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ABSTRACT 
 

 
The health insurance sector in Indonesia has undergone substantial expansion 
owing to heightened public knowledge of the significance of financial protection 
and risk management in addressing future uncertainties. Insurance firms must 
comprehend the determinants that affect clients' choices while selecting insurance 
products. This study seeks to investigate the impact of health insurance policy sales 
strategies, business branding, and risk management on the choice to acquire health 
insurance products, with customer satisfaction serving as a mediating variable. The 
research population comprises clients who have acquired health insurance 
products from PT Asuransi BRI Life in the Greater Jakarta region (Jabodetabek), 
amounting to 9.90 million policies. This study comprises a sample size of 119 
respondents. The employed sample strategy is non-probability sampling utilizing a 
purposive sampling method. Data were gathered by questionnaires disseminated 
via Google Forms and a literature study. The data were examined utilizing the 
Partial Least Squares-Structural Equation Modeling (PLS-SEM) technique. The 
findings indicate that the sales approach of health insurance policies and corporate 
branding do not significantly influence customer satisfaction, however risk 
management does have a significant effect. The sales strategy for health insurance 
policies and customer satisfaction significant effect the decision to acquire 
insurance products, whereas corporate branding and risk management do not. 
Customer satisfaction does not significantly mediate the relationship between 
health insurance policy sales strategy and corporate branding, nevertheless it does 
significantly mediate the relationship between risk management and the purchasing 
decision. 

 

 

Keywords: Sales Strategy, Corporate Branding, Risk Management, Purchase 
Decision, Customer Satisfaction. 
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ABSTRAK 
 
 
Industri asuransi kesehatan di Indonesia telah mengalami pertumbuhan yang 
signifikan, dikarenakan peningkatan kesadaran masyarakat akan pentingnya 
perlindungan finansial dan manajemen risiko dalam menghadapi ketidakpastian di 
masa depan. Perusahaan asuransi harus memahami faktor-faktor apa saja yang 
mempengaruhi keputusan nasabah dalam memilih produk asuransi. Penelitian ini 
bertujuan untuk menguji dan menganalisis pengaruh strategi penjualan polis 
asuransi kesehatan, corporate branding, dan risk management terhadap keputusan 
memilih produk asuransi kesehatan, dengan kepuasan nasabah sebagai mediator. 
Populasi pada penelitian ini adalah nasabah yang telah memilih produk Asuransi 
Kesehatan PT Asuransi BRI Life di wilayah Jabodetabek dengan jumlah populasi 
sebesar 9,90 juta polis. Ukuran sampel pada penelitian ini sebesar 119 responden. 
Teknik pengambilan sampel yang digunakan adalah non-probabilitas dengan 
metode purposive sampling. Metode pengumpulan data melalui kuesioner 
menggunakan Google Form dan tinjauan pustaka. Metode analisis data pada 
penelitian ini adalah Partial Least Squares-Structural Equation Modeling (PLS-
SEM). Hasil penelitian menunjukkan bahwa strategi penjualan polis asuransi 
kesehatan dan corporate branding tidak berpengaruh signifikan terhadap kepuasan 
nasabah, sedangkan risk management berpengaruh signifikan. Strategi penjualan 
polis asuransi kesehatan dan kepuasan nasabah berpengaruh signifikan terhadap 
keputusan memilih produk, tetapi tidak pada corporate branding dan risk 
management. Kepuasan nasabah tidak memediasi secara signifikan pada strategi 
penjualan polis asuransi kesehatan dan corporate branding, sedangkan signifikan 
pada risk management. 
 
 
 
Kata Kunci: Strategi Penjualan, Corporate Branding, Risk Management, 
Keputusan Pembelian, dan Kepuasan Nasabah. 
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