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HUBUNGAN ANTARA CELEBRITY WORSHIP DAN KONFORMITAS 

DENGAN AGRESI VERBAL PADA SUPORTER PEREMPUAN TIMNAS 

SEPAK BOLA INDONESIA DI INSTAGRAM 

SUTRA DEWANGGA 

 

ABSTRAK 

Penelitian ini bertujuan untuk mengetahui hubungan antara celebrity worship dan 

konformitas dengan agresi verbal pada suporter perempuan Timnas Sepak Bola 

Indonesia di Instagram. Menurut Infante dan Wigley (1986), agresi verbal 

merupakan kecenderungan individu untuk menyerang konsep diri orang lain 

melalui bahasa dengan tujuan menimbulkan rasa sakit psikologis. Celebrity 

worship dijelaskan oleh McCutcheon et al. (2002) melalui absorption-addiction 

model dan dikembangkan oleh Maltby et al. (2005) sebagai bentuk keterlibatan 

emosional dan psikologis yang mendalam terhadap idola, yang dapat berkembang 

dari kekaguman biasa menjadi keterikatan yang intens hingga perilaku obsesif. 

Konformitas menurut Mehrabian dan Stefl (1995) adalah kecenderungan individu 

untuk meniru, menyesuaikan diri, dan mengalah terhadap tekanan sosial agar 

diterima oleh kelompok. Penelitian ini menggunakan pendekatan kuantitatif dengan 

desain korelasional. Sampel terdiri dari 246 suporter perempuan berusia 18-40 

tahun di Jakarta yang aktif mengikuti akun Instagram Timnas Sepak Bola 

Indonesia. Teknik pengambilan sampel menggunakan metode accidental sampling 

dengan penyebaran kuesioner daring melalui Google Form. Instrumen penelitian 

meliputi Verbal Aggressiveness Scale (VAS), Celebrity Attitude Scale (CAS), dan 

The Conformity Scale yang telah dimodifikasi sesuai konteks penelitian. Analisis 

data menggunakan korelasi Spearman dan analisis matriks korelasi antar dimensi. 

Hasil penelitian menunjukkan adanya hubungan positif signifikan antara celebrity 

worship dan agresi verbal (ρ = 0,376; p < 0,05), serta antara konformitas dan agresi 

verbal (ρ = 0,299; p < 0,05). Analisis matriks menunjukkan bahwa dimensi intense-

personal dan borderline-pathological memiliki korelasi paling kuat dengan agresi 

verbal, sedangkan entertainment-social tidak signifikan. Semua dimensi 

konformitas berkorelasi positif dengan agresi verbal, dengan dimensi menjadi 

pengikut menunjukkan hubungan paling kuat. Dengan demikian, hasil penelitian 

ini mendukung bahwa celebrity worship dan konformitas berhubungan positif 

dengan agresi verbal pada suporter perempuan Timnas Sepak Bola Indonesia di 

Instagram. 

 

Kata Kunci: agresi verbal, celebrity worship, konformitas, suporter perempuan, 

instagram. 
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THE RELATIONSHIP BETWEEN CELEBRITY WORSHIP AND 

CONFORMITY WITH VERBAL AGGRESSION AMONG FEMALE 

SUPPORTERS OF THE INDONESIAN NATIONAL FOOTBALL TEAM ON 

INSTAGRAM 

SUTRA DEWANGGA 

 

ABSTRACT 

This study aims to examine the relationship between celebrity worship and 

conformity with verbal aggression among female supporters of the Indonesian 

National Football Team on Instagram. Infante and Wigley (1986) define verbal 

aggression as a tendency to attack another person’s self-concept through language 

to cause psychological pain. Celebrity worship, explained by McCutcheon et al. 

(2002) through the absorption-addiction model and further developed by Maltby et 

al. (2005), refers to an individual’s emotional and psychological involvement with 

an idol that can grow from admiration into strong attachment and even obsessive 

behavior. Conformity, according to Mehrabian and Stefl (1995), is the tendency to 

imitate others, adjust, and yield to social pressure to gain acceptance from the 

group. This research used a quantitative approach with a correlational design. The 

sample consisted of 246 female supporters aged 18-40 years living in Jakarta who 

actively follow the Indonesian National Football Team’s official Instagram 

account. The sampling technique used was accidental sampling, and data were 

collected through an online questionnaire distributed via Google Form. The 

research instruments included the Verbal Aggressiveness Scale (VAS), Celebrity 

Attitude Scale (CAS), and The Conformity Scale, which were adjusted to the study 

context. Data were analyzed using Spearman correlation and dimensional 

correlation matrix analysis. The results showed significant positive correlations 

between celebrity worship and verbal aggression (ρ = 0.376; p < 0.05) and between 

conformity and verbal aggression (ρ = 0.299; p < 0.05). The matrix analysis 

revealed that the intense-personal and borderline-pathological dimensions had the 

strongest correlations with verbal aggression, while entertainment-social was not 

significant. All conformity dimensions correlated positively with verbal aggression, 

with the being a follower dimension showing the strongest relationship. These 

findings support that celebrity worship and conformity are positively related to 

verbal aggression among female supporters of the Indonesian National Football 

Team on Instagram. 

 

Keywords: verbal aggression, celebrity worship, conformity, female supporters, 

instagram. 
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