanings that influence users’ perceptions, experiences, and behaviors. This 

study aims to analyze visual signs and uncover the symbolic meanings of the main 

feature icons in the Tinder application using Charles Sanders Peirce’s semiotic 

analysis approach. This research employs a descriptive qualitative method, with data 

collected through observation of Tinder’s feature icons and visual documentation, 

which are then analyzed based on Peirce’s triadic model consisting of representamen, 

object, and interpretant. The results indicate that the semiotic analysis of Charles 

Sanders Peirce on the main icons of the Tinder application is dominated by the 

qualisign category in the representamen classification, as the meanings emerge from 

simple and easily understood visual qualities. In the object classification, most icons 

fall into the icon category because their visual forms resemble the objects or activities 

they represent, thereby supporting fast and intuitive interaction. Meanwhile, in the 

interpretant classification, the argument category is the most dominant, as each icon 

has a clear function and rationale within the application system, enabling users to 

easily understand the actions to be taken. 

 

Keywords: Charles Sanders Peirce , Semiotics, Tinder 

  

https://lib.mercubuana.ac.id



x 
 

 

DAFTAR ISI 

 

HALAMAN SAMPUL .................................................................................................. 0 

HALAMAN JUDUL ...................................................................................................... i 

HALAMAN PERNYATAAN ....................................................................................... ii 

PERNYATAAN SIMILAIRTY CHECK..................................................................... iii 

HALAMAN PENGESAHAN ...................................................................................... iv 

KATA PENGANTAR ................................................................................................... v 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS AKHIR DI 

REPOSITORI UMB .................................................................................................... vii 

ABSTRAK .................................................................................................................. viii 

ABSTRACT ................................................................................................................. ix 

DAFTAR ISI.................................................................................................................. x 

DAFTAR GAMBAR ................................................................................................... xii 

DAFTAR TABEL ...................................................................................................... xiii 

DAFTAR LAMPIRAN .............................................................................................. xiv 

BAB I PENDAHULUAN.............................................................................................. 1 

1.1 Latar Belakang ..................................................................................................... 1 

1.2 Fokus Penelitian................................................................................................... 7 

1.3 Tujuan Penelitian ................................................................................................. 7 

1.4 Manfaat Penelitian ............................................................................................... 8 

1.4.1 Manfaat Akademis ........................................................................................ 8 

1.4.2 Manfaat Praktis ............................................................................................. 8 

BAB II TINJAUAN PUSTAKA ................................................................................... 9 

2.1 Penelitian Terdahulu ............................................................................................ 9 

2.2 Kajian Teoritis ................................................................................................... 17 

2.2.1 Komunikasi Digital ..................................................................................... 17 

2.2.2 Teori Komunikasi Visual ............................................................................ 18 

2.2.3 Teori New Media ........................................................................................ 19 

2.2.4 Teori Semiotika ........................................................................................... 20 

2.2.5 Teori Semiotika Charles Sanders Pierce ..................................................... 21 

BAB III  METODOLOGI PENELITIAN ................................................................... 25 

3.1 Paradigma Penelitian .......................................................................................... 25 

https://lib.mercubuana.ac.id



xi 
 

3.2 Metode Penelitian .............................................................................................. 26 

3.3 Unit Analisis ...................................................................................................... 27 

3.4 Teknik Pengumpulan Data ................................................................................. 28 

3.4.1. Data Primer ................................................................................................ 28 

3.4.2 Data Sekunder ............................................................................................. 29 

3.5 Teknis Analisis Data .......................................................................................... 30 

3.5.1 Klasifikasi Berdasarkan Representament ................................................... 31 

3.5.2 Klasifikasi Berdasarkan Object ................................................................... 32 

3.5.3 Klasifikasi Berdasarkan Interpretant ........................................................... 33 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ............................................ 34 

4.1. Gambaran Umum Objek Penelitian .................................................................. 34 

4.2 Analisis Makna Simbolik Setiap Ikon Utama dengan Pendekatan Analisis 

Semiotika Charles Sanders Peirce .................................................................... 36 

4.2.1 Gambar Kilau .............................................................................................. 36 

4.2.2 Gambar Kencan Ganda ............................................................................... 37 

4.2.3 Gambar Perisai ............................................................................................ 39 

4.2.4 Gambar Centang Biru ................................................................................. 42 

4.2.5 Gambar Video ............................................................................................. 43 

4.2.6 Gambar Petir Ungu ..................................................................................... 45 

4.2.7 Gambar Peta ................................................................................................ 46 

4.2.8 Gambar Lencana ......................................................................................... 48 

4.2.9 Gambar Profil.............................................................................................. 49 

4.2.10 Gambar Pesan ........................................................................................... 50 

4.3. Pembahasan ...................................................................................................... 56 

BAB V KESIMPULAN DAN SARAN ...................................................................... 66 

5.1. Kesimpulan ....................................................................................................... 66 

5.2. Saran ................................................................................................................. 66 

5.1.1 Saran Akademis .......................................................................................... 66 

5.1.2 Saran Praktis ............................................................................................... 67 

DAFTAR PUSTAKA .................................................................................................. 68 

LAMPIRAN ................................................................................................................ 73 
 

 

  

https://lib.mercubuana.ac.id



xii 
 

 

DAFTAR GAMBAR 

 

Gambar 1.1 Persentase Pengguna Aplikasi Kencan Online di Dunia ........................... 2 

Gambar 1.2 Fitur dan Ikon Aplikasi Tinder ................................................................... 5 

Gambar 2.1. Relasi Trikotomi ..................................................................................... 22 

Gambar 4.1 Logo Tinder.............................................................................................. 35 

Gambar 4.2 Ikon Kilau ................................................................................................ 36 

Gambar 4.3 Ikon Kencan Ganda .................................................................................. 38 

Gambar 4.4 Ikon Kencan Perisai ................................................................................. 40 

Gambar 4.5 Ikon Centang Biru .................................................................................... 42 

Gambar 4.6 Ikon Video................................................................................................ 43 

Gambar 4.7 Ikon Petir Ungu ........................................................................................ 45 

Gambar 4.8 Ikon Peta .................................................................................................. 46 

Gambar 4.9 Ikon Lencana ............................................................................................ 48 

Gambar 4.10 Ikon Profil .............................................................................................. 49 

Gambar 4.11 Ikon Pesan .............................................................................................. 51 

 

  

https://lib.mercubuana.ac.id



xiii 

DAFTAR TABEL 

Tabel 2.1 Penelitian Terdahulu .................................................................................... 13 

Tabel 2.2 Tabel Klasfikasi Linguistik .......................................................................... 24 

Tabel 3.1 Fitur Ikon yang Dianalisis............................................................................ 27 

Tabel 4.1 Tabel Ringkasan Kategori ........................................................................... 52 

Tabel 4.2 Tabel Ringkasan Tanda dan Makna ............................................................. 58 

https://lib.mercubuana.ac.id



xiv 

DAFTAR LAMPIRAN

Lampiran 1 CV (Curiculum Vitae) ................................................................................ 73

https://lib.mercubuana.ac.id




